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eautiful Jeweled Monument 
Presented to Paris (hurch 


HAT is considered the largest piece of jewelry— made of diamonds, and surrounded by alabaster clouds and 
yy a jeweled monument—has just been donated to solid gold rays of sun, stand at the top, with a magnified 


Sacré-Ceeur, the picturesque church that tops representation of the church “host,” in rubies and dia- 
the Montmartre hill in Paris. Until a place for it is made monds, just below. A single large ruby and a diamond, 
in the church, this work of art | suggesting drops of water and 
remains on exhibition in the | blood, flow from the host as “love 

| 
| 





jewelry salons of its donor, and harmony between man and his 


Joseph Chaumet, in Place Ven- creator.” 
dome, who made the presentation 
in memory of his father, the de- 
signer. 

Covering a base nine feet in 
diameter, and looming an equal 
distance in the air, this mass of 
diamonds, rubies, gold and ala- 
baster is a source of wonder to 
the hundreds who come to see it. 
Visiting jewelers, from all parts 
of Europe, have proclaimed it a 
unique piece of work that would 
cost thousands of dollars and five 
years of the service of several 
expert craftsmen to reproduce; 
reports the Paris representative 
In a special letter to the National 
Jewelers’ Publicity Association. 

Figures, nearly half a foot 
high, carved by hand from solid 
gold, form a large part of the 
design. They were given the 
symbolic name of Via Vitae trans- 
lated as “The Way of Life,” by 
the late Joseph Chaumet, senior, 
who conceived the idea, designed 
the figures and spent many years 
and a considerable sum of money 
In its making. Jeweled monument presented to Paris 


7 HE sculptured figures below 
representing the crucifixion 
are nearly half a foot high and are 
hand carved from solid gold and 
the groupings of all the fig- 
ures are sculptured in detail, and 
cluster around the base as real- 
istic pictures of incidents in bible 
history—the nativity of Christ, 
the scenes in the temple, the ser- 
mon on the mount, the wedding 
at Cana, the resurrection of 
Lazarus, the last supper, the gar- 
den of Gethsemane, scenes that 
deal with the crucifixion, and the 
resurrection. 

The Sacré-Ceur where the 
jeweled monument may be in- 
stalled during the month of 
March, is considered by tourists 
among the most interesting of alll 
Paris buildings. Its treasure 
room, where the Via Vitae may be 
located, is already a mecca for 
travelers, and when this beautiful 
work of art is installed, the room 
will hold a still further strong at- 
traction for the many visitors who 








Some of the world’s finest dia- church by Joseph Chaumet. Diamonds will go there to inspect it from 
monds and rubies are said to be a make up the five inch triangle that tops | time to time and comment on the 
Part of the decoration. A five- the nine foot memorial workmanship and artistic treat- 





ment of this unusual memorial. 





inch motif, in triangular shape, 


















The attractive 
main store room 
of Partner Jewel- 
ry, Inc., Dayton, 

Ohio 


Notice the beauti- 
ful drapes and 
furnishings and 
the unusual meth- 
od of display 


stores which we have seen in a long time. This 
: new store of Partner Jewelry, Inc., is located 
at 8 So. Ludlow St., Dayton, Ohio. The store is patterned 
in Louis XIV style, the store room, silver and clock rooms, 
the two diamond rooms and even the rooms where work 
is taken in and where packages are wrapped all being typ- 
ical of this magnificent period, the details of which are car- 
ried out minutely. The various draperies are in exquisite 
shades of purple velvet and the mirrors are draped with 


HT is one of the most attractive retail jewelry 
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Jewelry Salton in Lous XIV Style 


Such Is Partner’s New Store in Dayton, Ohio 
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The whole stom 

scheme 18 carried 

out in Louis XIy 
style 















Display of odd 
pieces on tables 
enhances their 
beauty and em, 
phasizes their ip. 
dividuality 














lake blue satin. The cases are modelled in Louis XIV 
style and in these are displayed beautiful patterns of 
sterling silver and exquisite displays of diamonds an 
novelty jewelry. A special antique case is arranged for 
the display of costume jewelry. 


ee 








HE writer of this article has trod the Boulevard 
of Paris, the beautiful main thoroughfares of 
Vienna, Bond Street in London and the impressir 
shopping district of Milan, but here in the good dll 
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Sartner Jewelry 
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The firm's me 


























































































































Jewelry, Inc, an- || Congratulations chant neigh 

nounced the open- al Ni i mae | “Extend Congrat 
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The various draperies are 
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T the right is shown the attractive en- 
trance to the store of Partner Jewelry, 
Inc., Dayton, Ohio. This mew establishment 
of the Partner firm is patterned after 
Louis XIV style and has a most distinctive j 
atmosphere, as will be readily observed. 
in exquisite 
shades of purple velvet and the mirrors 
are draped in lake blue satin 
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U.S. A. is a most inspiring and impressive jewelry 
store. It is really a salon in which the rarest gems 
and the productions of genuine jewelry craftsmanship 
stand out conspicuously and gorgeously. Atmosphere 
characterizes the entire establishment. Heavy velvet 
carpets in soft mellow tones and dainty tints cover the 
floors. The ceilings are underlayed with real silver leaf 
and a top layer of old gold in rich Verdi effect. All 
the individual cabinets as well as the rich hangings of 
Velvet, marble top red tables, soft chairs, settees and 
other appointments are carried out in the Louis XIV style. 
The costume jewelry show case is located at the left 
of the main entrance. This is dainty and inviting, adding 






















Adjoining photograph 
illustrates the _ firm’s 
diamond room ar- 
ranged to resemble a 
cozy living room 








In the artistically designed room at the left are 
displayed silver and clocks. The formal opening of 
the store held a short. time ago brought forth a 
large array of beautiful floral pieces many of 
which are seen in the photographs. This silver 
room is known as the Salon d’Argent. Here orig- 
inal designs created expressly according to the 
firm’s own specifications and a comprehensive col- 
lection of pewter ware is displayed 


much to the salability of the merchandise. The silver 
department is known as the Salon d’Argent, where orig- 
inal designs created for the firm as well as an exceptional 
collection of pewter ware is shown. 


A PETITE SALON is a quiet section where patrons 

may select jewels with ease and comfort. On the 
mezzanine floor are located the designing, engraving, re- 
pairing and salesmen’s showrooms. Here also are located 
the private offices. Eighteen well instructed salesmen and 
saleswomen and expert craftsmen are always at the 
service of patrons. The establishment is really one of 
which Dayton may be genuinely proud. 
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Another Attack on the “‘Fence’’ 


TTEMPT is being made to get endorsements 
A from prominent members of the jewelry 
trade on national legislation covering the 
transportation of stolen property in interstate com- 
merce. This legislation was covered by a bill in- 
troduced in the House of Representatives at the 
last session by Congressman LaGuardia, New York, 
with the backing of the New York Credit Men’s As- 
sociation. It is known as the National Stolen Prop- 
erty Act and, according to its sponsors, it is of vital 
importance to business and industry, as they claim 
its passage would eliminate losses to the business 
world which now run into millions of dollars an- 
nually. 

Briefly, it is explained, the law will make it a 
Federal crime for a person to engage in inter-state 
traffic in merchandise that had been stolen or 
fraudulently obtained, and provides a heavy penalty 
for anyone who has bought, received, possessed, 
concealed, sold or disposed of it. The purpose of 
the legislation according to its backers, is to strike 
at the “fences” rather than the latter’s tools, and 
under Mr. LaGuardia’s bill, if enacted, prosecution 
could be conducted in any district in or through 
which the loot has been transported. It will, there- 
fore, permit the prosecution of both the thief and 
the “fence” in the same jurisdiction and permit wit- 
nesses to be brought from any part of the country 
under Federal subpoena. 
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The object of this legislation seems to be a goog 
one and no doubt it will be favorably considered by 
the protective and business organizations of the 
jewelry trade. It might be well, however, to haye 
the legislation analyzed before an absolute endorse. 
ment is given to any particular measure as there 
is a chance that there will be more than one bil] 
introduced covering the same ground. Endorse. 
ment should go to that legislation which most fully 
meets the needs of the jewelry industry, as a whole. 





Actions Speak Louder Than Words 


HE editorial in the last issue under the title, “A 
("dangerous Plan to Wreck Our Associations,” 

evoked considerable comment in the jewelry 
trade and resulted in a number of congratulatory 
messages to us from independent wholesalers, retail. 
ers and manufacturers who feel that the trade should 
be awakened to the danger confronting the industry 
as a result of attempts now being made to dissolve or 
wreck the various state retail jewelers’ organizations 
affiliated with the American Nationa! Retail Jewelers’ 
Association. 

Among those who have congratulated us on the 
stand we have taken in this regard, however, were 
some who, in expressing their favorable comment, 
asked why we have not attacked the general scheme 
of the so-called “Jewelry Institute” and of the “Doyle 
Plan” in whose interest the attempted wrecking of 
the state retailers’ associations is believed to be now 
conducted. To these people we feel that a word of 
explanation is due as to our attitude on the subject 
in the past. 

Since the so-called “Doyle Plan” was first talked of 
in the jewelry trade, THE JEWELERS’ CIRCULAR has 
been approached by various elements in the industry 
to support or to oppose it. We have done neither for 
the simple reason that though thousands and perhaps 
millions of words have been spoken and _ published 
about it in the past year, we have yet been unable to 
see, in all the discussion, any agreement as to any 
definite and positive action that was proposed for the 
industry. Nor have we been able to find one man in 
the industry, be he advocate or opponent of the so- 
called plan, who could satisfactorily explain exactly 
what it meant or what would be the result to the 
industry of adoption of this plan. Explanations as 
to it have been of a most general character, and s0 
nebulous have been the conceptions of it in the minds 
of even its advocates that we have been unable to get 
any definite idea of any concrete program to be fol- 
lowed after its adoption. 

The suggestion to put organizations in the re 
tail, wholesale and manufacturing trade to be tied 
up with the “Institute” for the purpose of research 
and trade help, meant nothing in itself. How these 
organizations would work, how they would be 
governed, what would be their relations to the 
“Institute” and even who would be the control of the 
work of that body, is yet to be satisfactorily ex 
plained. The mere fact that the “Institute” has beet 
chartered as a commercial corporation, controlled 
by a part of its stockholders with extraordinary pow 
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ers given to its directors (who can, in turn, dele- 
gate the powers of the “Institute” to a minority of 
two, with the right to pass resolutions in its name) 
in no way helped to explain the function of such an 
organization as an educational institution or one 
working for the service of the jewelry industry. 

The statements that have been made at the various 
meetings of the industry, at which the proposed 
new jewelry trade associations and the “Institute” 
have been advocated, have thrown no more light on 
the matter but have left the neutral man who wishes 
to know exactly what is behind the entire proposition, 
confused and confounded as to the meaning of it all. 
The fact that the most ardent advocates of the propo- 
sition did not agree among themselves as to what 
would be done should the plan be put in operation did 
not help the situation. Many of those who offered 
definite explanation as to the work of the proposed 
associations and their control of the “Institute” dif- 
fered materially in their statements. Methods to 
remedy trade evils that were at one time announced 
as part of the program that the associations will put 
into effect (and which were denounced in some quar- 
ters as illegal), were re- 
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new associations and of the “Institute” have come out 
openly in an attempt to undermine the only represen- 
tative body that the retail jewelers of the country have 
today—the American National Retail Jewelers’ Asso- 
ciation; and to do this, they are attempting to seek 
the dissolution of the state associations or the amal- 
gamation of the same with a new organization that 
would not be affiliated with the national body. This 
is an overt act which THE JEWELERS’ CIRCULAR has 
felt is a vital blow at the whole industry. The prin- 
ciple involved is fundamentally wrong, and if carried 
out successfully, would practically undo all the good 
work that has been accomplished in the development 
of our organizations in the past twenty-five years. 
It shows that as far as these particular people are 
concerned, the plan they advocate is one of destruc- 
tion and a menace to the jewelry trade. 

As far as this is concerned, THE JEWELERS’ CIRCU- 
LAR has no hesitation in calling on the fair-minded 
and independent jewelers of the country to oppose in 
every way these advocates of destruction as enemies 
to their industry irrespective of the promises they 
make or their contentions as to their ability to rem- 

edy trade evils. 





pudiated by the founder 
of the proposition and by 


If this be part of the 
“Doyle Plan” or the plans 


the organization itself. Praise From Sir Hubert of the proposed organiza- 

THE JEWELERS’ CIRCU- tions and the “Institute,” 
LAR has stood ready to Artuur A. Everts Co. it is sufficient to condemn 
oppose any plan of these Jewelers Dallas, Texas the whole proposition. If 


organizations and_ the 


it is not, it is time the 


“Institute” that it felt I enjoyed very much a long talk with your wreckers were repudiated 
was harmful to the trade field representative, and received some helpful by Mr. Doyle and his lieu- 
or illegal in any way. On ideas from him such as we receive every week tenants and the whole 
the other hand it has through THE JEWELERS’ CIRCULAR. plan of campaign now be- 
stood ready to advocate I appreciate what you are doing toward pro- ing conducted to break 
and support any plan or — a of scart pins, Pa wonder if an down the state organiza- 
movement by them or by a on “T “4 -— Pins - ir 7 seats tions or array them 
others that would prove et sei enable the jeweler to sell very many against the parent body, 
beneficial to the trade as The jewelers of America can never repay be abandoned at once. It 
a whole; but in the flood THE JEWELERS’ CircuLar for the great good you is fair to state that some 
of words that have been are continually doing in the promotion of our of the advocates of the 
uttered and written about business. “Doyle Plan” have repeat- 
such plans there has, up It is most unfortunate that so many jewelers edly asserted that it would 

are too mentally lazy to cash in on the weekly not interfere with the 


to the present time, been 


nothing on which definite opportunities from the pages of THE JEWELERS’ trade’s present organiza- 
action could be based. CIRCULAR. m tions. This is one of the 
While we may have sur- incerely yours, few definite statements 

y (s¢d) ARTHUR A. EVERTS. (although a negative one) 


mised or suspected what 


would be the ultimate ob- ' 


this situation. Some of 
the chief advocates of the 
Doyle Plan” and of the 


CirCcULAR. 





is praise indeed.”—Editor of THE JEWELERS’ 





* to which the trade has 
been treated in regard to 


ject or scope of the work Mr. Everts is not only one of the leading vin , 
of these bodies nothing jewelers of Texas but his store is considered one the proposition, but in the 
developed of a sufficiently of the most up-to-date and attractive in the light of recent develop- 
tangible nature which South. His success has been founded on the ments it would seem that 
could properly call for fact that he has been a real jeweler and a real it was as misleading as 
either support or opposi- merchant and with him enterprise has gone many of the other prom- 
tion. hand in hand with integrity and dependability. ises made that were later 
We, therefore, deeply appreciate not only his repudiated or dropped 
_ Developments in the suggestions, but his kindly comment on the lt is time that the ac- 
past few weeks. however value of THE JEWELERS’ CiRCULAR as we consider . . 
hav ‘ that this is a case where “praise from Sir Hubert epee agrees 
€ somewhat changed ' r val “Doyle Plan” be made 


four square with their 
protestations, for “actions 
speak louder than words.” 
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Paris Jewelry World 


Diamond Cuff Links and Mannish Rings 
Appeal to Fashion Leaders—New Necklaces 


links beautiful, but quite a luxury. Today they are 

listed as necessary items in the jewel-box of any 
woman who is to be really well dressed. A Paris dress- 
maker who was asked to fit into two suitcases enough 
clothes for a sojourn at a southern resort, included three 
dresses that depended on diamond cuff-links and matching 
brooches for their decoration. They were to be worn on a 
black satin bridge dress, with a matching button at the 
neck, in the mannish cuffs on a white satin promenade 
dress, and on a tailored dress of beige and brown tweed, 
says a writer for the National Jewelers’ Publicity Asso- 
ciation. 

The cuff-links of the newer type that are being shown 
are more like twin buttons than like masculine cuff-links, 
and are discs of onyx, with decoration in small diamonds 
and joined by a platinum chain. Buttons of rose quartz 
or cloudy crystal, with the outside button showing a large 
diamond setting, are equally smart. Like other jewels, 
these cuff-links may be worn with different gowns in dif- 
ferent effect, especially when matched with harmonizing 


pieces. 


Tis Paris of a year ago considered diamond cuff- 


EN who wear rings had better look to their treas- 
me or they will soon find them adorning feminine 
hands—if a popular Paris fad for wearing masculine rings 
continues. Jewelers in this city report that many of the 














Pearl set rings and many bracelets now popular 





Mannish rings now favored by fair sex 


rings they design for men are purchased by women—not 
as gifts, but for their own wearing. The best looking of 
these mannish Paris rings are of the modernistic type, 
with designs based on geometric planes and circles. Some 
are made entirely of metal—combinations of platinum and 
gold, or two colors of the same metal. A favorite with 
Parisians is gray gold (much like the American white 
gold) with a gold that has a reddish or yellowish tinge. 
One of these rings was shown in a recent exhibition of 
ultra-modern jewelry. Big settings just like those in a 
man’s ring are popular ring jewels, and the fashionable 
rings are those with the biggest stones. Squares of lapis, 
coral or topaz, as big as a lump of sugar, are seen on small 
feminine hands and shown by the jewelers on Rue de la 
Paix as their smartest new rings. 


HE wealthy and fashionable in Paris have a new 

jewelry favorite—bronze pearls. Rings of solitaire 
pearls with the rare bronze glint so sought after are be- 
ginning to appear on the hands that are jewel-famous, and 
in the windows of the, big diamond shops on Rue de la 
Paix. So important is this new vogue that bronze pearls 
are attracting the attention of jewel enthusiasts through- 
out France. A fine brown pearl is a prized possession. A 
pearl of unusual size and beauty is set in a little stage by 
itself, in a window on Rue de la Paix, backed with bronze 
velvet curtains, and is exclaimed over daily by the crowds 
who come to admire it. The fashion of wearing brown 
evening clothes is said to be responsible for this new flare 
for bronze pearls in the French capital. They are sug- 
gested as the perfect jewel for the dinner gown of brown 
taffeta and the mink evening wrap, that is the favorite 
ensemble of the French woman of ash-blond coloring. Like 
other pearl solitaires, they are smartest when set with 
diamonds—the diamonds, in baguette cutting, forming the 
ring-band, or set at either side of the pearl. 


HE clowns in the Paris circuses are supposed to amuse 

the French children, but as a matter of fact grown- 
ups like them as well as anybody. There is proof in the 
new pins and brooches that all Paris women are wearing— 
little metal and jeweled clowns in miniature. These little 
mascots are more popular than any in Paris—mainly be- 
cause the clowns themselves are so well liked. The pins 
represent faithfully the ridiculous clothes, the strange 
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Dainty brooch reflecting black and white vogue 


faces and other details of costume of certain clowns. There 
is one pin, worn in great numbers, mainly because it 
amuses everyone with its picture of the laugh-evoking red 
hair that stands straight up in the air on the head of a 
popular clown named “Beby,” of the Cirque de Paris. 
Other little figures, aside from the clowns, of pierrots, 
harlequins and figures in native costumes of foreign lands, 
are a Paris craze. Women are wearing them on their 
shoulders, their hats, their handbags, their coat lapels— 
anywhere that a jeweled or metal pin is appropriate. 


NECKLACE that is sometimes not a necklace, but 
0 belt, is one of the new Paris jewelry fads. It is 
shown as one of the first of the original fashions of the 
new fashion season that opened in February. The new 
necklace-belt is a single long chain that measures about 
ayard and a half in length—long enough to tie around a 
fashionable waist and leave two streamers of smart length. 
It is made of flat lozenges of semi-precious stones or of 
cloudy crystal joined by a metal mesh so woven into the 
stones to keep them in flat position. Heavy ornaments of 
carved crystal or jade finish the two loose ends. When 
worn as a necklace, the jeweled belt is tied or wound about 
the throat in as many ways as the wearer fancies—as a 
cravat, a scarf or merely circling the throat with the two 
loose ends hanging over either shoulder. Sometimes it is 
tied at the back or on one shoulder. Jewelers say that this 
Promises to be one of the most popular Paris fashions of 
the new year—mainly because it suggests so many origi- 
nal ways of wearing, and is in perfect taste with so many 
types of costume. 


— from the French Riviera, where future fash- 

ions are being experimented and tested for later 
introduction in Paris, continue to report the prominence 
of jewels wherever the wealthy and the fashionable are 
gathered together. In Cannes, especially, at the finest 
Casino on the Mediterranean, the women who sit about the 
gaming tables show shoulders and arms loaded down with 
fortunes in gems. The bib necklace—a series of dozens of 
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necklaces in pearls, diamonds and emeralds in graduated 
lengths reaching to the waist—is still in evidence. Neck- 
laces of all types of fine jewels are always important in 
this resort, where evening activities center about dinner 
and the gaming tables—a circumstance which makes 
plenty of jewels, and smart ones, more important than a 
well-cut gown. One important designer of women’s clothes 
goes so far as to say that the gowns that are worn for 
dining and gambling need attention as to cut and decora- 
tion only above the table line. By the same token, a 
French woman who wears a plain dinner gown feels it im- 
portant to exceed her usual restraint in the wearing of 
jewels. 


TRIKING among the new necklace fashions observed 
S on the Riviera this year are the many original versions 
of the choker. Everywhere one sees strings of pearls worn 
in the new way—wrapped about the base of the neck in 
such thickness that they resemble a heavy collar of fur or 
a series of heavy ropes. This rope-like collar is held in 
form at the front by a large brooch, in a size which empha- 
sizes the thickness of the necklace, and preferably in oval 
shape and resembling an old-fashioned miniature. This 
arrangement of pearls or any other type of bead necklace 
is popular in the South, probably because it is becoming 
to many women who cannot wear other types of chokers, 
and emphasizes a slender line of the neck. 

Beads of the coin type, that lie flat about the throat and 
shoulders, and that have been previously barred by better 
tastes because of their ordinary quality, are now being 
worn on the Riviera in versions that make use of platinum, 
diamonds and other fine jewels. More like a series of discs, 
slightly shaped to fit the contours of the shoulders, these 
necklaces have more dignity than the usual bead choker, 
however fine, and are seen with formal clothes of luxuri- 
ous quality. 











This clown pin is one of the favorites seen in 
Paris 
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COOPERAT ION will 
L[ncrease ‘Business 


By Ralph H. Chase 


DVERTISING is nothing more nor less than 
off preliminary salesmanship. And its only proper 
basis is common sense. You wouldn’t stand out 
in front of your store and shout, “Compare These Values” 
at the top of your lungs. Why should you permit your 
advertising to do precisely the same thing? Just because 
the other fellow does it is about the world’s worst reason. 
Within the past decade the drug trade has undergone 
an extensive, radical change—an eco- 
nomic revolution. You might call it 





the jewelry counters in women’s apparel and drug stores? 
Cheap stuff, you say. Wouldn’t pay us to handle ijt. 
But you will not deny that’ there is a tremendous sum of 
money, being spent for jewelry, which the jeweler never 
sees. And don’t think only cheap articles of jewelry are 
sold by the department stores. Look at this list one 
department store advertised recently: 
Diamond and platinum brooch, $1,275; diamond and 
emerald ring, $1,350; diamond and 
platinum’ bracelet, $1,075; wrist 


the war between the “chain stores” CHANCE watch, $475; jade choker, $125; car. 
and the “independents.” But it is f guilt UP THE REPL 2 nelian dinner ring, $60; carved ame. 
something more far-reaching than : were of Tay thyst necklace, $155; jade bracelet, 


that. 

The once dignified apothecary has 
about as much dignity today as the 
1929 flapper. And the man who says 
prohibition didn’t have anything to do 
with it all is not a very astute ob- 
server. You might say the only thing 
prohibitive about prohibition is the 
bootlegger’s prices. Nevertheless, the 
public has developed the habit of 
making its own alcohol—internally— 
from the sugar in sodas and similar 
fountain-dispensed sweets. Also, we 
are no longer living in the age of 
“three pink pills before each meal, 
two spoons of this before retiring and 
a wine glass of that every morning.” 
In other words, the profession of 
medicine has been, whether justly so 
or not, materially affected by modern 
science, quackery and such. As a 
consequence, the actual purveyance of 
drugs has nose-dived into a decline. 
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‘YOUR JEWELER ” if 


A Dallas Clewelers ff 


ssociation 


$70— etc. And this doesn’t include 
the silverware, clocks, and other items 
that legitimately belong in every first 
class jewelry establishment. In the 
economic changes that resulted in 
dry goods stores becoming depart- 
ment stores and apothecary shops be- 
coming practically everything in gen- 
eral and nothing in particular, you 
will notice that these trades have bor. 
rowed or usurped business right- 
fully belonging to other trades. In 
the case of the jeweler, he has pas- 
sively permitted this condition to 
develop and, outside of a few novel- 
ties stocked mainly for the Christmas 
season, has been content to carry only 
the lines that have always been con- 
sidered his stock in trade. 

Will. the present condition finally 
result in the complete elimination of 
the jeweler as such? Or will the 
jeweler be compelled to develop his 
side lines in order to survive? 








ODAY it’s the soda fountain that 

constitutes the main attraction 
in the now mis-named “drug” store. 
(If someone had possessed the foresight and capital to 
corner the chocolate market a few years ago, his wealth 
today would make Henry Ford and Andrew Mellon seem 
like paupers in comparison.) Came the chains, as the 
movies would state it. ‘Basically, however, the chain 
stores are not entirely responsible for the conditions now 
existing in the modern drug store. Granted, the chains 
were opportunists. They realized a condition, saw its 
opportunities and then shrewdly made the most of it. 
Today the drug store sells literally everything. The soda 
fountain is the main attraction. The prescription counter 
is usually run at a loss. But it is the stabilizer—the 
essential touch of dignity that in no small way helps to 
authenticate the values of the other goods sold. But let’s 
get on. How does all this about the drug store concern the 
jeweler, you ask. Think it over. 


OW much jewelry in yourcommunity is bought at 
department stores? How many gift shops are doing 
better than earning bread-and-butter incomes? What of 





Dallas jewelers have the right idea 


7) HEN the grape growers faced 
annihilation in 1920 by the ban on 
wines; when the ice manufacturers were confronted with 
the electric refrigeration problem; when the lumbermet 
were heading for destruction by the development of lun- 
ber substitutes; when these and other industries reached 
the critical point where they had to “do or die” they 
decided to do something, and do it quickly. Pick up 
any national magazine today and see what other trades 
are doing to overcome encroachments. Billions are spett 
annually to revive public interest in products or trades 
which found themselves on the narrow edge of nothing- 
ness. 

The jewelry trade is different, you say. In the first 
place we haven’t reached a crisis. And in the second 
place we never could get all the jewelers together for 4 
concerted effort no matter how hard we tried. And be 
sides, the manufacturers ‘can sell just as much, if not 
more, of their products through merchants other than the 
jeweler. 

(Continued on page 47) 
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Big (Charity Balls Sill Hold 
eAttention of Dame ‘fashion 


By Isabelle M. Archer 








ITH the last of the 
yy season’s charity balls 

yet to be held, the 
modish matron and the fashion- 
able miss alike are taking every 
advantage of the latest turn in 
the fashions in order to keep 
their wardrobes fresh, interest- 
ing and up to the very last 
minute. Here are some of the 
newest wrinkles sponsored by 
Fifth Avenue for just such a 
contingency. 

To enhance a regulation pearl 
choker and bring it up-to-date, 
a large octagonal-shaped pink 
spinel was added as a front 
plague with a pendant pearl 
drop for grace. The hanging 
pearl was mounted with dia- 
monds and small rubies to make 
a cone-shaped pendant. To- 
gether with this new necklace 
one of the latest hair orna- 
ments is shown in the accom- 
panying illustration. This prac- 
tical coif decoration is designed 


to top the low knot at the back of the head. 


Wire strung with small pearls. 
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In construc- 
tion this dainty jewel is a skeleton framework of platinum 


Being flexible, it can be 


Pressed into place against the head and held securely by 
its large double pronged pin. With the growing number 
of advocates of the long-haired coif, these decorative and 
becoming ornaments are gaining in popularity every day. 


— jewel to bring new color and fresh inter- 
est to an evening costume is the bracelet. One modish 
woman has adapted the new way of wearing bracelets of 
Varying sizes together on one arm. Her choice of five 
bracelets is sketched in the little picture and these she 
Wears on the left arm. The bracelet nearest her hand is 


a gem-studded wristwatch. Its 
gems are baguette diamonds and 
pearls. The pearls border the 
upper and lower edges of the 
watch case and the bracelet, 
which is formed of a fine plati- 
num mesh, is studded at the 
cross sections with tiny square- 
cut diamonds. The bague ‘tes are 
seen at either side of the watch. 
The next bracelet is one of the 
new pearl ropes with the little 
pendant pearl tassel. The third 
bracelet in this group is the first 
one to carry the color note of the 
costume. Sapphires, amethysts 
and rubies set in the three re- 
maining bracelets have been 
chosen by this clever jewelry 
lover to give the very latest tri- 
color scheme to her jewels and to 
her gown. This striking ar- 
rangement of three colors, newer 
and more individual than the 
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two-tone combinations, will be mentioned with growing 
frequency as the spring advances. Returning to the 
sketch we also notice that the bracelet size grows greater 
with each jewel, until the top bracelet is a cull-like affair, 
some two inches in depth. This last design has a border 
of baguette-cut sapphires, alternating square-cut ame- 
thysts and rubies and an edging of moon-shaped dia- 
monds. Rose-cut diamonds complete the design in en- 
crusted sections. These sections or plates are rounded to 
fit the arm and when the jewel is in place they lock to- 
gether to make a firm, tight-fitting bangle. 


N the two gowns illustrated we have all that is new in 
two distinct gown types of the spring. The light-tinted 


(Continued on page 81) 
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Modern Art 
Expressed 
In Silver 


Instructive Exhibit at the Metropolitan 
Museum of Art Includes Artistic 
Cocktail Shaker and Fine Flatware 



























(Continued from the issue of March 7) ; 
Sterling silver cocktail shaker in ‘ 
a new conception 
N_ last week’s issue of THE JEWELERS’ CIRCULAR atten- side strainers and makes the shaker more convenient. 
I tion was called to some of the silverware included in The piece is entirely hand made and hand chased, the ; 
the annual exhibition of American Industrial Art cover having representations of various fruits, and in such f 
which was opened to the public at the Metropolitan Mu- fashion as to permit of a good hand grip when remov- h 
seum of Art on Feb. 12, last. In that issue hand made ing it. d 
sterling flatware and an unusually attractive sterling silver The general decorative design is made to conform to Pp 
centerpiece were shown. the decorative treatment of the entire room. Mr. Graff t 
Now we are able to show articles of silverware’ is the designer of the silver. u 
made by Graff, Washbourne & Dunn and by Reed & Barton The knife, forks and spoons shown herewith are the st 
who were also asked by the museum to fashion in sterling handiwork of Reed & Barton craftsmen and are unusually 
pieces for exhibition purposes. The designing of the din- attractive. Note the modernistic design of the pieces and 
ing room is the work of the eminent Finnish architect, particularly the unusual shaping of the tynes of the forks € 
Eliel Saarinen, now residing in Detroit. To be re- and the handles of all the pieces illustrated. Pe 
quested to have a part in designing and producing the The decorative treatment has a special appeal which “ 
silverware is a trib- does not depend su 
ute to the skill of vee upon ornamentation, fo 
sterling _ silver : ; there being just the is 
craftsmen of the dainty touch needed of 
concerns whose work to realize the right of 
is shown this week. effect. fer 
The cocktail An exhibition of Na 
shaker _ illustrated this kind cannot but hay 
herewith is from the help increase the in- ste 
factory of Graff, terest in fine silver, Wk 

















and the industry as me 
a whole owes a vote bet 
of thanks to these of 
artists and to the bee 
Metropolitan Muse- 1 
um of Art, whose 

tireless work and 

unfailing _ interest c/ 
made this showing — mat 
possible. The exhi- & eve; 
bition has attracted & wou 
a great deal of at- & be , 
pours from two tention from the & jew 
spouts which are . . public and has beet & knoy 
part of the handles. leg eee ee : a carefully studied by § a m 
This prevents the ‘ all who are inter — mor, 
clogging of the in- Dainty and unique sterling flatware in artistic pattern ested in silverware. 


Washbourne & Dunn 
and is displayed in 
the man’s study of 
which Ralph T. 
Walker is the archi- 
tect. The shaker is 
a new conception, in 
that having two 
handles it can be 
grasped in a more 
practical way than 
otherwise. It also 
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Cooperation will [ncrease Lusiness 


(Continued from page 44) 


WX? we haven’t reached the crisis—yet. Of course, 


, the pain in the region of our appendix is becoming 
increasingly severe. But why go through an operation— 
probably an expensive one—when the appendix hasn’t 
purst yet? And then, why call in a doctor? Why have 
a consultation about it? We couldn’t get any two doctors 
to agree anyway. Still the fact remains. One dollar spent 
now will do the work of ten later on. It costs less to 
repair a fence than to build a new one. And if we don’t 
think there is a break in our particular arena now, how 
can we account for the 
dollars spent on jewelry 


similarly distributed among the next ten largest adver- 
tisers of jewelry. Then in conjunction a seal, or some 
device in the form of the “Gifts that Last” idea would 
be sent to every jeweler for inclusion with his regular 
advertising. The whole idea to put across would be: 
Buy Jewelry from Your Jeweler. 

All of this, however, is purely suggestive and would 
have to be worked out in its full details by someone who 
had made a complete study of the conditions. So much 
for the part advertising would be called upon to play in 

the revised order of things. 





that the jeweler never 


IRST would have to 





handles ? Time for Action come a revision of the 
Can bei count upon the One dollar spent now cooperatively will do the work presen t merchandising 
cooperation of the manu- of ten later on. It costs less to repair a fence than tactics of the jeweler him- 
facturer? The best an- to build a new one and if we don’t think there is a self. Right here we have 
swer to that question is the break in our particular arena now, how can we account the most complicated 
manufacturer’s own ad- —— spent on jewelry that the jeweler never problem of all. And right 
vertising. Practically every Can manufacturers’ cooperation be counted upon? As- here is where the trade 
large advertiser of silver suredly for practically every large advertiser emphatical- journals come in. Through 
and watches directly and ly na the — oo ag ane ante a them and _ supplementary 
. ° is not done purely out of the manufacturer’s kindness . # 
emphatically advises the of heart. He realizes that the present mode of mer- m e an s—confidential re 
public to “consult your chandising as followed by the jeweler is advantageous ports, etc—the jeweler 
jeweler.” That isn’t done to price maintenance and general promotion of his must be advised of what 
purely out of the manu- product. is going on everywhere. 








facturer’s kindness of 
heart or sympathy for the 
distributer. He realizes that the present mode of mer- 
chandising as followed by the jeweler is more advantageous 
to price-maintenance and general promotion of his prod- 
uct, than the merchandising tactics of the department 
store and others carrying jewelry as a side line. 


DVERTISING will not prove a panacea for this 
condition but it could be used to great advantage. 
Perhaps the reader of this has had experience with the 
“high-pressure” advertising man. A suggestion of con- 
sultation with competent advertising counsel might there- 
fore seem like pouring salt on an open wound. But that 
is exactly what is needed—not the “high-pressure” type, 
of course, but someone who has spent a sufficient number 
of years among problems of this nature to enable him to 
ferret out the exact cause and then prescribe a remedy. 
Naturally, a national campaign of some nature would 
have to form the backbone of any offense attempting to 
stem the flow of jewelry dollars away from the jeweler. 
Whether radio, magazines, local newspapers or other 
media would be most effective, or whether it would be 
better to have the individual jeweler place prepared copy 
—it is difficult to say until a study of the situation has 
n made. 
The latter suggestion could be worked out in this way: 


A WELL qualified advertising agency would prepare, 
let us say, ten pieces of copy, send them out in 
matrix form to the ten leading advertisers of jewelry in 
every city—one to each. Accompanying each matrix 
Would be a proof-sheet of all ten ads. Beside each would 
be written the date of insertion and the name of the 
eweler sponsoring the ad. Then all the jewelers would 

ow just where they stood. Ten ads distributed over 
& month would be the basis. Added to this about ten 
More small ads—say 1 column by 83 inches would be 


Mr. Johnson in Atlanta 
will think enough of his 
fellow jewelers to write about the way he converted some 
of the renegade jewelry dollars his way. Mr. Smith in 
Boston will tell how he did it. Mr. Rose in Cincinnati 
will likewise contribute. And in all, we’ll have a clearing 
house of ideas. After a period of time, with everyone 
thinking and working on the same subject something tan- 
gible and applicable to all is bound to result. 


Jewelry of Long Ago 


EWELERS, especially those interested in designing 
new pieces will soon be able to get some ideas from 
the gold and silver jewelry of 3500 years ago, for a large 
number of the pieces, most of them of fine workmanship, 
discovered in the tomb of the Sumerian kings and queens 
of Ur of the Chaldees, once the home of Abraham, is to 
be brought to Philadelphia and placed on exhibition in the 
museum of the University of Pennsylvania. Authorities 
are especially anxious.to have as many jewelers as possible 
view these pieces. Some pieces are illustrated on page 65. 
The discoveries have been made by the joint expedition 
of the University and the British Museum and have 
thrown new light on civilization existing at least 1000 
years before Egypt began her progress. It is expected 
that the first shipment of jewelry and other specimens 
will arrive here in time to be on display about Easter. Dr. 
Leon Lagrain, curator of the Museum, places the value 
of the gold and silver and other jewelry recovered in the 
tombs at not less than $250,000 at present day ratings. 
In the first batch of jewelry to be shown here is a gold 
vanity box of one of the early Sumerian queens and a 
gold powder or rouge box. Other articles include eight 
solid gold figures of animals taken from the diadem of 
another queen and the head of a bull in solid gold, ap- 
parently used as part of the decoration of a royal harp. 

















































































A Six-Page Folded Business Card 


66 CARD of a watchmaker worth- 

while is worth keeping on file,” 
is the head of a six-page folded business 
card issued by Karl C. Billing. The front 
page of this 2 x 4 card has a good like- 
ness of Billing in addition to his name, 
address and business. Upon opening, 
three full page cuts are seen, one of 
clocks and watches, as he repairs all 





A CARD OF A WATCHMAKER WORTH WHILE 
is WORTH KEEPING ON FiLe 





KARL C. BILLING 


MFG. JEWELER AND WATCH MAKER 
1209% MAIN STREET 
SECOND FLOOR 


PHONE 7-3050 


FIRST DOOR NEXT TO CITY NATIONAL BANK 





PORMERLY FOREMAN OF ARTHUR A. EVERTS CO. JEWELRY SHOP 











Meet K. C. Billing—Watchmaker 


kinds; one of strap watches, for he fur- 
nishes unbreakable crystals and sells 
watch straps; lastly, one of various sil- 
verware, as all kinds of jewelry and 
silverware are repaired. On the back 
cover is the cut of a pearl necklace, for 
necklaces are restrung, while the last 
page shows beaded and fancy bags, 
which are repaired and relined. A card 
of this kind gives one a very complete 
index of the business done by this ag- 
gressive upstairs shop. 


Employs Fountain Pen Repair Man 


UITE a bit of extra business is cor- 

raled by the Shaw Jewelry Co., Dal- 
las, Tex., through having a good foun- 
tain pen repair man right in the store. 
An all around satisfactory arrangement 
is reached through the store allowing 
the pen man a commission on all pens 
sold as well as to allow him to keep all 
money taken in through repairs. A good 
class of trade is attracted to the store 
by this means, says C. B. Shaw. 

From A. V. Orr, The Pen Man, we 
learn, “Fountain pens instead of being 
just a plain black affair, sold occasional- 
ly from a purely commercial salespoint, 
are made more ‘salable through the in- 
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troduction of the style element. A great 
many pens are sold to women on account 
of the color appeal. I find that the pub- 
lic is buying a much better grade of 
pens. Last month our average price 
was $8.25 per article, while back five 
years ago, the average price was well 
under $5. During last December the 
bulk of our business was on sets retail- 
ing from $8 to $15, with $12 about the 
average. This is all making a fine busi- 
ness, especially to those who watch their 
stock closely and also keep track of the 
trend of fashion.” On all packages sent 
out and all bottles of ink sold, Mr. Orr 
sticks one of his labels as a reminder of 
his address. It is a good paying ad too, 
he says. 


Buys from Fewer Houses 


AID Sam Marcus, of Marcus & Gold- 

man, Nashville, Tenn., “Our net 
profits have shown a decided increase 
since we have been religiously buying, 
from fewer houses and in smaller quan- 
tities. At the present time we are hold- 
ing our purchases in diamond jewelry to 
three houses; jewelry, five houses; sil- 
ver, two; flatware, one; ivory, one; 
glassware, one, with two lines of clocks 
and three makes of fountain pens.” 
Then he gave the following insight into 
conditions here. “The trouble in the av- 
erage jewelry store is that they can’t 
get proper turnover. We have tried 
special advertising, special windows, 20 
per cent off sales, have sold men’s belts 
at $1.19 that cost $11 a dozen but have 
not stirred up any great amount of 
extra new business. We figured that if 
we sold a gross of the belts in two days 
it would be satisfactory, but we didn’t 
do it. It seems that there are many 
things in the way of stimulating busi- 
ness that we jewelers in the South can’t 
do, for our people are not shoppers.” 


Gets Reprints of His Newspaper 
Ads 


A. §S. Pfleuger, Roanoke, Va., ar- 
ranges with his local newspaper to have 
them furnish him with such reprints of 
his good advertisements as he needs. 
These are used to put in packages and 
are also sent out with monthly state- 
ments. 


The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 
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By Harry R. Terhune 


Makes Store Look Twice Its Size 


ke cost George T. Roy, of Memphis, 
Tenn., $1,000 to make his twelve-foot 
jewelry store look just twice as wide as 
it really is. A mirror running the en- 
tire length of one side did the trick. 
However, to get away from the appear- 
ance of the barber shop, Greek restau- 
rant or soda fountain, panels 7 x 12 
inches were scored on the glass. First, 
it is necessary to have the partition 
plumbed absolutely true before setting 
the glass, or the refraction will be any- 
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Mirror Makes Store Appear Larger 


thing but true. Again, if this is not 
done, the illusion of the width will be 
lost. Second, the backs of the selling 
showcases must be of plain glass. If 
they have wooden backs, mirrors, or 
anything but plain glass, the reflection 
in the mirror back of them will be 
spoiled. 


Gives Patrons Movie Stars Photos 


a an agreement with the 
Ritz Theater, C. B. Shaw, Dallas, 
Tex., gives a picture of any one of two 
dozen movie stars to the theatergoers 
who present their admission stubs at his 
store. This brings into the store about 
two hundred extra people a week. Some 
of them are not jewelry store prospects 
in any sense, but a check up has proved 
that it is worth the ten cent cost to get 
them all in. For a real good way to put 
a number of good names on the books, 
nothing has yet beaten the one tried Tt 
cently. According to Mr. Shaw, in one 
day 144 people bought a_ nationally 
known waffle iron from him. Evel 
though these irons cost him $5.25, plus 
the cost of the newspaper advertising, 
and he sold them for $7.35, it paid, a 
the class of people who responded were 


very desirable customers. 
—— 





Easter—March 31. A real selling event for the progressive jeweler. 
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Instructing the Brides of the 
Future 


S a means of increasing the appre- 
ciation of beautiful things, Linz 
Bros. of Dallas, Tex., arrange with the 
instructors of the home economic classes 
of the local high schools and colleges to 
have those classes visit the store at in- 
tervals. “Groups of 10 to 14 girls, work- 
ing with the instructors, receive the 
fundamentals of entertaining, from the 
setting of the table on, in a thorough 
manner. 

In commenting on this mode of in- 
creasing the business of the sterling and 
the bone china departments, Miss Do- 
rondo Williams said: “The brides of to- 
day are well trained. Due to the instruc- 
tion the younger generation is getting, 
almost everything is being bought for 
future generations. It is the daughter 
of from 16 to 20 who will definitely de- 
cide whether sterling or plated ware 
shall come into the home. This influ- 
ence is greater than most jewelers real- 
ize, at least very few of them seem to 
direct much of their sales talk to the 
young folks. It was only recently that 
a high school girl insisted that her 
mother buy a dozen fine service plates 
that retailed at $300.” 

Relating on how bachelor girls are 
also being educated to buy sterling, Miss 
Williams confided her success in selling 
sets of fours to these girls. The total 
volume of this particular trade is aston- 
ishing. “A store glories in the occa- 
sional big sale, but it is the continued 
flow of the small goods sales by appre- 
ciative customers, that really builds up 
a business,” was her sage comment. 


To Sell More Flatware 


or best way ever devised of show- 
ing and selling flatware,” said Jim 
Hope of Hope Bros., Knoxville, Tenn., 
as he proudly pointed out the many good 
features of the 12-foot mahogany sell- 
ing case that houses the silver. All a 
customer sees is this apparently solid 
case. By looking through the glass top, 
one sees 18 compartments, each display- 
ing a different pattern of flat ware. 
When an item is asked for, it only takes 
a second for the salesman to pull out 
the proper drawer in which the spoon 
or fork is kept. All the regular pieces 
are kept in this case, while directly 
behind in the wall cabinet, the odd pieces 
are arranged in similar fashion. 


When Done a Favor 


P a friend does you a favor you thank 
him for it. So if a customer does you, 
a& a jeweler, a favor, why shouldn’t he 
also be thanked, reasons M. Harrison. 
He has been selling good jewelry for 43 
years, so the big majority of his trade 
8 of a personal nature. When an old 
customer sends in a new one, the old 
customer immediately gets a letter 
Which reads something like this: “I 
highly appreciate the compliment you 
Paid me by recommending your friend 
Mr. Blank to this store. I assure you 


the confidence you showed in me was not 
See 
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misplaced.” These letters are not fill-in 
mimeograph affairs. Each one is per- 
sonally and promptly written, so the 
continued friendly interest toward the 
store is maintained. 


How Heins Sells More Watch 
Bracelets 


OOD window displays, coupled with 

strong constructive suggestions to cus- 
tomers have been the means of greatly 
increasing sales of watch bracelets in 
the W. J. Heins, Inc., jewelry store, 
Knoxville, Tenn. The best selling ones 
Geo. H. Smith has found are those of 
the flexible band type, retailing for 
around $5. Whenever a customer comes 
in to have a watch repaired or adjusted 
or even to buy a new ribbon, a nicely 
timed selling talk will usually make a 
customer for the store by calling her 
attention to the bracelets. Another item 
that is helping to boost the sales con- 
siderably is the desk sets. Those selling 
all the way from $10 to $40 are to quote 
Mr. Smith “going like wild fire.” The 
fact that this store has possibly the 
largest varied stock of fountain pens in 
Eastern Tennessee has much to do with 
the success of the sale of the desk sets. 


Argument in Favor of Silver 


LITTLE argument used by L. C. 
Leach, Chattanooga, Tenn., is 
worthy of repeating. Many of his 
store’s new-rich customers have been 
switched from buying plated ware to 
sterling, after hearing him remark, 
“The sentimental value of leaving one’s 
children sterling is ten times greater 
than leaving a collection of plated ware. 
And they, in turn, will take great pride 
in handing down this same sterling that 
you are considering to their children.” 
Last Christmas, Mr. Leach tells of hav- 
ing a $275 tea set in the window. The 
only other decoration was $5 worth of 
American Beauty roses. A stranger eyed 
the set several times before coming in 
to buy it. His remark, as he laid down 
the necessary cash, that he knew that it 
was a good store on account of their 
having real flowers, was most illuminat- 
ing 


e" Slogan With a Meaning 


SLOGAN used by the old estab- 

lished firm of the J. C. Herkner 
Jewelry Co., Grand Rapids, Mich., might 
well be adapted by other jewelers of 
similar standing and reputation. “The 
name of Herkner on gift boxes adds 
prestige to the gift,” is the way it is 
worded. Often times during the holi- 
day season this slogan comprises the 
entire copy that will appear in a good- 
sized newspaper space. Then again, 
this phrase will be used in conjunction 
with some regular advertising copy. It 
is obvious that only stores of unques- 
tioned standing in a community could 
use such a phrase as this successfully. 


Town Without a Jeweler 


KNOW of a good prosperous town of 
some 20,000 people with not a single 
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jewelry store in it. This city is Bristol, 
Tenn. Don’t hastily pull up stakes and 
flock to it, for there are plenty of good 
live jewelry stores right handy, just 
across the street in fact. But they are 
in Bristol, Va. The State line runs down 
the middle of the main business street. 


Inexpensive “Specials” Featured 
on Post Card 


fim Lee Jewelry Co. is on the fourth 
floor of an office building in Dallas, 
Tex. Most of the trade comes from the 
young women of the city, so a consider- 
able part of their customers are of the 
personal type. Considerable direct mail 























‘We-will cover your old 
Wedding Ring in 18 K. 
White Gold $7.50 
Ring Mountings 
from $3.50 up 
Watches cleaned 


Beads ‘$3.50 
Restrung\ P> \ Main Springs 
Plain $2.00 
Strings $@c . — 
Knotted Strings — 
$2.00 Other 
Repairs at 
Lee Jewelry \ of — 
Compan Fetces 
Company - 


405 Dallas Nat'l Bank Building 
Main Street - Head of Stone 


Phone 2-3110 




















Popular Priced Specials Featured on 
Post Card 


advertising is sent out. One of the best 
is sent on a one cent government postal 
card in the form of some inexpensive 
specials. These go out every month to 
the entire list. Supplementing the cards, 
letters are mailed about every other 
month. This shop, by the way, is run 
by Mrs. Lucy Lowenstein and her 
daughter Cecile, who is secretary of the 
Dallas Jewelers Association. 


Announced the “Birth” of Three 
New Styles 


6¢— AM open for congratulations,” 

began a letter shot through the 
mails a few odd months ago by 
McVicar’s, Sask. The letter, printed in 
simulation of handwriting, then went 
on to announce the “birth” of three new 
bracelet styles. Although it was meant 
to act as “the opening publicity piece of 
the season, the unusualness of the 
presentation kept the letter in the pub- 
lic’s mind long after the styles had lan- 
guished into natural deaths. 





Know your business and know that you know it. 
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Boost Diamonds “for Easter 


The Time to Appeal to the Woman of Fashion 


HEN the first green buds are bursting into bloom 

and the grass is turning green upon the barren 
ground, when the first song of the robin hits Washington, 
Spring is in the air, and Washington jewelers find in it a 
good talking point for their newspaper copy. 


Both Charles Schwartz & Sons and the Kay Jewelry Co. 
find that good illustrations at this season of the year tie up 
very effectively with the jewels that bloom in the Spring, 
and both feature springtime and diamond time—a time 
when love buds forth in every heart. The diamond, the 
most admired of all gems for centuries, is also recognized 
as the birthstone for April, and the logical tie-up is for 
engagement rings and wedding rings. It also ties up ef- 
fectively with Easter time. 

Two and three columns by one hundred lines is used 
with effective illustrations and catchy headlines to focus 
attention on the selling copy which is designed not only to 
win a reading but to create buying impulses. 


The diamond is playing a more important part every day 
in the jewelry problem for the woman of fashion and so- 
ciety matron, and the jeweler who makes an intensive 
drive for this business in season is the early bird that 
catches the worm. 

There is no doubt about the profusion of flowers which 
bloom in the springtime in the feminine wardrobe. All the 
vivid hues of Spring flowers are represented in the after- 
noon and evening gowns which parade in fashion’s circles. 
The jeweler, therefore, who taps this source of possible 
demand is likely to reap a rich harvest. 


Y stressing diamonds and the correct jewels for eve- 

ning wear in the springtime when hearts beat faster 
and when but few feminine hearts can withstand the fas- 
cinating beauty of diamonds, this is one of the logical 
seasons of the year when the jeweler can make an effective 
drive among his wealthier customers by the use of direct 
contacts through the mails and by telephone sales. 

Combinations when rightly presented to the customer 
induce buying desires. Take for example an emerald and 
diamond pendant with pearl chain, a diamond and plati- 
num shoulder brooch with earrings and bracelets to match, 
or even a diamond wrist watch with mesh bracelets and 
diamond rings. By playing up costume jewelry, the pro- 
gressive jeweler can succeed in creating demand and stimu- 
late sufficient sales to satisfy his effort. 

The department stores and women’s specialty shops play 
up the latest Paris models, and certainly no wardrobe is 
complete without the charm of gem decorations. The 
fashion wardrobe of milady nowadays is composed of 
several sets of jewelry to suit every occasion and every 
costume to keep pace with the changing modes. 

Well matched sets of jewels are even more important to- 
day than yesterday. The color scheme and ensemble must 
coincide. With street dress, sports dress, afternoon and 
evening wear, jewelry becomes a part of the picture for 
the jeweler who puts over these ideas before the public 
in a concise and gripping manner. 

Springtime is diamond time and the jeweler might as 
well cash in on the spirit of the occasion rather than let 
such a flowering opportunity pass unnoticed.—F. E. K. 





Says le Wont Le “Scooped” 


Springfield Jeweler Uses Modern Methods in Selling Jewelry 


HERE are two entrances to the jewelry store of 

True Bros., Springfield, Mass. Back to the main 
window, between the entrances is a counter devoted to 
costume jewelry ranging in price from $1 and up. An 
inquiry revealed the fact that a very fine business is done 
over this counter, one that means much to the success of 
the entire store. The question was put point blank to 
Mr. Stephens if in his opinion the featuring of mer- 
chandise of this character affected the reputation of the 
house as a purveyor of high grade merchandise. The 
answer was an emphatic “No,” in fact a decided opposite 
effect was noted, so rather having a bad effect the net 
result proved that the featuring of the novelties stimulated 
the activities in other lines. 


66 HERE is no good reason” Mr. Stephens added, 

“why a retail jewelery store should allow depart 
ment stores to scoop him in the item of costume or eél- 
semble jewelry.” 

A small neat sign reading “Select carefully, no exchange 
of costume jewelry” has done much to stop the “wear and 
return” evil. 

Springfield has a “Shopping News” the same as mally 
other cities. This store uses this medium to advertise 
a special each week. The regular store advertising i 
devoted to some seasonable line of merchandise. In one of 
these specials a 25c. silver thimble was offered. To the 
amazement of all, some 900 were sold in one day. 


——_——_$—_ 





The successful merchant must be “idea-ful” and must put his ideas into practice with unre 


mitting constancy. 


sive methods of a Southern jeweler, will undoubtedly be read with much interest. 
this in next week’s issue of THE JEWELERS’ CIRCULAR. 


“Meeting Modern Competition by Advertising,” describing the progres 
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April Anniversaries 

§. Confederate Memorial Day (Louisi- 
ana). 

12. Halifax Independence 
(North Carolina). 

13. Thomas Jefferson’s Birthday (1743) 
(Ala., Fla., Ga., Miss.). 

19. Patriots’ Day (New England). 

21. Battle of San Jacinto (Texas). 

26. Confederate Memorial Day (Ala., 
Fla., Ga., Miss.). 


Events Affecting Business 


Spring weather; outdoor appeal; Ar- 
bor Days in several States; Spring 
styles; early Summer styles; Dress-up 
campaigns; Clean-up campaigns; Out- 
door sports; After-Easter sales; Motor- 
ing touring parties; back to school. 


Window Display Suggestions 
Spring; Advance Summer Styles; Pa- 
triotic Displays (in certain localities) ; 
Memorial Settings in Southern States; 
April Fool; Diamonds; U. S. Mint Dis- 
play; North Pole Display; Paul Re- 
vere’s Ride; Outdoor Sports. 


Keep Windows Lighted 


Very often the show windows of the 
jeweler do not do full duty because they 
are kept dark in the evenings. In every 
community where there is a strolling 
population in the evening the windows 
should be well lighted. 


Resolution 


























Feature Spring Costume Jewelry 


MERCHANDISING 


CALENDAR 
APRIL 


Written expressly for THE JEWELERS’ CIRCU- 
LAR, by A. HB. Edgar 





Birthstone—Diamond 
Aprils Flower—The Daisy 


“Innocence, repentance—sun and shower— 
The Diamond or the Sapphire is her dower.” 





April’s Birthstone—The Diamond 
April should be a big diamond month 


for jewelers because the diamond is the , 


birthstone of April. It is a natural 
and logical time to feature a sale of 
diamonds. 

While most jewelers advertise dia- 
monds the year ’round, a special featur- 
ing of diamonds as the birthstone should 
bring good results in sales. By remind- 
ing those who intend—some time—to 
give relatives a diamond gift that the 
appropriate time to do so is in the 
birthmonth of the recipient, sales may 
be increased. If prices are made a fea- 
ture of the sale there is a numerous class 
of bargain hunters who will scent a sav- 
ing in purchasing gifts. 


Costume Jewelry 


The surprising amount of costume 
jewelry sold in stores featuring it 
should indicate the appropriateness of 
advertising and displaying costume 
jewelry during the style season. Al- 
though Easter is past, there is a time 
yet for featuring style, both for Spring 
and for the coming Summer. 

Jewelers should subscribe for several 
of the women’s national publications 
and keep posted on the advance pointers 
on style—and style jewelry. Style 
jewelry will sell at a good profit if 
judgment is used in purchasing it. 

Costume jewelry should not only in- 
clude necklaces, bracelets and ear orna- 
ments, but all sorts of pins and corsage 
ornaments, hat ornaments, shoe buckles 
and a host of other items that sell 
readily while the vogue is on. 


General Business Activities 


Jewelers should not let down effort 
because Easter is past. Nor is it wise 
to return to the conservative offering of 
a miscellaneous assortment of items, 
sometimes ill-chosen and untimely. 

With Spring still with us, and Sum- 
mer in the offing, there are sixty days 
of opportunity for style advertising and 
promotion before the June Bride is in- 
troduced for her annual appearance. 

Spring and Summer § should _ be 
strongly featured in all selling effort. 
It is necessary to tie-up the sales of the 
jeweler with the season as enthusias- 
tically as possible. If this is to be done 








(Continued on page 100) 
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Appropriate Sales Events 


Diamond Birthstone Campaign. 
Gifts for pupils returning to school. 
New Costume Jewelry. 

Flower Bowls and Vases. 

Fine China and Glassware. 
Silverware. 

Spring Merchandise. 

Scarf Pins for Men. 

Decorative Pieces for the Home. 
Auto Clocks. 

Timepieces of all kinds. 

Toilet Accessories for Tourists. 


Advertising Suggestions 

Take nothing for granted—feature 
the season and anniversary events in 
the advertising, as well as the merchan- 
dise offerings. 

Get out of the rut—the public is pro- 
gressive. Feature selling events that 
will create interest in the store and 
merchandise. 


Dress-Up Campaigns 
In April apparel dealers often sponsor 
Dress-Up Campaigns. Wherever this is 
done the jeweler should add his quota to 


the propaganda. Costumes are not com- 
plete without the proper jewelry. 


DIAMONDS 
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For the Diamond Month 
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Cd No ~Levely Sterling Designed lo Harmonize with 
be Decorative Spinel of . American Homes of | ‘Good if | 
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CREATING A NEW WAVE OF INTEREST AMONG 
DISCRIMINATING HOSTESSES IN THE PATTERN 
AND CRAFTSMANSHIP OF THEIR TABLE SILVER 








For the Dining Room in the Spanish or 
Mediterranean Style 


ig 
The Spanish style, like the English, is modern 
America’s by right of inheritance. And what could 
be more appropriate in a Spanish or Mediterranean 
type of dining room than the GRANADO pattern, 
authentically correct in its interpretation of 


historic Spanish-Colonial design. 
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OOD taste is the power of discerning and appre- 
ciating beauty, order and that which constitutes 
excellence. In the decoration of the home it is the 
ability to select what is pleasing, refined and appropriate. 
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A room in good taste is not the assembly of unrelated 
objects, no matter how fine is the quality and design of 
each object. It is the grouping together of appropriate 
things of excellence and good usage which harmonize 
and fit the homes we live in. 


‘‘Treasure”’ silversmiths, Rogers, Lunt & Bowlen 
Company, beyond creating charmingly beautiful patterns 
in Solid Silver, have had akeen ap- 
preciation for the fitness of their 
Tableware for modern American The Granado 
homes of good taste. So now, the - nl 
smart hostess may exercise a little 
nicer discernment in the selection 
of this most cherished of all home appointments. 


You may choose among ‘‘Treasure’’ patterns a design 


For Those Who Love the Early English Style 


Your house may be half-timber ed or of whitewashed stone 


— typically English. Or perhaps of pioneer Colonial- 

English interpretation with sharp gables and steeply STERLING 925/1000 FINE 
pitched roofs—or even a rugged, informal Pennsylvania 

Dutch. If so, the WILLIAM AND MARY STYLE or the rnsoe Yan 


MARY II pattern will harmonize most happil; 


This double-page spread “TREASURE” advertisement is appearing in the March issues of VOGUE, HOUSE & GARDEN, 
HOUSE BEAUTIFUL, VANITY FAIR and JUNIOR LEAGUE MAGAZINES 
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For the Dining Room of 
Georgian Elegance 


In homes inspired by the works of the 
famous Colonial architects Bulfinch 
and McIntire, or tall-pillared 
Southern mansions, their stately din- 
ing rooms of classic design are most 
fittingly graced with table silver in 
the ADAM STYLE, blending perfectly 
with their refined, luxurious 
decorative feeling. 


The Adam Myle 


There is an excellent jeweler aear you to show you this lovely silver in com- 
plete lines, Write us for his name, and if you will tell us which pattern, or pat- 
terns, interest you most, we will gladly send you catalogues. Should you desire 
the help of our Service Department in selecting your pattern, as many do, — tell 
us what is the decorative theme of your dining room, style of furniture, etc., and 
we will advise what “Treasure” patterns would be in correct keeping. 


Please address vour request to Dept. J. 


Oge/s. Lu G Dowlen (So 


<> SILVERSMITHS ~ 
Creators of Distinctive Tableware 
GREENFIELD — MASS. 


Member of the Sterling Silversmiths Guild of America 








For the Dining Room Which Expresses a 3 
the Spirit of Early American Days 


Friendly and delightfully livable are the many mod- 
ern adaptations of simple Colonial homes. In such a 
setting the EARLY AMERICAN STYLE, Plain ot 
Engraved, is in perfect keeping, for this pattern 
takes its inspiration from the best examples of spoon 
designs made by our early American silversmiths. 


‘Creasure Solid Silver 


STERLING %84o00 FINE 


which will just fit in with the decorative spirit of your home. Whether 
your home is done in early English manner, or the stately Colonial- 
Georgian spirit, or expresses the quaint charm of early American days, 
or decorated in the Spanish or Mediterranean style... there is a ‘“Trea- 
sure’ pattern which will harmonize perfectly with your dining room ap- 
pointments—and willadd awealth of beauty and distinction to your home. 

Based on enduring period designs, ‘‘Treasure’”’ patterns carry the 
assurance of correctness and permanent good taste. Silver which will be 


a symbol to your friends and family, even 
down to your children’s children, of that 
noble need in you to express yourself in 
beauty that endures. 

Perhaps, too, you would appreciate the 
assurance of always being able to purchase 
your‘*Treasure’’ pat- 
tern! You may start 
your service now with 
a few pieces and then 
add to yourset, astime 
goes on, over a period 
of years. Probably 
you never will lose 
the desire to acquire 
more of this charm- 
ing solid silver... in 
Tea Set, Coffee Set, 
and other pieces of 
Dinner Hollow-ware 
to match. 


STERLING 925/1000 FINE 











An announcement which places a new importance on the design of one’s Table Silver—giving even greater impetus to the rapidly 
growing preference among smart society for TREASURE patterns. 
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Cutters and Importers of ; 


DIAMONDS. 


STERN BROS&CO 


2 West 46th Street, New York 


Diamonp Cutting Works CHICAGO 
31 North State Street 


68 Hunters Point Ave. Amsrervam: 16 Sarphatistraat 
Long Island City AntwesrP: 48 Rue Simons 
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Manufacturers and Importers File 
Supplemental Briefs With Ways and 
Means Committee — Former Claim 
Present Duties Not Equal to Differ- 
ences Between Foreign and Domestic 
Costs and That All Commercial 
Watches Imported Compete With 
American Product—Watch Importers 
Claim Proposed Schedules Suggested 
by Manufacturers Are Exorbitant 
and Prohibitive and Would Raise 
Duties in Some Instances to 860 Per 
Cent — Requests by Manufacturers 
Analyzed in Detail and Statements 
Denied 


WASHINGTON, D. C., March 9.—Evi- 
dence of the necessity for higher tariff 
protection for the domestic watch indus- 
try is presented in a supplemental brief 
filed today with the Ways and Means 
Committee of the House by the Elgin 
National Watch Co., Waltham Watch 
Co., Hamilton Watch Co., Illinois Watch 
Co., and Howard Watch Co. Regardless 
of ill-advised attempts to becloud the 
issue as to whether the watch industry 
requires relief and the unjust and un- 
founded criticism leveled at the industry 
during the hearing on Jan. 16, the brief 
asserts that the facts are plain. These 
are epitomized in the brief as follows: 

“The American production is approxi- 
mately 1,800,000 jeweled movements per 
year. The American productive ca- 
pacity is 3,700,000 jeweled movements 
per year. In 1923, the American pro- 
duction was 1,815,430 movements. In 
1928, it was 1,757,282 movements. In 
1923 the imports were 2,000,000 move- 
ments. In 1927 the imports were 4,400,- 
000 movements.” 

The domestic watch manufacturers 
submit that no American industry should 
be compelled to transact business with- 
out profit in order to supply a market 
for foreign manufacturers, pointing out 
that it is obvious from the above figures 
that the industry is operating at 50 per 
cent of capacity. Such would not be 
the case if the American manufacturers 
could prevent it, the brief asserts, but 
the timepiece business is very rapidly 
being handed over to foreign manufac- 


turers because the present duties do not 


_ Arguments on 
























THE SEAT 





equal the difference between foreign and 
domestic costs of production and because 
even the duties which have been levied 
have been grossly evaded and the pro- 
visions intended as protection for the 
American industry made a mockery. 

The brief states that there are 
approximately 8,000,000 non-jeweled 
watches produced per year in the United 
States and not 25,000,000 as stated in 
the record of the hearing. The produc- 
tive capacity of the factories making 
non-jeweled watches is estimated in the 
brief as about 20,000,000 pieces. 

“There is no watch made anywhere in 
the world that cannot be made by this 
American industry,” the brief declares. 
“All commercial watches complete or in- 
complete shipped into the United States 
actually compete with some similar 
American-made watch.” 

The statement made by importers that 
there is no such thing as an imported 
watch is somewhat fanciful and entirely 
incorrect as the records show, says the 
brief, that there are more than 1,000,000 
watch cases containing movements im- 
ported every year. 

The domestic manufacturers admit 
that they have no information as to the 
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Proposed Watch Tariff 


Date pe 







55 





OF GOVERNMENT 
TAKES ON A REFLECTIVE MOOD 


value of American-made products which 
are added to Swiss movements before 
they are sold to the consumer in this 
country but they contend that to attempt 
to fix any figure for this would be idle 
speculation on the part of anyone. It 
is explained that it does not require 
skilled watchmakers to fit a movement 
in a case although casers do this kind 
of work. When they do, one caser can 
case about 200 movements per day even 
of the highest type and as the best 
casers receive about $7 a day this is on 
an average of 3% cents for each case. 
If the same average cost is applied to 
the approximately 3,300,300 uncased 
movements imported in 1927 it would 
make a total sum of $115,500, the brief 
states, instead of $1,000,000, the figure 
stated in the record (page 1727) as the 
cost of this operation. 

“If all the other figures given in that 
connection are subject to the same 
discount, their importance is_ sadly 
diminished,” the brief continues. “In 
any event all of this case, bracelet and 
boxing expense would be incurred by 
American manufacturers if they were 
permitted to meet the foreign competi- 
tion on movements on an equal footing 
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Style 1226—A novelty neck‘ace of Regent Pearls and simulated jade beads, fin- 
ished with two long graduated pearl and jade drops connected to the main necklace 
with an attractive pearl trimmed jade motif. Price............+++- $7.50 each 


Subject ta Standard Trade Discount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CQ., Ine. 


FOUNDED 1867 





FOUNDED 1867 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N. Y. 
BRANCH OFFICE: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET. SAN FRANCISCO, CAL. 
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in this market and, in addition, there 
would be spent for supplies and labor 
in the United States an additional sum 
of $20,000,000 to $25,000,000 over what 
the American industry now expends 
here.” 

The census of manufactures made by 
the Department of Commerce and cited 
by the representative of the importers 
shows that approximately $5,000,000 
less was spent in 1927 than in 1925 for 
materials, shop supplies and fuel and 
power but the brief points out that the 
importers’ spokesman failed to state 
that this figure was for the entire time- 
piece industry, including clocks, watches, 
parts, cases and everything else going 
into this general industry, the total 
annual business of which was in excess 
of $80,000,000. The decrease was due 
largely, it is explained, to the failure of 
several important watch and clock manu- 
facturers during that period and the 
curtailed purchase of supplies, etc., was 
due to the drop in sales resulting from 
intensive foreign competition in both the 
watch and clock and watch case indus- 
tries during that time. Two of the larg- 
est watch companies together show a 
falling off in that period of $750,000 in 
their purchases of materials alone solely 
due, according to the brief, to reduced 
production by reason of foreign competi- 
tion. It is contended that the failures 
would not have occurred had there been 
adequate tariff protection. Another por- 
tion of this decrease of $5,000,000 was 
taken up by the shrinkage of $2,246,000 
in the American production of non- 
jeweled watches between 1925 and 1927, 
the committee is told. 

Alleged agreements between domestic 
manufacturers as to prices was the sub- 
ject of considerable discussion at the 
hearing. To clear up any false impres- 
sion which may have been created on 
that score the brief declares: 

“There is and has been no agreement 
of any kind existing between any of the 
watch manufacturers as to prices, 
terms of sale, division of markets, 
or any other form of control of, or 
restraint of trade. In fact, the keen 
competition between the American fac- 
tories is ample assurance that no raise 
in prices to the consumer will take place 
in the domestic market as a result of ad- 
vances in rates of duty.” 

With reference to the claim made by 
importers in 1921 when the present tariff 
was being framed and repeated again at 
the hearing in January that the Amer- 
lean owner of a Swiss watch is entitled 
to have repair parts at the minimum 
cost, the domestic manufacturers’ brief 
asserts that the provision for parts was 
and still is being used as a pure subter- 
fuge for the importation of “knocked 
down” or incomplete movements solely to 
evade the duty intended to be levied 
thereon when imported complete. As 
any part or piece of material must be 
Installed by a watchmaker and the con- 
sumer pays several dollars for the in- 
stallation of a part costing from three 
to 10 cents, the duty on parts for repair 
Purposes only is certainly an item of 
Mportance to the American consumer, 
the brief declares. 
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The brief refers to the financial his- 
tory of the Hamilton Watch Co. and the 
Elgin National Watch Co., declaring 
that these two have been the most suc- 
cessful American manufacturers and 
that the experience of the others has 
been unsatisfactory. The brief repre- 
sents that as an industry, the watch 
manufacturers have suffered far more 
from foreign competition than they even 
care to admit. Whether the industry is to 
be maintained as a reasonably prosper- 
ous unit of American economic life rests 
with Congress, the brief asserts. 

The domestic manufacturers urge the 
adoption of the following rates and in- 
vite particular attention to the necessity 
for so phrasing the watch paragraph 
and the paragraphs covering clocks and 
watch cases so that a minimum of the 
evasion which has made a mockery of 
the 1922 Act may be avoided. 

“TI. We desire to have all time-keep- 
ing mechanisms less than 1.77 inches in 
diameter as measured across the small- 
est pillar plate which will enable the 
movement to function as a mechanism 
made presumptively dutiable under this 
paragraph. Much of the difficulty in- 
curred in the administration of Par. 367 
of the Act of 1922 was due to the failure 
to properly describe those mechanisms 
which were intended to be covered by its 
provisions. 

“TI. We ask that a base rate be im- 
posed on movements 1.61 inches in 
diameter and over, and containing less 
than 8 jewels, of $2.25 each, plus an 
additional amount for each fraction of 
an inch by which the size decreases from 
this size. Watch movements are ex- 
pensive to manufacture in the United 
States in direct ratio to their size; the 
smaller the movement, the higher the 
cost. A reference to the table of com- 
parative prices contained herein will 
demonstrate how this additional duty 
should be worked out to cover the differ- 
ence existing between imported and do- 
mestic movements of 16 size and im- 
ported and domestic movements of 18/0 
size, the largest and one of the smallest 
commercial sizes. 

“III. An additional duty of 25 cents 
for each jewel in excess of 7 contained 
in a movement. 

“TV. One dollar each for adjustments 
of whatever kind or character. The 
term adjustments as used by the Amer- 
ican industry over many years in the 
attempt to create a description of excel- 
lence in manufacture has been made a 
mockery by the administration of the 
Tariff Act of 1922. When a watch is 
adjusted to position, its parts are so re- 
arranged or fitted together or changed 
as to make it run with the same degree 
of accuracy in any one of several posi- 
tions. It has heretofore meant some- 
thing when the manufacturer offered for 
sale an ‘adjusted watch.’ Watches and 
watch movements marked 1 or 2 jewels 
and 1 or 2 adjustments are constantly 
coming from Switzerland. Such mark- 
ing is not only a definite fraudulent 
statement of fact but in an article such 
as a watch about which the consuming 
public knows nothing, the fraud is per- 
petrated without any real opportunity 
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for discovery. A number of these so- 
called adjusted movements have been 
tested in the laboratory of one of the 
leading American watch manufacturers 
and the following table will disclose the 
character of the timepiece and the total 
lack of anything even approaching ad- 
justment to position: 


Ex- Ex- Ex- Ex- 
hibit 1 hibit2 hibit3 hibit 4 

Regulation 

error 72sec. 298sec. 229sec. 112 sec. 
2-position 

error 45 sec. 278 sec. 82sec. 137 sec. 
Tempera- 

ture com- 

pensation 

error 61sec. 729 sec. 266 sec. 39 sec. 


“These movements are sold in the 
United States less duty for about $1 
each. Prior to the Act of 1922, no 
movements containing less than 17 
jewels were found marked adjusted to 
position. Now practically all the cheap 
Swiss watches are marked adjusted to 
position and practically none of them 
is so adjusted. We desired to have a 
duty on adjustments which will limit the 
use of that term to those watches de- 
serving of consideration as high class 
timepieces and to prevent so far as pos- 
sible the deception of the American 
public. 

“V. Watch movements having springs 
or other motivating devices designed to 
run them more than 47 hours on one 
winding, an additional duty of $2 each. 
Movements designed to run for a greater 
length of time than above usually con- 
tain either two springs or a separately 
constructed mainspring. In either event, 
they are much more expensive to manu- 
facture than is the ordinary watch of 
commerce. 

“VI. On movements having alarm or 
striking devices of any kind, 25 per 
cent increase over the rates otherwise 
applicable. 

“VII. Jewels separately imported, 10 
per cent ad valorem. 

“VIII. Dials, luminous, $1; with ap- 
plied figures, $1.50; all other dials, 45 
per cent on the basis of the wholesale 
selling price of a similar American-made 
article. 

“TX. Parts, 50 per cent on the basis 
of the wholesale selling price of a 
similar American-made part or piece 
of material, Provided, that as a large 
portion of the evasions of the present 
act have taken the form of imports of 
parts or pieces of material attached to- 
gether until they become what may be 
called sub-assemblies and as such sub- 
assemblies or incomplete movements are 
imported in that form solely for the 
purpose of evading the duty of the com- 
pleted article, we strongly urge that in 
order to prevent this practice which has 
not only injured this industry but the 
clock industry as well, by reason of the 
fact that in certain sizes it is impossible 
to tell whether the imported parts are 
intended for watches or clocks, that the 
importation of such sub-assemblies be 
prohibited. 

“Marking. For the proper adminis- 
tration of this portion of the Tariff Act 
for the purpose of identification and for 
the fixing of values and for classification 
purpose generally, the name of the 
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actual manufacturer should appear as 
well as the country of manufacture, the 


number of jewels, the number and class 
of adjustments and the diameter in 
inches and hundredths of inches. It is 
respectfully urged that the practice of 
marking the name of the manufacturer 
or the trade name of a particular watch 
on the dial in one size letters and the 
insertion of the name of the country of 
origin in such small letters as to be 
impossible of reading without a glass is 
contrary to the intent of the act and 
that a provision should be incorporated 
requiring that the name of the country 
of origin should appear in the same size 
letters as the trade name or manufac- 
turer’s name on the dial. 

“The following tabulation shows the 
classification under the present act, the 
duty and the duty now requested: 


MOVEMENT LESS THAN 1.77 INCH AND MORE 
THAN 1.60 INCH IN DIAMETER 


Par. 367 Present 
Description Rates 
Less than 7 

jewels $0.75 
Ttolljewels 1.25 
11 to 15 

jewels 2.00 
15 to 17 

jewels 2.75 
17 jewels 

adj. to tem- 

perature 3.50 
17 jewels 

adj. to 3 

positions 4.75 
17 jewels 

adj. to 5 

positions 6.50 
More than 

l7 jewels 10.75 

















$7.75 


$2.25 
2.50 
5.00 


$9.75 





$2.25 
3.00 
3.00 


$8.25 





Proposed 
Rates 


$2.25 


5 base rate 


for 4 extra jewels 
Total 

base rate 

for 8 extra jewels 
Total 

base rate 

for 10 extra jewels 


Total 


base rate 
for 10 extra jewels 
adj. 


5 Total 


base rate 
for 10 extra jewels 
adj. 


Total 


base rate 
for 10 extra jewels 
adj. 


Total 

base rate 

for extra jewels 

if adj. to 3 posi’ns 
Total 


“There is set forth hereafter a table 
of comparative prices of imported move- 
ments with the description and the price 
at which they are sold, duty deducted, 
in the United States, and the prices of 
American manufacturers to jobbers here 
of competitive American made move- 
ments together with the difference be- 


tween the two prices. 


The imported 


Purchase prices are taken at random 
from a number of purchases made in 
the United States and are representative 
in all respects including, however, one 
Profit and in some cases two profits. 
_ “We have just been advised of a new 
Issue of stock by the Bulova Watch Co., 
C, of New York. This company im- 
Ports all of its movements and is not 
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COMPARATIVE PRICES OF IMPORTED AND AMERICAN MOVEMENTS 


Imported Movements— 
Actual Sales in U. S., 
Duty Deducted 





American Manufacturer’s 


Price to Jobbers— 
Competitive 1 Movements 








° Description Price “ Description Price Difference 
16 size 6 j. $1.05 16 size 7 j. $5.00 $3.95 
12 size 6 j. 1.24* 12 size 7 j. 7.25% 6.01 
12 size 6 j. 1.88* 12 size 7 j. 7.25% 5.37 
12 size 6 j. 3.00* 12 size 7 j. 71.25% 4.25 
3/0 size 15 j 3.28 3/0 size 15 j 8.73 5.45, 
3/0 size 15 j 3.28 3/0 size 15 j. 9.00 5.72 
6/0 size 15 j 3.74 6/0 size 15 j 12.37 8.63. 
6/0 size 15 j 3.74 6/0 size 15 j. 12.75 9.01 
10/0 size 15 j. 3.23 10/0 size 15j 14.40 41:37 
10/0 size 15 j 3.23 10/0 size 15 j 14.85 11.62 
18/0 size 15 j. 2.12 18/0 size 15 iS 16.73 14.61 
18/0 size 15 j 2.12 18/0 size 15 j 17.00 14.88. 
18/0 size 17 j 5.69 18/0 size 17 j 19.50 13.81 
18/0 size 17 j 5.69 18/0 size 17 j 20.50 14.81 
an American watch manufacturer. The of 300 per cent over the present duty. 


following statements are contained in 
the prospectus issued February, 1929: 


“‘The company has financed its 
growth mainly through reinvest- 
ment of earnings. 

“‘*Consolidated net earnings for 
the three years ended Dec. 31, 1928: 


| PETE ReTE TCT ee $ 291,066 
. . . MECCEL EOC LET CCL Sy. 696,784 
BOD sk se ctedcesassesess 1,201,004 


“‘Sales have increased continu- 
ously each year since 1916 and to 
date, this year, are over 30 per cent 
larger than for the same period in 
1928.’ 


“The foregoing shows that the net 
earnings of this one of the largest im- 
porters of Swiss-made watches in 1928 
were 400 per cent of the 1926 earnings. 
No American watch company has ever 
even remotely approached such an in- 
crease. 

“There is no known method by which 
the authenticity of the prices contained 
in foreign consular invoices of watches 
can be checked up. We believe that con- 
siderable under valuation has taken 
place and consequently respectfully urge 
that the basis of ad valorem duties be 
the selling price of similar American- 
made movements or parts thereof.” 


Watch Importers Case Summed Up by 
Secretary Zolla 


The additional brief filed. in behalf of 
the American Watch Importers Asso- 
ciation, Inc., and the American Watch 
Importers Tariff Protective League by 
Emil N. Zolla, the executive secretary, 
takes the ground that the requests made 
by the manufacturers for increases in 
rate are both exorbitant and prohibi- 
tive. 

As to Request No. 1, the brief states 
that it is difficult to explain just what 
is covered by the proviso, as it might 
mean a number of things. If it means 
materials, such as escapements or simi- 
lar articles, its unfairness is evident. 

As to Request No. 2, it is claimed that 
a movement measuring 1/61 inches in 
diameter would be approximately known 
as a 12 size movement and the basic rate 
of $2.25 on movements containing less 
than eight jewels is in itself an increase 





In order that the committee might have 
an idea of the increase as to the rates. 
of duty by “an additional amount for each 
fraction of an inch by which the size 
decreases,” the brief gives a few illus- 
trations which are based on the fact that 
the basic rate proposed is on a 12 size 
movement. According to this, the re- 
quest (if granted) would give on a 5%4- 
ligne movement additional duties of over 
300 per cent; a 6% and 6%-ligne move- 
ment, over 266 per cent; on a 9%-ligne 
movement, over 188 per cent, and on a 
1042-ligne movement, over 174 per cent. 

On six-jewel movements (which the 
brief claims consists of over 50 per cent 
of all the movements imported), the total 
increase over present rates on the 5%- 
ligne would amount to 600 per cent; on 
the 6% to 6%-ligne, 566 per cent; on the 
9% -ligne, 488 per cent, and on the 1014- 
ligne, 474 per cent. 

In addition to this, says the brief, Re~ 
quest No. 4 would add $1 for every ad- 
justment and, as the six-jewel move- 
ments come in two adjustments, this 
amount figured on the present basis 
would be approximately a further duty 
to be added of 276 per cent, which, in 
some instances, would increase the rates 
over the present rate to 867 per cent. 

To this, says the brief, Request No. 5. 
asks for a still further additional duty 
of $2 on “watch movements * * * de- 
signed to run more than 47 hours at one 


winding.” 
As to Request No. 3, the brief chal- 
lenges the manufacturers to show 


wherein an additional duty of 25 cents 
for each jewel in excess of seven is 
necessary for protection. 

As to Request No. 5, the proviso (says 
the brief is evidently aimed at the eight- 
day watch movements in which the addi- 
tional cost is only the larger main spring 
and it is offered as an excuse to raise 
the duty on watch movements to such 
proportions that it will be impossible to 
import them. 

As to Request No. 6, on movements 
with striking devices, it is pointed out 
they are not made in this country and 
the increase of duty is unwarranted, 
while as to Request No. 7, no objec- 
tion is made by the importers. 

The rate asked for in Request No. 8, 
says the brief, is just 250 per cent more 
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than the selling price of the luminous 
dials made in this country, but it con- 
tends the imported Swiss dials are not in 
any way competitive with the American 
watch manufacturers and that this is 
asked for simply to make the importers 
of watch movements exist. 

A considerable part of the brief is 
taken up in discussing Request No. 9 
in regard to parts of watches which the 
importers contend should be subject to a 
lower instead of a higher duty. The 
rates at present, they claim, are so high 
as to greatly encourage smuggling, and 
the higher the rates are increased, the 
greater the inducement to smuggle. 

The next important part of the brief 
relates to the subject of the marking of 
watches, claiming that the requests of 
the American manufacturer, under that 
heading, is an indication of their effort 
to harass the importer as much as pos- 
sible. The brief analyzes in detail each 
change suggested and what it would 
mean to the importer and to the dealer 
in watches. 

After challenging the table of com- 
parative prices submitted in the brief of 
the manufacturers as unfair and mis- 
leading, and stating that it compares 
the cost price of imported movements, 
duty deducted, with the selling price of 
domestic movements, the importers’ brief 
takes up specifically the various repre- 
sentations made by the manufacturers in 
detail. It challenges the claim that the 
“productive capacity of the manufactur- 
ers is 3,700,000 jeweled movements” as 
being grossly exaggerated, and also the 
statement that the industry is compelled 
to transact business without profit, citing 
the net earnings of the Elgin National 
Watch Co., and the combined earnings 
of the Hamilton Watch Co., and the IIli- 
nis Watch Co., from 1923 to 1927, inclu- 
sive, 

Summarizing all the points raised in 
behalf of the importers before the com- 
mittee, the brief concludes as follows: 

“1, Increases of rates of duty re- 
quested by American watch manufactur- 
ets are exorbitant and prohibitive, said 
increases being as high as 867 per cent 
over present rates. 

“2. Profits of American watch manu- 
facturers under the Tariff Act of 1922 
have been substantial and dividends de- 
tlared very liberal. 

“3. Production and sales of American 
watch manufacturers under present 
Tariff Act have continuously increased. 

“4, American watch manufacturers, in 
complete control of domestic market as 
evidenced by the restriction of their sales 
to only selected wholesalers. 

“S. Imported movements, when com- 
Dleted for distribution to consumer, con- 
tain more of domestic products than for- 
eign, 

“6. American watch manufacturers do 
"ot make movements of the commercial 
Stade, popular priced kind that are im- 
ported, as admitted by Mr. Taylor 
Strawn, their representative. (See Com- 
uuttee Print—Unrevised, p. 1744.) 

1. Watch cases need no increase of 
duty as the domestic production is near- 
ly 5 times the amount of importations 
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of watch cases, and the domestic produc- 
tion has steadily increased under the 
present Tariff Act. 

“We believe we have fully answered 
the brief filed by the American watch 
manufacturers and that a careful com- 
parison of our previous briefs filed with 
your committee will sustain each and 
every contention we make. 

“We therefore respectfully request 
that the demands of the American Watch 
Manufacturers be in all respects denied 
so that the American public will be per- 
mitted to continue to purchase watches 
within a range of prices that will meet 
the financial condition of every man and 
woman in this country, and particularly 
watches of comparative price and grade 
that are not manufactured in this coun- 
try.” 








The Jeweler Should Take Advan- 
tage of His Opportunities 


By Wm. G. Frasier, President of the 
AON. RF. A: 


HERE is such a wealth of literature 

to be had giving the other fellow’s 
experience and views on business, that it 
is rendered possible for us to make fre- 
quent comparisons in our own personal 
business. I am afraid most jewelers pay 
too little attention to careful reading 
and digesting articles published in our 
trade journals; a great many of us sub- 
scribe to these publications, and every- 
one of us should subscribe, but we should 
not toss them aside into either the waste 
basket or some dark corner after a hasty 
glance. 

Life in itself is man’s opportunity, 
and with that opportunity there rests a 
profound responsibility to make the best 
use of it. It therefore behooves us to 
see how good and prosperous we can 
make our own business, and not worry 
about the shortcomings of the fellow 
whom we consider unethical in the con- 
duct of his store. The establishment of 
the first endures and goes on and on, 
while that of the latter is like the seeds 
which fall upon the rocks and fail to 
bear fruit. 

It seems to me that we have every 
facility whereby many evils now exist- 
ing in the trade may be removed. If 
one fails to avail himself of these op- 
portunities which are laid at his feet 
and which cost so little, we all suffer 
alike. I believe every reader of this 
article will agree with me in the fact 
that if we bring about a full coopera- 
tion of the trade, and with our institu- 
tions which are designed to make our in- 
dustry greater, and to place it upon the 
high pinnacle which it so rightly de- 
serves, we will then have the kind of 
prosperity in our ranks which we have 
been fighting for all these years. 








A. P. Johnson, watchmaker, Winter 
Haven, Fla., recently moved from the 
Boardway Arcade on S. Third St. to the 
Carijen Arcade, corner Third St. and 
Ave. A, S. W., where he occupies Room 
110. 





The Leipzig Fair Breaks Record of 
700 Years 


LEIPZIG, March 7.—No world’s exposi- 
tion ever attracted so cosmopolitan a 
throng of business men as the historic 
Trade Fair in progress at Leipzig. 
A great army of 200,000 buyers 
from forty-three countries have arrived, 
while twenty-four countries have sent 
10,500 exhibits of every conceivable in- 
dustrial product. The present Fair has 
four times as many exhibits and 10 times 
the attendance of any prewar Fair, at- 
testing the remarkable _ recuperative 
powers of the new Germany and Europe 
in general. 

More than 2300 buyers from all parts 
of the United States are now in Leipzig, 
and their number will increase as the 
Fair progresses. American products are 
more in evidence among the exhibits 
than ever before. Special attention is 
being attracted by the exhibits sent by 
the Port Authority of New York and the 
Boards of Trade of Philadelphia and 
Baltimore, stressing the importance of 
these ports of entry for European trade. 
There are 25 displays in this group, in- 
cluding those of large American banks, 
and shipping interests specializing in 
foreign trade, as well as characteristic 
products of these cities. America is also 
prominent among the exhibitors of labor 
saving machinery of many kinds. 

The Leipzig Fair, the “mother of 
fairs,” is the largest and best attended 


‘this year of any exposition in the 700 


years of its history. The Fair will last 
until March 13. 








Sale of Watches by Canton, Ohio, 
Bank Resented by Local Jewelers 


CANTON, OHIO, March 7.—The sale of 
several thousand watches, manufactured 
by the Dueber Hampden Watch Co., now 
in receivership, placed in the vaults as 
security for a loan made the company, 
has resulted in agitation among jewelers 
of Canton. 

A meeting held the past week by 
jewelers is said to have resulted in 
threatened boycott by those doing busi- 
ness at the bank in question. Several 
hundred watches were disposed of every 
day by the bank at a price said to be 
below the cost of manufacturing them. 

Jewelers claim the city has been 
flooded with watches and that they ex- 
pect little in the way of watch sales for 
months to come. 








The firm of Henry Birks & Sons, Ltd., 
Montreal, Canada, gave a banquet and 
presentation at the Mount Royal Hotel 
on March 6, to 29 veteran employes, the 
total of whose terms of service with the 
company each amounted to more than 
20 years. The chair was occupied by 
Henry G. Birks, who congratulated the 
veterans on the cordial relations which 
had always existed between the firm and 
its staff. Each of the guests were pre- 
sented with either a gold watch or a 
silver tray. i 
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Pair of George III 
repoussé silver wine 
coolers (Edinburgh, 
1815), crested and 
engraved with coat 
of arms. These cool- 
ers are 10% inches 
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high and are two- 
handled with band- 
ing of vine motifs. 
They were exhfb- 
ited recently at the 
American Art Gal- 
leries, New York 


United States Customs Ruling 


Customs Court Fixes Tariff Classifications of Gold Finger Rings, Sabre Chains, Spring Rings, 
Atomizers, Coral Beads, Cigarette Holders, Imitation Rubies, and Other Items of Interest 


GOLD FINGER RINGS 


Bernard Judae & Co. have just ob- 
tained a ruling from the United States 
Customs Court lowering the tariff rate 
on certain gold finger rings designed to 
hold watch movements. In summarizing 
the Court’s conclusions in favor of the 
importers, Judge Sullivan rules, in this 
decision, that gold finger rings designed 
to hold watch movements are not ar- 
ticles of jewelry commonly or commer- 
cially so known within the provisions of 
Par. 1428, Act of 1922, but are dutiable 
as provided for in Par. 367, covering 
watch cases and parts of watches. On 
entry, the collector had levied duty on 
the merchandise in question at 80 per 
cent ad valorem under Par. 1428. The 
Court now fixes duty at 45 per cent ad 
valorem under the provisions of Par. 
367. 


SABRE CHAINS 


In a decision sustaining protests of 
N. S. Meyer, Inc., and Friedman & Co., 
Inc., the Customs Court finds that cer- 
tain sabre chains, also certain imitation 
pearl beads temporarily and_ loosely 
strung, were erroneously returned for 
duty under Par. 1428, Act of 1922, at 
80 per cent ad valorem. Judge Sulli- 
van holds that duty should have been 
taken on the sabre chains at 40 per cent 
ad valorem under Par. 399; and on the 
ely beads, at 60 per cent under Par. 


SPRING RINGS, CLASPS 


A protest filed by Ben Felsenthal & 
Co., against the collector’s assessment of 
duty at the rate of 75 per cent ad val- 
orem under Par. 1428, as metal articles 
for jewelry, on certain merchandise in- 
Voiced as spring rings, is sustained in a 
decision just rendered by the Customs 
Court. The importers claimed duty at 
55 per cent ad valorem under Par. 348, 
as clasps. This claim is granted in an 
opinion by Judge Sullivan, who writes: 


to the Jewelry Trade 


“Mr. Connolly testified as to this mer- 
chandise ‘those are what we call tone 
black or nickel spring rings. . . . It is 
taken and attached to a string of beads 
which will complete a necklace. It is 
also used in other instances on jewelry, 
but the greater part is used on neck- 
laces’; that the object of these articles is 
to fasten the ends of the necklace; that 
they are composed of brass, nickel 
plated. 

“On cross-examination it was brought 
out that they are not used on watch- 
chains, that they are occasionally used 
on bracelets, but mostly on necklaces. 

“We are of opinion that the provision 
in Par. 348 for ‘Snap fasteners and 
clasps, and parts thereof, by whatever 
name known, or of whatever material 
composed, not plated with gold, silver, 
or platinum, and not mounted on tape’ 
is more applicable to this merchandise 
than the more general provision for ma- 
terials of metal suitable for use in the 
manufacture of jewelry. We therefore 
hold it dutiable at 55 per cent ad val- 
orem under Par. 348.” 


ATOMIZERS 


Certain atomizers, imported by Geo. 
Borgfeldt & Co., of New Orleans, are 
held by the Customs Court to have been 
correctly returned for duty at 60 per 
cent ad valorem under Par. 399, 1922 
Act, as articles of metal, not specially 
provided for, gold-plated. The impor- 
ters protested against this classification, 
claiming the articles to be not gold- 
plated, and therefore dutiable at but 40 
per cent ad valorem under said Par. 399. 
Judge Sullivan overrules this claim, 
stating in his opinion that the Govern- 
ment analyst reported the samples to be 
“covered with gold lacquer.” 


CORAL BEADS 


Granting a customs claim of Marshall 
Field & Co., Chicago, Judge Sullivan 
rules that certain coral beads tempo- 


rarily strung, assessed on entry as 
jewelry, at 80 per cent ad valorem under 
Par. 1428, Act of 1922, should have been 
taxed at only 20 per cent ad valorem 
under Par. 1429, as “precious or semi- 
precious stones, cut but not set and suit- 
able for use in the manufacture of 
jewelry.” 


TEMPORARILY STRUNG BEADS 


In sustaining a protest of Ben Fel!sen- 
thal & Co., the Court holds that certain 
beads temporarily strung, taxed for 
duty at 80 per cent as jewelry, under 
Par. 1428, should have been assessed at 
only 45 per cent under Par. 1403. In 
concluding the Court’s opinion in the 
importer’s favor, Judge Sullivan writes 
as follows: 

“Inasmuch as these beads are not used 
in their imported condition, but are re- 
strung after having been broken up, 
they are not jewelry, finished or unfin- 
ished, but rather materials for making 
jewelry. We therefore hold them duti- 
able at 45 per cent ad valorem under 
the provision in Par. 1403, for ‘beads in 
imitation of. precious or semi-precious 
stones . . strung.’” 


WATCH MOVEMENTS 


Judge Fischer, in a decision having to 
do with certain watch movements, im- 
ported by Rohner Gehrig & Co., Inc., 
finds as follows: 

“In his report herein the appraiser 
concedes error in returning for duty the 
watch movements represented by the in- 
voice items marked ‘A’ at the rate of 
$4.75 each under Par. 367 of the Act of 
1922, rather than at the rate of $3.50 
each under said paragraph as watch 
movements having 17 jewels and ad- 
justed to temperature, as alleged by 
plaintiff. The protest is therefore sus- 
tained as indicated and judgment order 
will issue accordingly.” 

In another decision, involving the tar- 
iff treatment of certain watch move- 
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ments having 17 jewels and two adjust- 
ments, imported by the V. & W. Watch 
Co., Judge Fischer finds: 

“This protest is submitted for decision 
on the appraiser’s report wherein the 
merchandise in question is described as 
‘watch movements marked 17 jewels, 
two adjustments.’ It was returned for 
duty at $3.50 each under Par. 367, Act 
of 1922. Plaintiff contends that the ar- 
ticles are properly dutiable at 45 per 
cent ad valorem under said paragraph 
as parts of watches. 

“In United States v. Hengerer Co. (16 
Ct. Cust. Appls. . .; T.D.42568) the 
Court of Customs Appeals held that 
watch movements for which there is no 
specific provision in Par. 367 are prop- 
erly classifiable for tariff purposes un- 
der the provision in Par. 368 of the Act 
of 1922 for ‘any device or mechanism 
having an essential operating feature 
intended for measuring time.’ 

“Following that decision the protest 
must be and hereby is overruled. . 


CIGARETTE HOLDERS 


Relief is granted to the Franco-Amer- 
ian Novelty Co., in a decision involving 
the correct tariff treatment of certain 
cigarette holders returned for duty un- 
der the jewelry paragraph of the 1922 
tariff act. In summarizing the Court’s 
conclusions in the importer’s favor, 
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Judge Sullivan holds that cigarette hold- 
ers of a telescopic character, with amber 
or imitation amber ends, metal tubes, 
one closing within the other, the outer 
tubes enameled blue, the inner ones of 
some white metal resembling silver; 
when extended a little over 18% inches 
in length, and when closed 7% inches in 
length, and used by smokers, are duti- 
able at 60 per cent ad valorem under 
Par. 1454, as smokers’ articles, rather 
than at 80 per cent under Par. 1428. 


IMITATION RUBIES CUT 


Sustaining a protest of N. Kaufman 
& Co., Judge Sullivan finds that certain 
imitation rubies cut should have been 
taxed with duty at 20 per cent ad val- 
orem under Par. 1429, and not at 60 per 
cent under the same paragraph, as as- 
sessed by the collector. 


REAL AMBER BEADS 

Real amber beads, imported by Dou- 
brava & Co., and returned for duty at 35 
per cent ad valorem under Par. 1403, as 
beads, are held by the Customs Court, 
in a ruling just handed down, to be 
more properly dutiable at 20 per cent 
ad valorem under the provisions of Par. 
1429. 


COLORED GLASS BEADS 


Theo. L. Stern & Co. and Kramer 
& Lange win before the Customs Court 
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in a decision having to do with the tariff 
classification of certain strings of col- 
ored glass beads, knotted at the ends, 
the individual beads being used in kin- 
dergartens for making necklaces or 
bracelets, counting purposes, and to 
teach children colors, also to make por- 
tiers. On entry, duty was assessed 
thereon at 60 per cent under Par. 1403, 
as beaded articles. Duty is now fixed on 
the merchandise in question at but 35 
per cent under said Par. 1403. 


SEMI-PRECIOUS STONES 


John Wanamaker, of Philadelphia, 
wins before the Customs Court in a rul- 
ing holding certain semi-precious stones, 
returned for duty as unfinished jewelry, 
at 80 per cent ad valorem under Par. 
1428, to be more correctly dutiable at 
but 20 per cent ad valorem under Par. 
1429, as “semi-precious stones, cut but 
not set, and suitable for use in the 
manufacture of jewelry.” 

In a somewhat similar decision to the 
above, Judge Sullivan finds that certain 
imitation semi-precious stones, faceted, 
imported by the Rex Importing Co., 
should have been taxed with duty at 20 
per cent under Par. 1429, rather than at 
60 per cent under the same paragraph. 
The 60 per cent rate covers stones not 
faceted, while the 20 per cent rate ap- 
plies to faceted stones. 
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National Association of Credit Jewelers 





Program for Third Annual Meeting at West Baden, Ind., March 
25, 26 and 27 


Detroit, MicH.—The third annual con- 
yention of the National Association of 
Credit Jewelers, to be held at West 
Baden, Ind., March 25, 26 and 27, prom- 
ises to be the biggest and best conven- 
tion in the history of the association. 
More than 75 per cent of the exhibition 
spaces have been sold and reservations 
are still coming in. All the nationally 
known manufacturers of jewelry, 
watches, rings, silverware, novelties, ad- 
vertising and display specialties and 
other lines will be represented. 

The special and group meetings have 
been arranged to give the attending 
jewelers the greatest possible amount of 
benefit, and each one attending should 
leave with the feeling that he has gained 
much by coming. 

The program in full is as follows: 


Monday, March 25th 


9.30 A. M.—Registration. 
12.30.—Luncheon; address of welcome, 
A. N. Slavick, president; general meet- 
ing; “The Key to a Better 1929 Jewelry 
Business,” J. R. Speigel, Chicago, Il. 
Adjournment—Inspection of exhibits. 
3 P. M.—Group meeting, M. A. Eng- 
gass, Detroit, presiding; round table dis- 
cussions; merchandising problems. 

1.To what extent should further 
credit be granted to a customer 
who already owes a considerable 
amount? 

2. The problem of trading in dia- 
monds purchased elsewhere. The 
problem of trading in more than 
one diamond which has_ been 
purchased from you. 

3. The advisability of advertising 
low priced merchandise. 

4, Are low priced non-jewelry spe- 
cials as account openers profita- 
ble? 

5. Can a repair department be made 
profitable ? 

6. In advertising terms should we 
not recognize that after a cer- 
tain time the sale is unprofita- 
ble? 

Adjournment—Inspection of exhibits. 


Tuesday, March 26th 


10.30 A. M.—Group meeting, A. 
Urquhart, Los Angeles, presiding; round 
lable discussions; collections. 

1. To what extent is it advisable to 
go in collecting a small balance 
account ? 

2. What is the value and best method 
of maintaining an outside col- 
lection office ? 

3. What means do mails offer for lo- 
cating skips? 

4. What is the comparative value of 
printed forms and printed col- 
lection letters ? 

5. How soon should an account be 


followed up when payment is 
missed; and with what method? 
6. What are the best methods of 
passing on credit on a new ac- 

count opened late on Dec. 24? 
12.30.—Luncheon; general meeting; 
“Chain Stores—Legal, Accounting and 
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Financial Phases,” Harry H. Meisner, 
Detroit. 

3 P. M.—Group meeting, A. N. Sla- 
vick, Los Angeles, presiding; round 
table discussions; store problems and 
administrations. 

1. How often is it advisable to send 
direct mail advertising ? 

2. How can a single firm maintain 
an advertising man who will de- 
vote his entire time to that 
firm? 

3. Is newspaper advertising produc- 
ing the direct results as former- 
ly? If not, what is the cause 
and remedy? 

4. How can an employee be satisfied 
when his salary is equal or 
above his replacement value? 

5. To what extent, if any, should we 
make use of gifts, premiums or 
credit checks? 


Wednesday, March 27th 


10.30 A. M.—Group meeting; S. A. 
Popkin, Detroit, presiding; round table 
discussions; general store problems. 

1. What is the most satisfactory and 
economical method of keeping 
stock records? (Exhibits.) 

2. In planning a model stock to at- 
tain a maximum rate of turn- 
over of merchandise, what por- 
tion of total inventory should 
consist of: 
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(a) Diamond goods. 

(b) Watches. 

(c) Jewelry and rings. 

(d) Silverware. 

(Exhibits. ) 

3. What is the best and simplest 
method of budgeting merchan- 
dise purchases? (Exhibits.) 

What is the most satisfactory 
method of maintaining a de- 
tailed control of accounts re- 
ceivable? (Exhibits.) 

. How often and what methods are 
most advisable for taking in- 
ventory of accounts receivable? 
(Exhibits.) 
12.30.—Luncheon; “The Credit Jeweler 

as I See Him,” Bartley J. Doyle, Phila- 

delphia. 

2 P. M.—General meeting; election of 
officers, committee reports, committee ap- 
pointments, general business. 

Adjournment. 

7 P. M.—Banquet—formal. 

Entertainment and dancing. 


a 


ol 








Convention of Wisconsin Retail Jewel- 
ers to Be Held in Oshkosh, 
May 14 and 15 


MILWAUKEE, WIs., March 11.—The 
dates for the annual convention of the 
Wisconsin Retail Jewelers’ Association 
have been set for May 14 and 15 at the 
Hotel Raulf, Oshkosh, Wis., according 
to an announcement by Henry Stecher, 
treasurer. 

A. C. Hentschel, A. W. Anderson and 
Mr. Stecher went to Oshkosh during the 
past week to make final arrangements 
for the convention, and they plan to put 
on an intensive direct mail publicity 
campaign to interest jewelers in the 
convention. The various zone territories 
of the State are expected to attend. 








Pennsylvania Retail Jewelers to Con- 
vene at Allentown, May 6 and 7 


PHILADELPHIA, March 11.—The an- 
nual State convention of the Pennsyl- 
vania Retail Jewelers’ Association will 
be held in Allentown on May 6 and 7 
next. The dates were fixed by the ex- 
ecutive committee of the association at 
a special meeting held in Allentown at 
the call of Fred J. Cooper of this city, 
president of the organization. Every 
member of the committee responded to 
the call of Mr. Cooper and gathered in 
this city from whence the party motored 
to Allentown where an_ enthusiastic 
meeting of the jewelers of that city and 
neighboring places was held. It is an- 
nounced that the sessions will be held 
at the Americus Hotel and it is expected 
that the attendance will be larger and 
more enthusiastic than at any State con- 
vention for several years. Allentown is 
one of several large and thriving cities 
in the Lehigh Valley. Easton and 
Bethlehem are close by and it is prom- 
ised that jewelers of those places will 
join with the Allentown retailers in giv- 
ing the convention a warm welcome. 

President Cooper and the executive 
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committee are making plans to have 
this convention the most constructive 
and useful to the members of any yet 
held by the association. A style show 
is being discussed as one of the features 
and, if it is decided upon, it will be 
staged on an elaborate scale. A num- 
ber of original features also are being 
considered that will make the conven- 
tion stand out among similar gatherings 
of jewelers. 








Style Show to Feature Illinois Retail 
Jewelers’ Convention at Joliet, 
May 6-7-8 


CHICAGO, March 9.—Plans are under 
way to make the annual convention of 
the Illinois Retail Jewelers’ Association, 
to be held at Joliet, Ill., on May 6, 7, 8, 
one of the largest and most successful of 
its kind ever held. Last Wednesday 
three members of the executive commit- 
tee motored to Joliet and met with six 
prominent jewelers of that city and the 
secretary of the Chamber of Commerce 
to make arrangements for the conven- 
tion. 

It was decided that the convention 
would be held at the Chamber of Com- 
merce. Monday noon the ladies in at- 
tendance will be entertained at the 
Country Club with golf and cards. There 
will be a theater party on Monday eve- 
ning. 

One of the main features of the con- 
vention will be a style show to be held 
on Tuesday afternoon. Joliet jewelers 
will cooperate with other merchants in 
the city and the public will be invited 
to attend. Tuesday evening will be the 
dinner dance. Many prizes for various 
events will be donated by “The Plug- 
gers,” an association of Illinois travel- 
ing men. 

Joliet is 100 per cent in membership 
in the Illinois Retail Jewelers’ Associa- 
tion, and Herman Stern, secretary, re- 
ports that the association now boasts 
more members than ever before. “The 
Pluggers” will have pledge cards signed. 
All jewelers in the State that contem- 
plate attending the convention will sign 
up, and in this way they hope to create 
considerable enthusiasm. 








Fraternal Association of Chicago 
Jewelers Elects Officers 


CuHIcaAGo, March 11.—The Fraternal 
Association of Chicago Jewelers held 
their annual meeting last Saturday 
afternoon in Suite 1104, Heyworth 
building. Secretary John Leiner reports 
avery successful year, with a member- 
ship of 200, and no deaths for the entire 
year. 

The following officers were selected 
for the ensuing year: President, Frank 
J. Ruggles; vice-president, Fred Haller; 
Secretary-treasurer, John G. Leiner. 

Those selected for the Board of Gov- 
ernors were: George A. Simmons, M. 
Morwitz, J. J. Klecka and E. S. Heller. 

Members that will remain on this 
board for another year are Axel Paul- 
Sen, Michael Atz and George Dahlman. 
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Maiden Lane Outing Club 








Members Choose Officers and Hear Reports 
at Annual Meeting in New York 


The annual summer frolic of the 
Maiden Lane Outing Club, New York, 
will be held this year on Saturday, June 
8, at the grounds of the Staten Island 
Lodge of Elks, Oakwood Heights. This 
announcement was made last Friday af- 
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ternoon at the annual meeting of the or- 
ganization held in the rooms of the 
Jewelers 24 Karat Club, 15 Maiden 
Lane. The meeting was well attended 
and during the afternoon a number of 
subjects were discussed and officers were 
elected. 

President Harry Kip presided at the 
meeting. After the minutes of the last 
annual meeting had been read, Presi- 
dent Kip delivered a short address, in 
which he expressed his appreciation to 
the members and committee men who 
aided him while he was in office. 

The report of Secretary-Treasurer 
Grant indicated that the financial con- 
dition of the organization has greatly 
improved. The treasury now shows a 
substantial surplus. There are 150 
members enrolled in the association with 
a waiting list. 

Following a custom established since 
the organization was founded, President 
Kip read the names of the departed 
members while the assembly stood with 
heads bowed. 

The election of officers resulted in the 
adoption of a report of the nominating 
committee which was presented to mem- 
bers in a communication last month. 
George Frey was chosen as president; 
Leo Leddy, vice-president, and Jerome 
L. Grant, secretary and treasurer. New- 
ly elected President Frey immediately 
took office. 

Harry Booth, chairman of the Outing 
Committee for 1929, reported that he 
and his committee are working hard for 
the success of the coming affair. 

After a vote of thanks was given to 
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the Jewelers 24 Karat Club for the use 
of its room, the meeting adjourned. 








American Jewelers Protective Associa- 
tion Asks Prompt Pay for Inform- 
ers on' Diamond Smugglers 


WASHINGTON, D. C., March 8.—The 
American Jewelers Protective Associa- 
tion has recommended to Congress that 
a permanent appropriation should be 
made available for the payment of 
moieties awarded for the detection of 
diamond smugglers. To this end, John 
E. Walker, of Washington, attorney for 
the association, has proposed to the 
House Ways and Means Committee the 
amendment of Section 619 of the 1922 
Tariff Act, which would provide that the 
amount of money necessary is_ the 
amount appropriated, thus obviating 
the necessity for an annual lump-sum 
appropriation by Congress for this pur- 
pose. 

Mr. Walker explained that it is very 
difficult to make informers understand 
the delay that is caused in many cases 
because of the failure of Congress to 
make annual appropriations of a suffi- 
cient amount*to pay the awards. As the 
Government gets $3 out of every $4 
collected on the information furnished 
by the informers, it would seem, said 
Mr. Walker, that there should be no 
objection to making a permanent ap- 
propriation, so that sufficient funds 
would be available at all times. The 
moiety amounts to 25 per cent of the 
net amount recovered. 

If the recommendation made by the 
American Jewelers Protective Associa- 
tion is adopted by the Ways and Means 
Committee, Section 619 would be 
amended by striking out the words 
“which shall be paid out of money ap- 
propriated for that purpose” and insert-, 
ing in lieu thereof, the words: “The nec- 
essary moneys to pay such awards are 
hereby appropriated, and this appropria- 
tion shall be deemed a permanent and 
indefinite appropriation.” 

“Delay in the payment of moieties 
tends to discourage informants and to 
some extent interferes with the receipt 
of additional information,” a brief filed 
by Mr. Walker on behalf of the Associ- 
ation, states. “Ofter these delays are 
caused through the exhaustion of the 
appropriation made by Congress for 
the express purpose of paying moieties. 

“It is obviously impossible for the 
Commissioner of Customs to say in ad- 
vance how much money will be required 
to pay moieties for a given fiscal year, 
and any thorough-going activity in the 
detection of diamond smuggling will 
undoubtedly increase earned moieties to 
an amount far beyond any sum which 
the Commissioner of Customs would be 
prepared to ask from Congress at the 
time the budget estimates are made. 

“The amendment suggested will pro- 
vide for any contingency, and as the 
Treasury will have received at least $4 
for each one dollar which can be ex- 
pended in the payment of any award, 
there cannot possibly be any loss to the 
revenue... .” 
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Wholesalers to Meet in Chicago 





Executive Committee of National Wholesale Jewelers Associa: 
tion Passes Resolutions Favoring Capper-Kelly Bill and 
Reduction of Diamond Tariff 


PHILADELPHIA, PA., March 12.—The 
National Wholesale Jewelers Associa- 
tion will probably hold its convention in 
Chicago early in June; the exact date 
will be set later. This was decided, last 
night, at a special meeting of the execu- 
tive committee of the association, called 
here for the purpose of a general con- 
ference on trade matters. 

During the conference, the committee 
adopted resolutions approving the Cap- 
per-Kelly legislation, favoring the prin- 
ciples of price maintenance which has 
been in Congress for some years, and 
which failed of enactment at the last 


session due to the rush of legislation 
at the last minute. It is expected that 
the bills of Senator Capper and Con- 
gressman Kelly will be in a strong posi- 
tion at the long session of Congress. 

The wholesalers adopted a resolution 
favoring the appeal made by the dia- 
mond trade to the Ways and Means 
Committee for a reduction in the tariff 
duty on diamonds from 20 to 10 per 
cent, with the rough free. This is be- 
lieved necessary for the purpose of cur- 
tailing smuggling. Other routine mat- 
ters were discussed during the course 
of the meeting. 





The President’s Dinner 





Officers and Past Presidents of the Jewelers’ 
24 Karat Club of New York Entertained 
at Waldorf-Astoria Hotel 
Committees Announced 


One of the delightful functions of the 
Jewelers’ 24 Karat Club of New York, 
though somewhat of an unofficial char- 
acter, is that known as the “President’s 
Dinner,” a banquet held each year at 
which the newly elected president is host 
to the officers of the club and the past 
presidents. At this dinner, it is usual 
to announce the committees in charge 
of the principal functions of the club for 
the coming year and also to discuss gen- 
eral policies of the organization. These 
affairs, which at first started in the form 
of luncheon meetings, gradually grew in 
magnitude until they assumed the pro- 
portions of a banquet and have been 
looked forward to, each year, with great 
delight by the officers and former presi- 
dents of the club. The “President’s 
Dinner” this year, which was held Tues- 
day night in the State Apartments of 
the Waldorf-Astoria, was in line with 
its predecessors and elaborate and en- 
joyable in every way. 

About 6.30 the guests began to gather 
in one of the beautiful reception rooms 
adjoining the State dining room where 
they were received by President Coffey, 
and light refreshments were partaken. 
When all had arrived, they were ushered 
into the beautiful banquet room and 
seated around a large and elaborately 
decorated table where a menu of the 
kind that can be produced only by the 
Waldorf cuisine was enjoyed to the 
utmost. The dinner was of an exceed- 
ingly informal character, no set speeches 
being permitted, though nearly all of 
the participants were called upon for 
remarks. 

After President Coffey had made a 
short address of welcome, he explained 
how much he appreciated the honor that 





had been conferred upon him by being 
elected to the head of the organization. 
One guest who was attending the 
“President’s Dinner” for the first year 
was the new vice-president, DeWitt A. 
Davidson, who spoke in the same vein 
as Mr. Coffey, while a feature of the 
evening was the presentation to Secre- 
tary Ward of a handsome silver testi- 
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monial suitably inscribed on behalf of 
the past-presidents of the organization. 
Probably the most serious address of 
the evening was delivered by the chair- 
man of the board of directors, Harry C. 
Larter, who sketched a brief history of 
the presidents’ dinners in the past and 
how they had developed, and what they 
meant to the club. And in addition to 
the remarks made by Mr. Larter, Presi- 
dent Coffey, Vice-President Davidson 
and Secretary Ward, short addresses 
were made by ex-presidents Leo Worm- 
ser, John W. Sherwood, J. Warren Al- 
ford, William I. Rosenfeld, Walter Kahn, 
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Harry P. Dickinson, G. H. Niemeyer, 
Melville Untermeyer, Alpheus L. Brown 
and T. Edgar Willson. 

Altogether the time throughout the 
dinner was passed with the telling of 
delightful anecdotes and stories and at 
the end President Coffey announced the 
following committees: 

Beefsteak Committee: Fred Crosel- 
mire, chairman; Charles J. Straehle, and 
Everett W. Ward. 

Banquet Committee: G. H. Niemeyer, 
chairman; Morris L. Ernst, W. H. Joers, 
Walter Kahn, H. C. Larter, C. W. Som- 
mers, Leo Wormser and H. P. Dickinson. 

Outing Committee: Vice-President D. 
A. Davidson, chairman; Sigmund Cohn, 
John W. Sherwood, Charles W. Sommers, 
Fred H. Osterwald, William I. Rosen- 
feld, William E. Staiger, Frank C. 
Osmers, Harry McMann, Daniel Price 
and “Matt” Stratton, chairman of the 
Sports Committee. 

President Coffey then gave an inter- 
esting discourse on the conditions in the 
trade that would affect the membership 
of the club in the future, suggesting 
certain policies which are to be carried 
out, and the rest of the evening was 
spent, in discussing these policies and 
considering suggestions by the officers 
and ex-presidents. 








The Platinum Market 


The platinum market, while quiet, is 
said to be firm with an indication of a 
continuance of this condition for the 
present. The official prices quoted on the 
various grades of platinum as yell as 
iridium and palladium are as follows: 


Per Ounce 
RI eee ek W gad Vat len's ial cn nnd fel ees eg ah are $70 
Platinum containing 5 per cent iridium.. 80 
Platinum containing 10 per cent iridium. 90 
SE ee Pe Aree sear $40 to 42 
Re aera rea iy peter cee About 275 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
March 5... 2548 5854 56% 
«6. 26 58% 56% 
.. 26 ys 58% 563% 
a 26 583% 5636 
9. 26 5816 561% 
roe 2548 585g 5614 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending, March 9, 1929 
The U. S. Assay office reports: 


Gold bars exchanged for gold 
coin 


| 


Total $857,658.61 

Of this gold bars exchanged for gold 

coins are reported as follows: 
Date 

March iain, 5: «, Sialeie ols wind wise els area 


Exchange 
$399,890.42 

82,249.22 
101,152.98 
Petree ed ee eee ee 66,418.38 
93,493.80 
55,301.84 


$798,506.64 
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Nineteen Jewelers Indicted 





Federal Grand Jury Files True Bills Charging Conspiracy to 
Conceal Assets Following Investigation by National 


Jewelers 


Sealed indictments involving 19 jewel- 
ers were opened before Judge Coleman 
in the United States District Court, 
New York, last Thursday. These indict- 
ments are the outcome of an exhaustive 
investigation conducted by Assistant 
United States District Attorneys Her- 
man Forster, Emanuel J. Kleid and Irv- 
ing Spieler, and which consumed most 
of the time of the February Grand Jury. 
Nine bankrupt firms are involved and 
19 individuals. The firms are: Raphiel 
Bros. 1137 Second Ave.; Julius J. 
Chamelin, 484 E. Tremont Ave. 
(Bronx); Anchor Jewelry Co., 71 Nas- 
sau St.; Harry Aster, 580 Fifth Ave.; 
Parrilla & Boffalo, 64 W. 48th St.; Hap- 
py Jewelry Co., 66 Nassau St.; Charles 
Glickman, 48 W. 48th St.; Rubin & Pas- 
kow, 36 W. 47th St.; R. B. Jewelry Co., 
37 Maiden Lane. 

The individual defendants include: 
Henry J. Raphiel, Julius J. Chamelin, 
Ralph Weinberg, Morris Fox, Jacob 
Backer, Benjamin Bobsun, Harry Aster, 
Matthews M. Lieberman, Guiseppe 
D’Elia, Abraham Kranz, Edward Par- 
rilla, Joseph DiMarzo, Enrico D’Elia, 
Harry Heyman, Ralph Beck, Charles 
Glickman, Henry Rubin, Samuel J. Pas- 
kow and Simon H. Kanter. 

The discovery of certain conditions 
which led to many of these indictments 
came about originally through the vigi- 
lance of Byron L. Shinn, secretary of 
the National Jewelers Board of Trade. 
Mr. Shinn noticed, while going through 
the records of some recent bankruptcies, 
that during the past year several of 
the firms that had gone into bankruptcy 
had given as references for the pur- 
pose of obtaining credit and also for 
admission to the membership in the 
National Jewelers Board of Trade 
the names of the same persons. The re- 
currence of these names in connection 
with various questionable bankruptcies 
aroused Mr. Shinn’s suspicions. He im- 
mediately communicated these facts to 
Greenbaum, Wolff & Ernst, attorneys 
for the National Jewelers Board of 
Trade, who began an investigation. This 
investigation revealed a number of in- 
teresting facts. In many cases the prin- 
cipal creditors were the same. Examina- 
tion of the books of the various bank- 
tupts showed exchanges of checks with 
_ firms hitherto regarded as repu- 

ce. 

Two of the bankrupts under investi- 
gation, namely, Edward Parrilla and 
Joseph DiMarzo, of the firm of Parrilla 
& Boffalo, 64 W. 48th St., weré-already 
under indictment in the Court of Gen- 
tral Sessions, charged with grand lar- 
teeny. This indictment was secured by 
the Jewelers National Crime Committee 
through the efforts of its counsel, Rich- 


Board of Trade 


ard C. Murphy. The evidence secured 
by him was turned over to Greenbaum, 
Wolff & Ernst, and a further investiga- 
tion conducted by Assistant District At- 
torney Charles White of District Attor- 
ney Banton’s staff revealed that this 
firm had been financed and backed by 
Guiseppe D’Elia, of 43 W. 34th St. Par- 
villa and DiMarzo pleaded guilty and 
are at present awaitine sentence before 
Judge Collins in the Court of General 
Sessions. 


Edward S. Greenbaum and Newman 
Levy, of the firm of Greenbaum, Wolff 
& Ernst, took up the matter with United 
States District Attorney Tuttle, who as- 
signed Assistant District Attorney Her- 
man Forster to take charge of the in- 
vestigation. For over four months Mr. 
Forster, together with Mr. Greenbaum 
and Mr. Levy, has been giving almost 
his entire time to the many ramifications 
of these cases. 
sisted by: Louis P. Galenson, the accoun- 
tant, who has been working day and 
night examining the books and records 
of all these firms. Over a hundred wit- 
nesses have been examined and volumes 
of testimony have been taken. 


The records of various bankrupt con- 
cerns were examined and it was found 
that their affairs were closely connected. 
It appeared that six of the above named 
bankrupt concerns, namely Harry Aster, 
Parrilla & Boffalo, Happy Jewelry Co., 
Charles Glickman, Rubin & Paskow and 
the R. B. Jewelry Co., were more or less 
connected. In addition to these there 
were further investigations in regard to 
the other cases. 


When the indictments were opened on 
March 7, Assistant United States Dis- 
trict Attorney Herman Forster ap- 
peared for the Government. Guiseppe 
D’Elia appeared before Judge Coleman 
with his lawyer, Abraham I. Menin, for- 
merly Assistant United States District 
Attorney. Bail was placed at $5,000 
and the defendant pleaded not guilty. 


In commenting on these indictments, 
Otto D. Wormser, president of the Na- 
tional Jewelers Board of Trade, stated: 
“This is merely the first step in the 
Board’s 1929 program for fighting 
fraudulent bankruptcies. In my address 
at the annual meeting of the Board on 
Jan. 17 I had in mind the investigations 
in these cases. The work in these cases 
has not been finished and there .are other 
persons involved in these bankruptcies 
whose affairs are still being investi- 
gated. A large number of other bank- 
ruptcies is receiving the attention of the 
Board.” 

Three indictments were found against 
Harry Aster. In October, 1928, the Na- 
tional Jewelers Board of Trade discov- 




















































They have been ably as- . 
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ered certain facts in regard to Aster, in- 
cluding the fact that he had previously 
been convicted of a crime in Canada for 
a jewelry -swindle. He was given a 29 
rating and shortly thereafter fled to 
France. His change in rating prevented 
what probably would have been one of 
the largest swindles in the jewelry 
trade, as it appeared that he and his 
associates were planning to obtain large 
quantities of jewelry and if their plans 
had not been interrupted, they would 
probably have succeeded. Aster had 
formerly been employed by Guiseppe 
D’Elia. Through substantial business 
and bank references Aster was enabled 
to obtain large amounts of merchandise 
on credit and was planning to extend his. 
activities when the National Jewelers 
Board of Trade changed his rating. 
Harry Aster, Matthews M. Lieberman, 
Guiseppe D’Elia and Abraham Kranz 
have now been indicted for conspiracy 
to conceal $100,000 worth of assets. 


The case against Julius J. Chamelin 
received some notoriety when Chamelin 
reported on Nov. 27, 1927, that he had 
been held up in his store by bandits and 
about $25,000 worth of jewelry had been 
stolen from his place of business. The 
alleged robbery looked suspicious and 
the case was investigated by District 
Attorney McGeehan of the Bronx. Pro- 
ceedings were then held in the Bank- 
ruptcy Court and the interests of the 
creditors were looked after by Sternberg 
& Rosen. Gustave J. Rosen went into 
the case very thoroughly and brought a 
turnover proceeding against the bank- 
rupt, and was recently successful in hav- 
ing Referee Lyttle sign a turnover order 
against Chamelin, directing him to turn 
over $50,000. Mr. Rosen worked with 
Greenbaum, Wolff & Ernst. in connection. 
with the original investigation, and as a 
result Chamelin has now been indicted 
on two charges, one, that of concealment: 
of assets, and the other sending a false 
financial statement through the mails. 
He has pleaded not guilty and is out on 
bail. This case has been in charge of 
Assistant United States District Attor- 
ney Irving Spieler. 

Raphiel Bros. operated a _ jewelry 
business and pawnshop at 1137 Second 
Ave. and 1026 Third Ave. In November 
of last year, Henry J. Raphiel disap- 
peared after he had obtained a consid- 
erable quantity of jewelry on credit and 
had secured large loans from various 
banks. Raphiel has now been indicted 
for concealment of assets. 


The Happy Jewelry Co. was operated 
by Harry Heyman and it was found that. 
at the time of its bankruptcy a large 
quantity of merchandise was  unac- 
counted for. Investigation disclosed that 
merchandise had been removed shortly 
before the bankruptcy, and as a result 
an indictment for conspiracy has been 
filed against Heyman, D’Elia, Aster, 
Kranz and Ralph Beck. 

The R. B. Jewelry Co. was operated 
by Ralph Beck, who is now a fugitive 
from justice. He disappeared immedi- 
ately before the bankruptcy, leaving 
nothing behind him except his debts. He 
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and Simon H. Kanter have been indicted 
for a conspiracy to conceal in this case. 

The concern of Parrilla & Boffalo was 
operated by Edward Parrilla and Jo- 
seph Di Marzo. As in the Beck case, the 
bankrupts disappeared, leaving no as- 
sets. They were subsequently appre- 
hended, and in addition to being indicted 
in the State court, they have now been 
indicted in the Federal court, together 
with Guiseppe D’Elia, Enrico D’Elia, 
and Harry Aster, all of whom have been 
charged with conspiracy to conceal as- 
sets. 

The partnership of Rubin & Paskow 
was operated by Henry Rubin and 
Samuel J. Paskow. The assets of this 
concern have likewise mysteriously dis- 
appeared, and as a result of investiga- 
tion, indictments have been found 
against both of these partners and 
Abraham Kranz. 

Charles Glickman filed a voluntary 
petition in bankruptcy and has recently 
filed a petition for his discharge. He 
was examined in bankruptcy before 
Referee Lyttle and said that he had lost 
large sums of money in a crap game. He 
was unable to recall the names of the 
people with whom he had played and 
said that he did not know them. It ap- 
peared that Glickman had been on very 
friendly terms with Aster and certain 
of his associates. He has now been in- 
dicted for concealing assets. 

In addition to the foregoing cases, 
which are more or less closely connected, 
there were further investigations held, 
which led to indictments in the other 
cases. 

The persons who operated the Anchor 
Jewelry Co. were Ralph Weinberg, Mor- 
ris Fox, Jacob Backer and Benjamin 
Bobsun. This case was handled by As- 
sistant District Attorney Emanuel J. 
Kleid. After an exhaustive investiga- 
tion, indictments were secured against 
these four for conspiring to conceal their 
assets. 








Alleged Jewelry Store Thief Held in 
Philadelphia for New York 
Authorities 


PHILADELPHIA, March 11.—The police 
are holding for a requisition from New 
York, Raymond Kaune and Adrian Si- 
molleti, arrested here as Chicago gangs- 
ters. Kaune is wanted in New York 
for the robbery of a bank on Long Island 
and also is said by the police to have 
been implicated in a $50,000 jewelry 
store robbery in Springfield, Mass. 

Harry Martin, who detectives say 
aided him in this case since has been 
Sentenced under the New York Baumes 
law to a life term for another robbery. 
Simolleti is said to have been a member 
of the Chicago “Purple Gang,” at one 
time blamed for the wholesale killing of 
Seven rival gangsters in Chicago. 








Ansen & Co., Inc., cutters and import- 
ers of fancy shaped diamonds, 527 Fifth 
Ave., New York, are sending to their 
customers blue prints showing in detail 
the various cuttings comprising 15 dif- 
ferent shapes of diamonds. 
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Bandits Still at Large 





Beware of the Gunmen Who Held Up 


Miami Beach Jewelry Store 


MIAMI, FLA., March 9.—Bandits who 
held up the store of Oscar W. Maynard, 
Inc., 1635 Michigan Ave., Miami Beach, 
shortly after 10 a.m. last Monday and 
escaped with jewelry valued at $60,000 
to $75,000, as reported briefly in last 
week’s issue of THE JEWELERS’ CIRCULAR, 
were reported sighted an hour later 
speeding northward past Miami Gardens. 

A detailed description of the men and 
their car was received and reports indi- 
cated that the bandits had cruised on 
the Lincoln Road shopping district for 
about an hour before staging their day- 
light holdup. 

Both robbers were unmasked and their 
sudden move took their victims by sur- 
prise. No resistance was offered as the 
men backed from the store, ran to their 
automobile, a green Cadillac sedan, and 
started away. They had remained in the 
store about 12 minutes without attract- 
ing attention from outsiders. Police 
were notified and sent all available men 
to the scene with riot guns. 

Both of the bandits appeared to be 
about 25 years of age. The victims told 
the police that one was about five feet 
10 inches tall and weighed about 140 to 
150 pounds, with a dark complexion and 
unshaven face marked with red sores. 
He wore a dark suit with a dark tan 
felt hat and tortoise shell glasses. The 
other one was about five feet five or six 
inches tall and weighing about 150 
pounds, with dark complexion, and was 
smooth shaven. He also wore a dark 
suit and hat. 

The loss of the Maynard store was 
covered by insurance and all who were 
in the store at the time are thankful to 
have escaped uninjured, as the men sus- 
pected are notorious characters. 








Murff Alias “Young” Sent to Prison 
-for Fifteen Years and Companions 
Are Also Sentenced 


CINCINNATI, OHIO, March 8.—A term 
of 15 years was imposed upon Aubrey 
Murff, alias “Jack Young,” Houston, 
Tex., on charges of burglary and receiv- 
ing stolen goods, by Judge Thomas 
Darby in Common Pleas Court, during 
the week. Murff, or “Young,” was im- 
plicated in the robbery of the Cincinnati 
Lapidary Co. and the attempted hold- 
up of William H. Pohlmeyer, diamond 
dealer in the Palace Theater building. 
Mrs. Helen Young and Mrs. Ella Brown 
were also sentenced to the State re- 
formatory, as they were charged with 
being implicated in a series of robberies 
effected by Murff and Paul J. Brown of 
Chicago. 

The four were tried after being in- 
dicted by the Grand Jury. Brown, how- 
ever, was given an examination by 
alienists and found to be sane, so that a 
sentence of five years was meted out to 
him by Judge Darby. Narcotics and 
the equipment for use by addicts were 
reported to have been found by police 
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when the apartment where the four had 
been living was searched. 

Brown practically asked to be sent 
away when he faced the court, declar- 
ing, “I stand here disgusted not with 
myself, but with the way I have been 
living.” 








Arrest of Trio at Lynchburg May 
Solve Jewelry Store Robberies 


LYNCHBURG, VA., March 11. — Six 
hours after Schneer’s jewelry store, 
812% Main St., was robbed last Tuesday 
the Lynchburg police arrested two men 
and a woman who, it is claimed, have 
admitted the theft. With the arrest of 
this trio the local authorities believe 
they have also solved several other re- 
cent robberies committed in this city, 
among them the one at L. Oppleman’s 
jewelry store, 818 Main St., on Feb. 18. 

The arrest of the two men was made 
at a local hotel where the police had 
gone on information given by an un- 
known person. The prisoners gave their 
names as Frank A. Henson and C. E. 
Henson, brothers, and a woman said to 
be the former’s wife. No charge will 
be placed against the woman until an 
investigation surrounding her identity 
has been completed. 

Lieutenant John N. Morris, Detectives 
C. N. Tankersley and H. W. Gilliam and 
a Pinkerton operative from Richmond 
made the arrests. 

In the room occupied by the two the 
police allege that they found 13 watches 
taken from the Schneer store. 








Burglars Rob Hazleton, Pa., Jewelry 
Store 

PHILADELPHIA, March 11.—Police of 
Hazleton are convinced that the same 
gang of robbers that smashed the win- 
dow at the Landau jewelry store there a 
few weeks ago and escaped with jewelry 
valued at $700 were responsible for the 
burglary of the jewelry store of Syl- 
vester Engle on W. Broad St., Hazleton, 
a few nights ago. Rings, bracelets and 
watches valued at $3,000 were taken by 
the thieves who forced open a window 
in the rear part of the store with a 
“jimmy.” 

The State police and Hazleton detec- 
tives say they have a clue but up to date 
no arrests have been made. The Lan- 
dau store window was smashed with a 
piece of concrete. 








Chicago Jewelry Salesman Fined and 
Sent to House of Correction 


CHICAGO, March 11.—F red Gottschalk, 
formerly a jewelry salesman, accused by 
police of a jewel “racket” three years 
ago, by which he obtained thousands of 
dollars, was fined $5 and costs and sen- 
tenced to serve four months in the House 
of Correction by Judge Peter H. 
Schwaba in the S. State St. Court. 

Gottschalk was arrested in a loop 
hotel and according to the police con- 
fessed to buying jewelry with worthless 
checks, pawning it, and then selling the 
pawn tickets. Sentence was lightened 
because the complaints were three years 
old. 
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British Industries Fair 


All Branches of the Jewelry Trade Had Fine Exhibits at Annual 
Event Which Closed March 1 


LONDON, March 7.—There was around 
$1,250,000,000 of British capital behind 
the display of goods at the Brit- 
ish Industries Fair which finished up 
March 1. All the big manufacturing 


jewelers combined to make the jewelry, 
gold and silverware section the best 
yet seen at these annual trade ex- 
Although the first four or 


hibitions. 


Keystone View Co. 





sociation displayed a handful or two of 
gems valued at $500,000. The display 
consisted mostly of rough goods but in- 
cluded the much-discussed “Southern 
Cross” pearl formation valued at $50,- 
000. The cross is a cluster of nine pearls 
which have grown together naturally in 
the form of a cross. 

Apart from the composite display 





THE MUCH DISCUSSED “SOUTHERN CROSS” PEARL FORMA- 

TION EXHIBITED AT THE BRITISH INDUSTRIES FAIR. IT 

IS SHOWN HERE AS IT WAS FOUND IN AUSTRALIA IN THE 
SHELL 


five days were not remarkable for the 
number of orders placed by foreign and 
home buyers, exhibitors said the last 
four or five days recorded excellent 
business. 

Buyer attendance at the Fair which is 
held at White City, London, and Castle 
Bromwich, Birmingham, simultaneously, 
was good. Many buyers of the 70 foreign 
countries who were sending representa- 
tives of importing and jobbing houses 
Clamored at the White City entrances 
the first day of opening. 

The jewelry section was well ar- 
ranged. The Birmingham Jewelers and 
Silversmiths’ Association staged a com- 
posite show which included samples and 
Productions of 100 firms representing 
the jewelry, silver, electro-plate and al- 
lied trades. The National Jewelers’ As- 


there were numerous individual exhibits 
of every description of jewelry, silver- 
ware and novelty goods handled by the 
retail jeweler. The handbag section 
proved particularly attractive and the 
Queen and Princess Mary made several 
purchases in this corner of the Fair. A 
noticeable feature of the Birmingham 
jewelers’ exhibit was the wide range in 
sports jewelry. 

Some very fine examples of white 
metal goods in bracelet and brooch form 
were shown. Large square and rectan- 
gular buckles of large massed white 
stones closely resembling diamonds with 
white metal base and tongue were out- 
standing designs. Then there was a dia- 
mond bracelet composed of oblongs 
framed in large stones and linked up 
with alternate octagonal plaques outlined 
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with stones in the same way. Each rect- 
angular section was divided by a double 
row of very small stones and in each 
half section was a beautifully colored 
hunting scene in enamels. There were 
some new designs in hat ornaments and 
shoulder brooches. 

Necklaces ranged from the fine dia- 
mond chain pendant type with large 
fringe pendant touched here and there 
with onyx strips down to the silver and 
gilt leaf design model and the necklet of 
small jade plaques divided by tiny onyx 
beads. 

Some excellent toilet sets in silver, 
gold, gold and platinum and the new 
eggshell mosaic patterns could be seen 
at various exhibits in the jewelry sec- 
tion. The dressing table sets show an 
exceptionally high standard of quality 
as regards materials and workmanship. 
With the eggshell designs considerable 
pains must be taken to get the intricate 
hand-painted mosaic patterns perfect. 
The eggshell is broken up in minute 
pieces, set into the article being decor- 
ated and then painted. Hundreds of 
tiny pieces are fitted together in the 
mosaic motif. London artists are en- 
gaged for the brush work and complete 
sets are decorated—brushes, combs, mir- 
rors, powder boxes and scent bottles. 
The engine-turned silver shingle and 
dressing table sets displayed by some of 
the Birmingham manufacturers are also 
works of art. 

The popular butterfly wing jewelry 
appears to be booming. It was noted 
that half a dozen firms are now special- 
izing in this type of colorful work. One 
pioneer Birmingham firm in this line 
had a small window display featuring 
the brilliant blue used in this jewelry 
and it attracted considerable attention 
from buyers. A half oval mirror, the 
top of a straight edge with ornamental 
oxydized silver edging, was suspended 
from a slender chain. In place of the 
ordinary beveled glass of a mirror was 
a beautiful landscape carried out in but- 
terfly wing. Two-thirds of the picture 
was composed of a brilliant blue sky ob- 
tained by layers of silky wing, against 
which were trees and a foreground of 
grasses and woodland growth in the 
shimmering colors of South American 
butterfly wing. 

The jewelry exhibited included every 
kind for which there is a market—gem 
set, gilt, gold, enamelled, mourning, na- 
tive trade, rolled gold, silver, as well as 
precious and_ semi-precious _ stones, 
badges and medals, and so on. In addi- 
tion a dozen firms displayed materials 
for jewelers. There was an exception- 
ally big display of electro-plated fancy 
goods and flat ware, challenge cups and 
trophies, tableware, hotel restaurant 
and steamship ware, mounted oakware, 
mounted glass and china ware, toilet 
ware, enameled silverware, mounted tor- 
toiseshell goods, nickel silver flat ware, 
table cutlery, canteens, cabinets and so 
on. And there was a comprehensive 
display by the leading makers of 
watches, clocks and chronometers, cases 
and materials for same, and an excel- 
lent show of wristlet watches. 
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Report of Watch Merger Unfounded 





President Hulburd of the Elgin National Watch Co. Emphatical- 
ly Denies Rumor That His Company Will Merge or 
Combine with the Gruen Watch Co. or Any 
of the Case Manufacturers 


CuHIcaGo, ILL., March 11.—There is 
evidently no truth in the rumor that 
agitated many jewelers of various large 
cities, last week, to the effect there was 
to be a big combination in the watch 
trade and specifically, the report that 
the Elgin National Watch Co. had 
merged or amalgamated with other con- 
cerns in the industry. This was set at 
rest by an official statement issued to- 
day by DeForest Hulburd, president of 
the Elgin National Watch Co., in which 
he positively and definitely denied the 
rumors, particularly that which pre- 
dicted a merger of the Elgin National 
Watch Co., of Elgin, Ill., with the Wads- 
worth Watch Case Co. of Dayton, Ky., 
the Gruen Watch Co. of Cincinnati and 
the Keystone Watch Case Co., of River- 
side, N. J. Mr. Hulburd said: 


“There are several very obvious 
reasons why such a merger would 
not be of interest to the Elgin Na- 
tional Watch Co., but it would suf- 
fice to say that we have the largest 
watch factory in the world at El- 
gin and we do not feel it would 
strengthen our position to include 
the Gruen Watch Co., of Cincin- 
nati, which simply imports its 
movements from Switzerland and 
cases them at Time Hill. It is 
true we purchase goods from all 
the old line high grade watch case 
companies but we have never seri- 
ously considered absorption of, or 
combination with, any one of 
them.” 





Mr. Hulburd and the Elgin National 
Watch Co. have been inundated with 
queries owing to the persistence of the 
reports which were circulated in various 
cities. In Cincinnati, the report was so 
general both in business and in financial 
circles that the newspapers of that city 
took cognizance and reported a _ pro- 
posed combination between the Elgin 
and Gruen concerns. Credence was 
given in the business world there to the 
report because it followed close upon 
the heels of mergers and consolidations 
in many other lines of industry. Ac- 
cording to the Cincinnati newspaper re- 
ports, certain interests had been sound- 
ing the way for a large merger in the 
watch industry for some time and it 
looked as if this rumored merger was 
the outcome of these preliminary ne- 
gotiations which had been started. The 
report proved a background for quite a 
lot of activity in the stock of some com- 
panies, particularly the Gruen company, 
on the Cincinnati Stock Exchange. Fred 
G. Gruen, president of the company, 
would not discuss the matter in any of 





its phases, saying he had nothing to 
say. This did not tend to kill the rumor 
there. 

The rumor was manifest also in Phil- 
adelphia, New York and other centers 
and continued in the absence of a denial 
from official sources. This brought let- 
ters and telegrams of inquiry from many 
sections to the local office of the Elgin 
Watch Co., and to its factory at Elgin. 

The above plain and _ unequivocal 
statement of President Hulburd of the 
Elgin concern, it is believed, will now 
set at rest all rumors for a time. 





Gruen Watch Co. Denies Rumors of 
Merger 

CINCINNATI, OHIO, March 12.—A tele- 
gram to THE JEWELERS’ CIRCULAR from 
the Gruen Watch Co. sent today read as 
follows: 

“Various merger rumors are un- 
founded as far as we are concerned.” 








Heart Shaped Diamond and Emerald 
Brooch Offered For Sale in 
London 


LONDON, March 4.—Two pieces of 
Russian jewelry, one a pink diamond 
cut in the shape of a heart valued at 
$750,000, and the other a diamond and 
emerald brooch, the central lozenge- 
shaped stone weighing 17 carats, ar- 
rived in London recently for disposal. 
Much less than their actual value prob- 
ably will be accepted on behalf of the 
Grand Duchess Anastasie, widow of the 
Grand Duke Nicholas who commanded 
the Czar’s armies in the World War. 

The beautiful pieces of jewelry came 
to the Westminster office of Commander 
Oliver Locker-Lampson, member for 
parliament here, via the Queen of Italy. 
The Commander says he hopes some 
worthy admirer of the Grand Duke will 
buy the gems the money being needed 
by the relatives left behind. The gems 
have been entrusted to Locker-Lampson 
who is an old friend of the Russian 
family having served with the Grand 
Duke for a while on the Russian front, 
and afterwards was with him in exile. 
The English member of parliament says 
he is anxious to help the Duke’s family 
having a profound admiration for the 
former Russian commander-in-Chief. A 
price of $300,000 for the two remaining 
pieces would be considered satisfactory. 
A private courier from Italy brought 
the jewels to Westminster. 

The pink diamond, it is said, could 
have been sold for more than $750,000 
when the Czar was on the throne. The 
diamonds in the brooch piece which is of 
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circular design surround, in a floral de. 
sign, the flat central emerald of fine 
coloring. The Empress Catharine of 
Russia used to wear the jewels before 
they descended to Nicholas. The Grand 
Duchess Anastasie, of course, is a sister 
of the Queen of Italy. 








De Land, Fla., Jeweler Is Arrested in 
Move to Test Jewelry Auction 
Ordinance 


DE LAND, FLA., March 8.—Efforts to 
have the municipal ordinance relating 
to auction sales of jewelry in De Land, 
declared invalid were started recently 
when, by consent of both the city at- 
torney and counsel for A. Levy, local 
jeweler, the latter was arraigned jin 
court and was fined $50 and costs on a 
technical charge of staging a night auc- 
tion sale in his store. 

The so-called “night auction” was 
carefully arranged and Mr. Levy did 
not attempt to hold a real sale, disposing 
of only one article, so that he might 
try to have the law set aside. It is 
understood that Mr. Levy will have the 
case taken to the higher courts. 

The De Land jeweler, it is said, de- 
clared that he had paid a fee of $200 
to be allowed to conduct an auction sale 
and felt he was entitled to hold night 
auctions. 








Cox Brothers, Moline, Ill., Awarded 
$25,041 Damages in Suit Against 
Aetna Casualty Co. 


MOLINE, ILL., March 8.—H. R. and A. 
B. Cox, co-partners in a jewelry store 
operated at Moline, IIl., a few years ago, 
have been awarded $25,041.67 damages 
against the Aetna Casualty Co. for 
losses sustained in the famous “Santa 
Claus” burglary of their store Dec. 24, 
1928. 

The Cox brothers were tried and ac- 
quitted on criminal charges arising from 
the allegation that they had arranged 
the burglary and in a previous civil suit 
lost their claim against the surety com- 
pany. 

The appellate court later reversed and 
remanded the case. The Aetna com- 
pany, it was announced, will appeal this 
verdict. 








Increase in Diamond Exports From 
South Africa Reported by United 
States Trade Commissioner 


WASHINGTON, D. C., March 9.—Dié 
monds exported from South Africa in 
1928 had a value of £12,000,000, a very 
large increase over the value of such ex- 
ports in 1927, according to a cable dated 
March 2 from Trade Commissioner S. 
H. Day at Johannesburg, to the Depart- 
ment of Commerce. 








The J. W. Cohen Co., jeweler, 115 N. 
Fifth St., Reading, is going gut of busi- 
ness. Auction sales are being held twice 
daily. The Cohen store has been doing 
business in Reading for 26 years. 
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George E. Wells 


inent Gorham Official. Passes on at 
eis Home in Providence, R. I. 





In the sudden death of George Edmund 
Wells, on the morning of March 4, as 
priefly noted in THE JEWELERS’ CIRCULAR 
on March 7, the Gorham Co. lost one of 
its most esteemed officials and the trade 





THE LATE GEORGE E. WELLS 


one of its most widely known and re- 
spected members. 

Mr. Wells joined the staff of the Gor- 
ham Co. in March, 1888, in the New 
York retail store, then at Union Square. 
Step by step, he won recognition for his 
abilities, serving as manager of the 
branch store at Newport, R. I., for sev- 
eral seasons and later in charge of the 
company’s exhibit at the Buffalo Expo- 
sition in 1901. 

Upon the acquisition by The Silver- 
smiths Stocks Co. of the Whiting Mfg. 
Co. he was appointed treasurer of the 
latter company at New York, and in 
1917 was elected president, with head- 
quarters at Bridgeport, Conn., serving 
through the difficult war years and until 
the merger of the company with Gorham 
Mfg. Co. in 1924. While president of 
the Whiting Mfg. Co., Mr. Wells was 
also elected president of the William B. 
Kerr Co. on Jan. 1, 1922, in which double 
capacity he served until the Kerr com- 
pany was also merged with Gorham. 

Subsequent to the merger, Mr. Wells 
moved to Providence to assume the im- 
portant duties of merchandise manager 
of the consolidated lines of Gorham Mfg. 
Co, Whiting Mfg. Co., William B. Dur- 
gin Co. (Concord, N. H.) and the Wil- 
liam B. Kerr Co., which responsibilities 
he carried until his death. 

Mr. Wells enjoyed the confidence and 
esteem of his associates and the respect 
of all who knew him. An upright gen- 
tleman, a business man of wide knowl- 
edge and experience, a sagacious friend, 
loyal to the highest ideals of conduct— 
his Passing is a real loss. 

Mr. Wells was a major in Company C 
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of Hackensack, N. J.,. New Jersey Na- 
tional Guard, and a veteran of the Span- 
ish-American War. He is survived by 
his widow, Mrs. Katherine (Renney) 
Wells, and two brothers. Services were 
held in Providence on March 6, followed 
by services and interment on March 7 
at Hackensack, N. J. 








Charles A. Parish 


VANCOUVER, WASH., March 7.—Charles 
Armstead Parish, 73 years old, and 
member of the firm of Parish & Parish, 
local jewelers, died recently at his home, 
214 W. 23rd St. His déath followed a 
few minutes’ illness, beitig caused by 
heart trouble. <E 

Mr. Parish had lived in Vancouver for 
eight years, being associated in busi- 
ness with his son, Dr. Dwight A. Parish. 
They had a few months ago moved their 
jewelry store and optical department 
into a new building on upper Main St. 
Mr. Parish was in the jewelry business 
in Denver and in Billings, Mont., before 
coming to Vancouver. He was born in 
Illinois and married there to Miss Car- 
rie Huntoon. 

Mr. Parish was a member of the First 
Presbyterian Church of Vancouver, and 
connected with the Masons, Woodmen, 
Pythians, the local Rotary Club and the 
Orpheus Male Chorus. 

He leaves his widow, one son, Dwight, 
and a granddaughter, in Seattle. 

Funeral services were held Sunday 
afternoon at the First Presbyterian 
Church, the committal services being in 
charge of the Masons, with an escort 
from the Knights Templar. The pall- 
bearers were members of the Rotary 
Club and the Masonic lodge. 








Frederick J. Holt 


PROVIDENCE, R. I., March 9.—Fred- 
erick J. Holt, president of A. Holt & 
Co., manufacturers of jewelry stock and 
secretary of the Holt Realty Co., with 
offices at 227 Eddy St., died suddenly the 
past week at his home, 287 California 
Ave., in his 49th year. Mrs. Holt was 
awakened by the heavy breathing of her 
husband and summoned a physician, but 
he was dead before the latter’s arrival. 

He was born in Attleboro, Mass., but 
came to Providence with his parents, the 
late Albert and Nannie E. Holt, when 
he was four years old. He attended the 
public schools until his graduation from 
the grammar grades when he went to 
work for his father to learn the plating 
business, which the latter had estab- 
lished at 167 Dorrance St. in 1877. Mr. 
Holt, Sr., died in December, 1894, but 
the business was continued by the widow 
until Frederick, who had advanced 
through successive positions became 
foreman in 1902. In September, 1918, 
the business was taken over by a corpo- 
ration of which Mr. Holt became presi- 
dent. 

Deceased is survived by his widow, 
two daughters and two sisters. 

He was a member of the Gold Platers’ 
Club, the Providence Chamber of Com- 
merce and of Harmony Lodge No. 9 of 
Masons. 
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F. Walter Lawrence 


F. Walter Lawrence, head of F. 
Walter Lawrence, Inc., dealer in rare 
stones, jewelry and silverware, 527 Fifth 
Ave., New York, died last Sunday at 
his home, 44 Woodland Ave., Summit, 
N. J. Funeral services were held in the 
Calvary Episcopal Church, Summit, on 
Tuesday. Burial was made in Balti- 
more, Md. 

Mr. Lawrence was born in Baltimore 
and was 64 years old. He had been as- 
sociated with the jewelry trade for about 
48 years and 31 years ago he engaged in 
business on his own account. Mr. Law- 
rence was at one time connected with 
Howard & Co., later with Jacques & 
Marcus and also with Durand & Co. 
For over 15 years he continued business 
under his own name and then when in- 
corporated the firm style became F. 
Walter Lawrence, Inc. 

Deceased is survived by his widow and 
one son. 








Eugene DeLathauwer 


WOONSOCKET, R. I., March 9.—Eugene 
DeLathauwer,. who conducted a retail 
jewelry and watch repairing shop at 14 
Rathburn St., this city, died suddenly in 
his store recently a few minutes 
after he had been stricken with a heart 
attack. He was discovered lying on the 
floor by a group of children going home 
from school and the police and a phy- 
sician were notified but he was dead 
when the latter arrived. 

Mr. DeLathauwer was a native of 
Roubaix, France, where he learned the 
watchmakers’ trade and married. About 
10 years ago he came to this country 
settling in this city where relatives had 
preceded him. He at once established 
himself in business which he had con- 
tinued until his death. 

He was a well-known violinist and as 
a member of the Woonsocket Civic Sym- 
phony Orchestra assisted at numerous 
local concerts. He was also a member 
of the Alliance Franc-Belge. 

Deceased leaves besides his widow, one 
son and one daughter, a sister and two 
brothers. 








Bartolomea Chiappinelli 


PROVIDENCE, R. I., March 9.—Barto- 
lomea Chiappinelli, member of the man- 
ufacturing jewelry firm of S. Chiappi- 
nelli & Co., 69 Gordon Ave., died sud- 
denly one evening recently at his home, 
478 Broadway, where he lived with his 
son, who was in partnership ‘with him in 
the business. 

He was born 84 years ago in Teano, 
Italy, where for several years before 
coming to this country in 1908, he was 
engaged in fruit raising. Soon after 
coming to this city in 1908, with his son, 
Salvatore, he established a manufactur- 
ing jewelry business and _ continued 
actively there until his death. 

In addition to his widow, deceased is 
survived by two sons, both in this city; 
a sister in Naples, Italy, and 13 grand- 
children. 


































































THE JEWELERS’ CIRCULAR 








Stimulate your watch sales 
with the most attractive—and 
best—of popular priced watches. 
JUNGHANS “NOBRK” WRIST WATCHES 

The New Improved Model, Series ‘°C’’ 


SMALL SIZE LEVER— LUMINOUS DIAL — RE- 

COILING CLICK—FINELY TEMPERED MAIN 

SPRING, RUNNING 30 HOURS, ATTRACTIVE 
NICKEL-PLATED CASES 
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A WONDERFUL 
SPORTS WATCH 


A GREAT WATCH 
FOR BOYS 


POPULAR PRICES 






Cushion Illusion 
No. 2, Cushion shaped front, 
round back and center 
SR SN ac oswaca sae ewer $3.00 
MEE sabéibswccdccnwed $5.00 


Full Cushion 
No. 4, Front, back and center 
all cushion shape 



























a eae er -50 
i re eae $6.00 
Illusion Barrel 
No. 3, Barrel shaped front, Distributed Through 
round back and center the Wholesaler 
SND BD cccnsccccesccce $3.00 
PE csipiwaresaeuee en $5.00 


Full Barrel 
No. 5, Front, back and center 


NRO) siadat 


rare 


Full Octagon 
all octagon shape 


Discount 2% 10 days Sa: $6.00 
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The New Improved 


Junghans ‘‘Nobrk’’ wrist 
watches are not to be classed 
with the many ‘‘cheap’’ small 
watches. They are well made, 
sturdy, and give satisfaction. 
They are the smallest cone- 
pivot balance jewelless watch 
in the market. It is well 
known that jewels do _ not 
make a watch and that the 
cone-pivot balance is better 
than poor jeweling. 

The lever escapement is 
club tooth—positive in action. 
All of the teeth in the many 
small wheels, pinions and 
gears are machine cut. This 
is a costly operation, but is 
essential for precision. The 
watches wind with a smooth 
rolling motion. The main- 
springs are made by a special 
process, run 30 hours and 

rarely break. 

















all barrel shape Write Us for Description Price List 


eS = 4 Oe ) y eM Mor... .sscceses sce $6.00 SMITH-AMERICA, Inc., 
Y we. 6 Front, back and center Sole Importers 


COSS FOU .occccccceqesss $3.56 10 West 47th Street, New York 
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NEWEST FASHION 


Necklaces 
Lockets and 
Chains 


Bangle Bracelets 
Flexible Bracelets 


Costume Pieces 


Prices from 
$5.00 up 











ANTIQUE SILVER JEWELRY 


We also handle a 
complete line of 
genuine Antique 
Gold Jewelry 
Set with Genuine 


Stones 


MEMO SELECTIONS TO RESPONSIBLE STORES 


LEO ELWYN & CO., Inc. eterna, 
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Death of George P. Klee 





Prominent Rochester, N. Y., Jeweler Suc- 
cumbs at His Home in That City 


RocHESTER, N. Y., March 12.—George 
p, Klee, well known Rochester jeweler, 
for 34 years a member of the firm of 
Klee & Groh, died yesterday morning at 
his home, 5 Burkard Place. Mr. Klee 
was 62 years old. 

Funeral services will take place Thurs- 
day morning at 9.15 o’clock at the home, 
and at 9.30 o’clock at St. Boniface 
Church. Interment will be made in 
Holy Sepulchre Cemetery. 

Mr. Klee was born in Rochester on 
June 26, 1866. In 1895, with the late 
Albert Groh, he founded the jewelry 
business of Klee & Groh with a store at 
Clinton Ave. N. and Gorham St. In 
1907 the firm moved to 214 Main St. E., 
and six years later went to the present 
location, with enlarged quarters, at 143 
Main St. E. Mr. Groh died in 1925, 
since which time Mr. Klee had carried 
on the business as sole proprietor. 

Mr. Klee was a member of the Roch- 
ester Retail Jewelers’ Association, B. P. 
0. E., 24, Knights of Columbus, Chamber 
of Commerce, St. Herman’s Society and 
the St. Boniface Club of St. Boniface 
Church. 

He is survived by his widow, Mrs. 
Margaret Burkard Klee; two sons, Louis 
G. and Eugene W. Klee; a daughter, 
Mrs. J. Emmett Murphy; three brothers, 
Joseph, John and Henry J. Klee; a 
sister, Sister Mary Concepta of North 
Java, N. Y., and six grandchildren. 








Louis F. Rusterholtz 


LOUISVILLE, Ky., March 11.—Word 
has been received here that Louis F. 





Rusterholtz died recently at his home, 
19 Rue Jean-Jaures, St. Aubin, J. B., 
Seine-Inf., France. 

Mr. Rusterholtz was well known to the 
jewelers of Louisville and surrounding 
towns, having established the first mate- 
tial house and case repairing shop in 
Kentucky. Nine years ago he retired 








\ 





and was succeeded by Rudy J. Bouteiller. 
Since his retirement Mr. Rusterholtz 
had been making his home in France. 

Deceased is survived by his widow, 
two brothers and one sister. 








Alexander Abuhayat, jeweler of Law- 
tence, Mass., was pleasantly surprised 
me morning recently when one of his 
children found a package on the knob 
of the door of his home containing a 
large amount of jewelry that was stolen 
tom his store about a year ago. At- 
tached to the package was a note which 
tad: “returning your property for for- 
giveness.” Only about three-fourths of 
the stolen goods were returned. The re- 
turned goods consist largely of ring set- 
tings without any stones, the rings con- 
ining stones which were stolen were 
hot returned. 
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Notes From 


Here and There 


James Olney, jeweler, Tioga, N. Y., 
has moved his business to new quarters 
at Main and Broad Sts., Tioga. 

Harry Seely sold his interest in the 
jewelry business of Bills & Son, Vinton, 
Iowa, to his partner, C. G. Williams. 

The Morton jewelry store at North 
Main St., High Point, N. C., was re- 
cently purchased by Max Rones. 

Stamley’s, Inc., High Point, N. C., is 
the name of a concern recently incor- 
porated to engage in the jewelry and 
silverware business. The authorized 
capital stock was placed at $100,000. 

The establishment of the Franz Roh- 
loff Jewelry Co., 820 Frederick Ave., St. 
Joseph, Mo., was badly damaged by a 
fire recently, which wrecked part of the 
business district in that city. 

Homer Stephens has leased the store 
formerly occupied by the B. L. T. chain 
store on the north side of the square 
at Washington, Iowa, and will occupy 
it April 15 with his jewelry, radio and 
music store. 

The Ben Kaplan pawn shop, 112 N. 
First St., Cedar Rapids, Iowa, was re- 
cently robbed of 29 watches, 16 rings, 
a revolver and two boxes of cartridges 
by thieves who broke the glass in the 
front door to gain entrance. The jewel- 
ry was displayed in a showcase nearby. 

The Elebash Jewelry Co., 124 S. 
Orange Ave., Orlando, Fla., recently dis- 
posed of its stocks of goods prior to 
going out of business. The company’s 
lease has been sold, and Gus Lawton, 
another Orlando jeweler, will soon oc- 
cupy the store vacated by the Elebash 
company. 

Jack Fishbone, of Fishbone Bros., 
jewelers, 352 Northampton St., Easton, 
Pa., sailed from New York recently on 
the Ile de France on his annual trip to 
France, Belgium and Holland. Before 
leaving for New York, he was tendered 
a farewell dinner by friends and rel- 
atives. 

One night recently the jewelry store 
of Herman Kunath, Spencer, Iowa, was 
entered by a thief who made an unsuc- 
cessful attempt to open the safe in which 
the stock was stored. There were sev- 
eral pieces of diamond jewelry in the 
show window, but when the thief failed 
to open the safe he left without disturb- 
ing the goods on display. 

E. B. Wiser, Martin City, Mo., 76 
years old, suffered a dislocation of the 
right hip one night recently, when 
a truck in which he was riding was 
struck and turned over by a motor car 
driven by a woman. Mr. Wiser was 
taken to St. Joseph’s Hospital. Mr. 
Wiser is a former member of the Porter 
& Wiser Jewelry Co. 

Miss Virginia Newstedt, daughter of 
George H. Newstedt, prominent retail 
jeweler, of Cincinnati, Ohio, was mar- 
ried to Herbert Kerimer at the News- 
tedt residence in Hyde Park, recent- 
ly. After a honeymoon of several 
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weeks at Atlantic City and New York 
they will return to live in Clifton, @ 
suburb of the Queen City. 

The business formerly conducted un- 
der the style of Fleischer & Alberts, EJ 
Paso, Tex., has been removed to new 
quarters on Mesa Ave. at San Antonio 
St., El Paso, where the business will be 
continued as Alberts, Jeweler. The new 
location was formerly operated as a 
branch store and has been remodeled to 
accommodate the consolidation of both 
stores. The formal opening will be held 
during the week commencing March 11. 

T. E. Epting, 1215 Taylor St., Colum- 
bia, S. C., reported recently to the police 
that a man about 25 years old with a 
gray cap and blue overalls, came to his 
store with a watch. The jeweler recog- 
nized the watch as one he had sold to a 
customer, and the man threatened to 
shoot him if he did not return the watch 
to him. The man ran out of the store 
but still retained the watch. He has 
not been caught by the police. 

In a story appearing in a recent issue 
of The Item-Tribune, New Orleans, La., 
Gabe and Louis Hausmann, of Haus- 
mann, Inc., were the subjects of an 
interesting tale telling of their devotion 
to each other and the marked successes 
they have made in business. The stery 
gives a summary of the early struggles 
of these brothers and concludes with a 
history of the concern which was started 
in a small shop in New Orleans, but has 
grown to such an extent that it is now 
regarded as one of the largest enter- 
prises of its kind in the South. 








Dame Fashion Visits 


Charity Balls 


(Continued from page 45) 











gown is developed in moire silk as is 
well shown. It may be in color, an off- 
white which awkward name means a 
rich cream tint like the warm tone of 
old ivory; it may be a peach, chartreuse 
or apricot, the “fruit colors”—or it may 
be in one of the high tones, emerald 
green, Chinese red or the deeper “Goya,” 
electric or peacock blue or any one of 
the favored orange tones. The interest- 
ing structural points of this dress are 
found in the asymmetric lines of the 
bodice and in the cut of the décolletage. 
A large diamond-studded dress orna- 
ment decorates the right shoulder strap, 
the design of this jewel matching 
in general form and in gem 
setting the handsome pendant worn 
hanging from the new length necklace 
of huge pearls. The second gown is one 
particularly suited to a stately matron. 
This gown with the matching coat is 
carried out in black fishnet lace. The 
jewels are pendant earrings and a 
huissar chain of diamond links. The 
chainwork is repeated for the earrings 
and a large carved emerald ax forms 
the necklace plaque while smaller em- 
eralds are used for the studs and 
drops of the earrings. 
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‘ros SERVICE STATION 


For Machinery, Electric Motors and 
Equipment of 
JEWELERS, DENTAL LABORA. 
TORIES, NOVELTY 

and other Light Metal Manufacturers 
ROLLS 
MACHINE REPAIRS rEGROUND 


and all sorts of trouble attended to 


PHONE—CANAL 9715-9716-8766 Extension No. 2 


LEIMAN BROS.» “3351 3°" 


MAKERS OF GOOD MACHINERY FOR 40 YEARS 


NEW & REBUILT Machinery, Polishing Dust Collectors, Work Benches, 


Air Pumps, Presses, Rolling Mills, Drop Hammers, etc. 
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WOU FAT TENTION reece with ta witte ue tut 
. to communicate with us or write us for 
is called to the continued thefts and rob- ames of Brokers or hacia tia gene teed 


beries of jewelry reported nation-wide in ity to whom you may go for information. 
the “Jewelers’ Circular.” 





E are anxious to aid the trade with WM. H. McGEE & CO., Inc., Underwriters 


helpful suggestions regarding care iia ities Mliiietes 
and precautions and thus keep insurance 11 So. William St. 
rates down to reasonable costs. . New York City 
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The BUYERS’ DIRECTORY 





Price One Dollar 


The Jewelers Publishing Corp., 239 W. 39th St., New York 
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A Suggestion for the Reorganization of the Platmum 


HE reader will undoubtedly be dazed 
7. the title of this article and say: 
“What, a suggestion applied to the plat- 
inum jewelry industry, an industry that 
has long suffered from ‘cardiac atrophy’ 
and ‘organic disintegration’?” 

My answer is yes—yet it is pitiful 
that I am limited in space for a proper 
exposition of the facts which originally 
appeared in an essay on the Economic 
Interpretation of Industrial Develop- 
ment. This paper had for its basis a 
historical dissertation on the univer- 
sality of economic laws—how they func- 
tion in our economic system, govern our 
industrial life and development, guide 
our economic destinies, determine our 
social being and continue our historical 
purpose. However, for the present 1 
shall confine myself to a panoramic sum- 
mary of the facts. 

Now then, on the basis of these eco- 
nomic foundations let us select a par- 
ticular industry, examine its conditions 
and functions in its present state, de- 
termine its tendencies and align with 
these deductions its future through re- 
organization and integration. 

For this purpose I have selected a 
non-basic industry.- It is true that the 
products of a non-basic industry are not 
essential to life, but the industry itself 
is a distinct and particular member of 
our economic order since it employs la- 
bor and is a source of livelihood for 
many. I have at the same time chosen 
the most extreme member of the non- 
basic industries—the jewelry industry. 
This industry is composed of some 20 
different branches from which I have 
isolated the youngest, one of the most 
extensive and also the most disorganized 
—the platinum branch of the jewelry 
industry. 

It is indeed regretful that there are no 
available data on the number of plati- 
num manufacturing establishments but 
it is safe to say that of the 1468+ estab- 
lishments engaged solely in the manu- 
facture of jewelry in the United States, 
whose total value of products for the 
year 1925 amounted to $166,816,370, 
450 or about 30 per cent were manufac- 
turers of platinum jewelry exclusively. 
Now, then, the difference in the value of 
the products of the platinum jewelry in- 
dustry would be figured at 30 per cent 
(on the basis of the number of estab- 
lishments) of the total value of the pro- 
duction figure, and 50 per cent of this 
Value above that of the other industries, 
giving us a figure of $83,403,186. In the 
absence of statistics we are compelled to 
Tesort to such calculations to obtain rea- 
sonable argumentative figures. 

In the entire industry there are about 
fifty establishments (10 per cent) manu- 
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facturing a general line of platinum 
products, whereas about 90 per cent are 
specialists, that is—the great majority 
who specialize in the manufacture of 
some particular small number of plat- 
inum articles. 

From these figures we can get an idea 
of the vast potential energy that is lat- 
ent in this industry, only awaiting the 
proverbial “magic touch” to set it off as 
a great industrial power. 

Predicating on the ground we have 
viewed and gained in our analysis of the 
statistical background and economic sup- 
port, we may with a degree of certainty 
of functional value apply the law to 
which our present economic system fun- 
damentally tends, namely—the concen- 
tration of capital and centralization of 
industry. This basic economic law in its 
most consummate form shall be applied 
in our problem. 

An industry the value of whose prod- 
ucts exceeds $80,000,000 and the number 
of wage earners employed is nearly 24,- 
000, and which serves the wants of the 
United States and also many foreign 
countries is not to be considered lightly, 
in spite of the apparent neglect of mod- 
ern commerce. An industry of such mag- 
nitude and great potential properties 
shall have the immediate attention of 
progressive business and steps for its 
reorganization studied and undertaken. 
To this end we will now betake our- 
selves. 

Knowing the fundamental tendency of 
industry we are confronted by this ques- 
tion: What is the central principle 
around which our problems revolve? 

The complete organization of: 


1—The Production and Supply 
of Raw Materials. 
II—The Production of Utilities. 
II1I—The Distribution of Utilities. 


These in turn divide themselves into 
the following sub-problems: 


I. How will capital be procured for 
direct concentration? 

(a) Merging and _ integration 
of mine interests, owners of con- 
cessions of platinum deposits and 
refiners. 

(b) Direct financial support 
by banks in control of mine and 
allied interests. 

(c) Through stock sales (to 
former small manufacturers, re- 
finers, jobbers, retailers, workers, 
and to the general public). 

(d) Consolidated interests to 
be controlled by parent corpora- 
tion, thus assuring control of de- 
posits of raw material plants for 
production and the market for dis- 
tribution. 


II. How will this bring about the cen- 
tralization of the industry? 


(a) The centralization of indus- 
try is in direct proportion to the 
concentration of capital and since 
capital is concentrated, industry 
will be centralized. 

(b) Unification of production in 
subsidiary plants in the United 
States. 

(c) Final distribution of prod- 
ucts through chain agencies cov- 
ering the entire country. 

III. How will this affect the former 
component elements (concessioners, re- 
finers, manufacturers, workers, distribu- 
tors, and trade organization) of the 
industry? 

(a) The interests of the larger 
establishments will be merged. 

(b) The smaller interests who 
have not been merged and who 
possess capital can purchase stock 
in the corporation. 

(c) Those without capital can 
be employed according to ability. 

(d) Trade organizations will be 
reduced to a minimum number. 


IV. What are the legal aspects of such 
consolidation of industry? 
(a) May be classed as a Natu- 
ral Monopoly—since there exists a 
limitation of the supply of raw 
material, and thus be out of the 
jurisdiction of anti-trust laws. 
(b) When characterized as a 
monopoly or trust with its accom- 
panying good and evil, it will be 
subject to the existing anti-trust 
legislation. 


V. What will be the reaction of the 
consuming public? 

(a) Positive—since the system 
of education justifying monopo- 
listie methods eis well established 
in the United States. 

(b) Indifference of consumer to 
prices of luxuries, since the price 
of a luxury is secondary, and also 
since no standard of prices pre- 
vails. 

VI. What are the advantages of large 
scale production in the platinum jewelry 
industry? 

(a) A saving of circulating 
capital—ordinarily the capital. is 
distributed among many units on 
which large interests, discounts, 
commissions, risks and losses re- 
sult—on a large scale these items 
are reduced to a minimum. 

(b) A saving of fixed capital— 
in a disorganized industry the 
manufacturing units are dis- 
tributed over a wide area, paying 
enormous rents, taxes, interests, 
etc.—on a large and organized 
scale this becomes an effected sav- 
ing. 

(c) Saving on price of raw ma- 
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terial—at present the raw mate- 
rial passes through many hands 
before it reaches the manufacturer 
—on a large scale of production 
these expenses are all saved—since 
raw material is obtained and used 


direct. 
(d) A saving of material and 
expense of production — crude 


methods of production are waste- 
ful and inefficient; on a large scale 
machine and scientific methods are 
extensively used and labor is di- 
vided and used to its best advan- 


tage. 
(e) Development and perfection 
of scientific methods — a large 


amount of capital is necessary to 
conduct experiments, and is almost 
impossible in a disorganized indus- 
try, this accounts to a degree for 
the prevalence of crude methods of 
manufacture; on a large and 
organized scale of production sci- 
entific research becomes possible 
and manufacturing methods are 
perfected. 

These are the fundamental bases for 
the reorganization through integration 
of the small manufacturing units into 
one large and comprehensively organ- 
ized industry. It is needless to repeat 
the numerous examples and gains to the 
industry at large, the commercial fabric 
and to the ultimate consumer that such 
reorganization would bring. There is, 
however, this dialectic in economics 
which is inevitable and which we cannot 
avoid—that with the integration of in- 
dustry comes the era of the waning and 
final extinction of the small producer 
and his complete replacement by the 
large consolidation of industry. That 
the small producer cannot extricate him- 
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self from his early doom to inevitably 
become a part of the vast industrial 
machine is, as we have seen, the logic 
of economic evolution. We can, however, 
endeaver to better his condition in his 
role as a worker. 

It appears from this and thoughts 
elsewhere in this paper, that I attempted 
the réle of apologist for the transitional 
tendencies of the worker and the de- 
structiveness of economic evolution as a 
whole. But I attempted nothing of the 
kind, for, from the logic that concentra- 
tion and integration are inevitable in 
economic evolution we can infer that the 
collective ownership and control of the 
instruments of production and the en- 
joyment of their fruits is the inevitable 
in social and political evolution. But 
these are problems of a different nature 
and are out of place here. 

In approaching the end of this paper 
I wish to make clear that I do not claim 
that the statistical data as herein pre- 
sented are conclusive and can guide us 
in undertaking the task of reorganiza- 
tion; in fact, I am keenly aware of their 
limitation; and maintain that a compre- 
hensive study of the numerous details 
will produce facts that will enable us to 
take steps in the direction toward a con- 
structive industrial reorganization. 

We must be prepared for the ever- 
ready prophet who presages the ulti- 
mate failure of such radical undertak- 
ing, on the ground that it tends to en- 
hance a direct conflict of the reconstruc- 
tive as against the disintegrative forces 
—therefore doomed to failure. But be- 
cause of this and because the very na- 
ture of progress tends to enhance the 
conflict of opposite forces is reason to 
differ with our “prophet,” undertake our 
project and believe in our success. 





A Word of Advice as to Writing 
Dunning Letters to Debtors” 


as By ELTON J. BUCKLEY 


OMETHING which I wrote several 
weeks ago on the advertising and 
sale of bad debts has brought out the 
following letter from a Kansas reader: 


I have just read with much interest your 
recent discussion which covers the risk in- 
volved in advertising a debt for sale. 

While all your previous articles have been 
of real interest to me, this one is of ex- 
ceptional interest, since I have been doing 
considerable thinking on this very subject. 

If it is permissible I would like to ask you 
a question pertaining to a point in your dis- 
cussion which is not quite clear to me. 

In your opinion, is‘ there any danger of 
libel involved as long as the debt is not 
actually advertised for sale? In other words, 
if a dead beat is written a series of four or 
five letters in an effort to convince him that 
the account is to be advertised and yet no 
action is taken to advertise it, has the dead 
beat as yet, any grounds for suit? Does the 
above described act involve libel or is there 
any chance that the letters in the hands of 
a “shyster” lawyer could be made to appear 
as blackmail? 

My reason for asking these questions may 
be explained by the fact that I have prepared 
a series of five letters, depending entirely for 
their effect on their ability to make the 
debtor believe that his account is to be ad- 
vertised in circulars, newspaper and on bill- 
boards. At the present, at least, I do not 
intend to actually advertise them, but your 





suggestion of advertising judgments has given 
me an idea that if proof does become neces- 
sary later, I might then advertise, three or 
four judgments just to show the others that 
I mean. business. 


I am inclosing a stamped envelope for your 
convenience in replying and I wish to assure 
you now that your opinion will be greatly 
appreciated. 

There are some fundamental prin- 
ciples involved in this question which 
ought to be interesting. In the first 
place no matter how far this corre- 
spondent went in his threatening letters, 
it couldn’t be libel, because libel is never 
committed without publication of some 
sort. I can write the President of the 
United States, if I want to accusing him 
of theft, drunkenness, highway robbery 
and all the other crimes in the category, 
but so long as nobody sees the letter but 
him, there is no libel, even though every 
charge I make is false. The injury in 
libel lies in exhibiting to or circulating 
among other people, charges that are 
defamatory and destructive of reputa- 
tion. The mere shock to one’s sensibili- 
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ties and the danger incurred by reading 
a false charge somebody has written to 
us, never constitutes libel even if } 
causes apoplexy. Nor is it a legal of. 
fense of any kind, and no suit can be 
brought on account of it. 

If a creditor makes unwarranted de. 
mands upon and unwarranted threats 
at a debtor, however, he might be guilty 
of blackmail, or an attempt to unlay. 
fully extort money, or even obtaining 
money under false pretences. But these 
offenses would never be committed mere. 
ly by writing a debtor that if he didn’ 
pay an admitted debt, you would dp 
what would be perfectly legal for yoy 
to do, viz.: advertise his account for 
sale. That would be just as innocent 
and just as legal as writing him that 
you would sue him if he didn’t pay, If 
the things you threaten is a thing you 
can legally do, it makes no difference 
whether you do it or not. You can 
threaten and then refrain, or you can 
threaten and carry the threat out—ip 
either case you have committed no legal 
wrong. 

It would be totally different, however, 
if you threatened him with something 
that you could not legally do. I heard 
of a creditor once who had peculiar ideas 
about law, and he wrote a certain very 
annoying debtor that if he didn’t pay 
by a certain time he would arrest him, 
Naturally he couldn’t arrest him for 
debt, so he was convicted of attempting 
to extort money and blackmail. 

It is not libel to write a debtor that 
you will advertise his account for sale, 
even though he didn’t owe it. That is 
because there is no publication. But it 
would be libel if you advertised it—if 
he didn’t owe it. You would then bh 
holding him up to ridicule and derision, 
which is libel, and unwarrantably s0, 
because you would be impliedly accusing 
him of being a bad debtor, which he was 
not. That, you see, would be publica 
tion. That is why I have so often said 
that no bad accounts can safely be aé- 
vertised for sale, as long as there is the 
slightest chance of a dispute. It is al 
ways safer to get judgment and then 
advertise the judgment. 


1928, by 
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Rice Snapp, 402 Eighth St., Washing- 
ton, D. C.,-has recently exhibited a Ma 
sonic jewel of particular interest to Me 
sons all over the country. There 1s 4 
tradition in his family that the jewel was 
presented originally to George Washing: 
ton by the Masonic Grand Lodge 
France about 135 years ago. It is statel 
that George Washington left the jewel 
which is in the form of a compass In! 
watch case and made entirely of goli, 
to J. Shipman, a member of the Rotk 
ingham Union Lodge No. 27, of Vit 
ginia. The name, “J. Shipman,” with 
the name of the lodge, has since bet 
inscribed on the jewel. The jewel has” 
it no precious stones. Its chief interest 
lies in its alleged history. Mr. Snap? 
states he has always heard a simili 
jewel was presented to General Lafay 
ette at the same time. 
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New York Notes 





Albert Borgzinner & Co., have re- 
moved from 54 Barclay St., to new quar- 
ters at 11 W. 32nd St. 

B. Brautman, manufacturing jeweler 
and diamond dealer, formerly located at 
87 Nassau St., has moved to new quar- 
ters at 282 Seventh Ave. 

Mr. and Mrs. Samuel Lenkowsky, 90 
Riverside Drive, have announced the en- 
gagement of their daughter, Hannah, to 
Harry Rubin, of New York city. 

The business of I. Plax, dealer in dia- 
monds and manufacturer of jewelry, is 
now located at 287 Seventh Ave., having 
been recently moved from 87 Nassau St. 

Simon Bruner, president of the Brun- 
vil Watch Co., sailed on the Ile de 
France last Friday night to visit the 
concern’s watch factories in Switzer- 
land. 

Reed & Barton, who for 25 years have 
maintained a store at 2-4 Maiden Lane, 
will move on or about April 15 to new 
quarters on the eighth floor in the same 
building. 

Samuel Bernard, horologist of this 
city, gave an interesting talk on “Time- 
logy” last Friday night at the studio 
of Miss Ida M. Teller, 558 W. 151st St. 
Mr. Bernard illustrated his lecture with 
stereopticon views. 

Barnett Daniel & Co., manufacturing 
jewelers, 37 Maiden Lane, announce that 
Bernard Abel has withdrawn from the 
company, and that the business will be 
continued under the same name and 
style as heretofore by Barnett Daniel 
individually. 

An involuntary petition in bankuptcy 
was filed last Thursday against Grus- 
mark’s, Inc., retail jewelers, 500 Fifth 
Ave. with branch stores at 1 W. 42nd 
St. 1 E. 42nd St., and 101 W. 42nd St. 
Petitioning creditors include Landau 
Bros., with a claim for $354; Guiseppe 
D’Elia, Inc., $6, and Morris Katz, $295. 

M. Frederick Savage, who is said to 
be the oldest employe of Tiffany & Co., 
has an unusual painting on display at 
the exhibition of the Society of Inde- 
Pendent Artists which opened last week 
at the Waldorf-Astoria. The painting 
18 attracting considerable attention and 
was illustrated in one of the local news- 
papers, 

Cirolano Crescenzo, jeweler, living in 
Mount Vernon, who was arrested sev- 
eral weeks ago on a charge of grand 
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larceny, was brought before Magistrate 
Bushel last Thursday and waived ex- 
amination. Crescenzo was held in $2,500 
bail awaiting the action of the Grand 
Jury. He is accused of the larceny of 
jewelry given to him on memorandum. 

Ernest F. Schafroth of the Elem 
Watch Co., importer and manufacturer 
of Swiss movements and watches, 15 
Park Row, sailed for Europe last Fri- 
day on the Berengaria for a visit to the 
concern’s factory in Bienne, Switzer- 
land. Mr. Schafroth expects to be abroad 
for about two months. Before leaving 
he was tendered a farewell dinner, 
which was attended by members of the 
firm and several friends. 

Charters of incorporation were issued 
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recently to the following concerns in the 
local jewelry and allied industries: 
Friedsak Jewelry Co. with a capital of 
$20,000; B. Jadow, jeweler, capitalized 
at $15,000; Edward Kanners, jeweler, 
capital, $20,000; Stein & Keslow, jewel- 
ers, capital $50,000; Eastern Bead Co., 
capitalized with 200 shares of common 
stock; Karel Jolis, jeweler, capital $150,- 
000; Jeanette Reol, jeweler, capital $10,- 
000; the South African American Dia- 
mond Corp., capitalized with $10,000 and . 
the Commercial Sapphire Corp., with a 
capital of $200,000. 

Announcement has been made by the 
Hamilburg Shaw Corp., manufacturer 
of rings, 8 W. 30th St., of the addition 
to its sales force of B. G. Anderson, who 
will cover the entire Pacific Coast, How- 
ard Seebeck, who will represent them in 
Chicago, the Northwest and Southwest, 
and Benjamin Lewis who will cover New 
York city and the East. J. Irwin Shaw 
and Mitchell Hamilburg will continue to 
visit their regular territories and will 
shortly leave with new spring lines. 

A creditors committee, appointed to 
investigate the affairs of the Etchcraft 
Co., Inc., and Charles G. Geffen, doing 
business as the Novelty Import & Ex- 
port Co., is recommending the accep- 
tance of a settlement of 20 cents on 
the dollar. The offer was made at a 
meeting held on March 1, but no action 
was taken at that time. In a letter sent 
to creditors by Goldman & Frier, attor- 
neys, it was pointed out that the concern 
has book assets totaling $27,214. The 
realization value is estimated at $9,000. 
Liabilities total about $44,021. In ad- 
dition to these liabilities there is a claim 
for $5,000 held by the Bank of Manhat- 
ton, which is secured by accounts re- 
ceivable. The creditors committee 
further found that since Jan. 1, 1928, 
there has been a loss in excess of $60,- 
000. Part of this loss is made up on 
the amber merchandise included in the 
assets, some of which has been sold at 
about 50 cents on the dollar, as there 
is practically no market for this class of 
merchandise. The balance on hand, the 
committee reports, will probably not 
realize more than $3,000. The creditors 
committee consists of Alfred G. Hut- 
cheon, Harry P. Stern, Harry Hansen, 
Lawrence, L. Preiss, John F. Paulis and 
Max H. Becker. 

B. Shantzer, stamper of jewelry, 105 
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Pearls and Stone Beads 
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MODERN TAGS 
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Fulton St., is making plans to enlarge 
his quarters. 

The Haig Jewelry Co., 64 W. 48th St., 
has removed to larger quarters in the 
same building. 

Joseph Riskin, 580 Fifth Ave., re- 
turned to this city last Monday after a 
four weeks’ sojourn at Miami, Fla. 


George H. Tomes, formerly secretary 
of Cross & Beguelin, is now associated 
with Wade Bros. & Co., stock brokers, 
55 Broad St. 

Abrams & Cooperman, diamond 
cutters, 15 John St., have moved their 
office and factory to larger quarters in 
Room 928 in the same building. 

The annual meeting of the Jewelers 
Cooperative Bureau will be held on 
Thursday, March 21, at 2.30 p. m. in the 
room of the Jewelers 24 Karat Club, 15 
Maiden Lane. 

George Ernest Fahys, Jr., known to 
the trade through his connection with 
the Alvin Silver Co., is now associated 
with Clark, Childs & Co., stock brokers, 
120 Broadway. 

David Mayer, formerly a well known 
diamond dealer of this city, but now of 
Antwerp, returned to Europe several 
days ago on the Paris after a short stay 
in this country. 

Joseph Frier of Goldman & Frier, at- 
torneys, 15 Maiden Lane, announced last 
Monday that the telephone number of 
his concern which has many clients in 
the trade has been changed to Cort- 
landt 1034. 

It was announced yesterday (Wednes- 
day) that the firm of Berland & Schan- 
fein, manufacturing jewelers, 64 W. 
48th St., has been dissolved and that 
Joseph Berland will continue the busi- 
ness as before under his own name. 

At a meeting of the Haworth, N. J., 
Woman’s Club held last Monday after- 
noon, Joseph D. Little, manager of the 
Sterling Silver Galleries of the Interna- 
tional Silver Co., delivered an interest- 
ing illustrated lecture on the “Romance 
of Silver.” 

In the absence of A. O. Seeler, the 
material department of Cross & Begue- 
lin, 15 Maiden Lane, will be in charge of 
J. A. Poltock; the sales department, in 
charge of W. F. Martin and the book- 
keeping and credit departments, in 
charge of E. Vogelsang. 

The window in the jewelry store of 
Max Beerman, 417% S. Broadway, 
Bronx, was smashed early on the morn- 
ing of March 5 by a thief who stole 
merchandise worth about $250. The 
break was discovered by a_ passerby. 
Nothing that would aid in identifying 
the thief could be found. 

The executive committee of the Jewel- 
ers Security Alliance held its regular 
monthly meeting last Friday at the or- 
fanization’s headquarters, 15 Maiden 
Lane. There were 12 new members ad- 
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mitted and four members were trans- 
ferred from Class A to Class B. Five 
rewards were ordered paid. 

It was decided at a meeting of credi- 
tors held last Monday, to sell the assets 
of the firm of J. Mamluck & Co., 15 W. 
47th St., and to liquidate the business. 
The assets when disposed of will be pro- 
rated among the creditors. The con- 
cern it is reported has assets of $91,000 
and owes about the same amount. 

The trade learned with regret several 
days ago of the death at Ormond Beach, 
Fla., of Mrs. Seth E. Thomas, widow 
of the late Seth E. Thomas until his 
death many years ago, treasurer of the 





The suggestion to sub- 
stitute for the representa- 
tive organizations in the 
trade, bodies composed of 
selected individuals, is un- 
American in principle and 
fundamentally unsound. 
The attempt to give control 
of our industries to bodies 
directed by a few and take 
it away from those con- 
trolled by the many is an 
attempt to establish an 
oligarchy instead of a de- 
mocracy. If successful this 
would eventually mean that 
the entire industry would 
be run in the interests of 











the few instead of the 
many. 
Seth Thomas Clock Co. Mrs. Thomas 


who passed away last Saturday was also 
the mother of Seth E. Thomas, Jr., 
president of the Seth Thomas Clock Co. 

Sigmund A. Laubheim, formeriy a 
jeweler of Steubenville, Ohio, and uncle 
of Arthur B. Laubheim of Arthur B. 
Laubheim & Co., Inc., watch importers 
and diamond dealers, 64 W. 48th St., 
this city, and Charles Laubheim, retail 
and wholesale jeweler, Harrisburg, Pa., 
died on March 5. The late Mr. Laub- 
heim left a large estate to nieces and 
nephews, and both Arthur B. and Charles 
Laubheim are mentioned in the will as 
direct heirs. 

At a recent meeting of the Board of 
the Directors of the Eventov Diamond 
Co., Inc., resolutions were adopted au- 
thorizing its attorneys to investigate 
bankruptcies where the concern holds 
claims and to oppose all unsatisfactory 
settlements offered by debtors. The at- 
torneys are also requested to cooperate 
with counsel for the National Associa- 
tion of Credit Men, Jewelers Security 
Alliance and the National Jewelers 
Board of Trade. 

It became known last week that R. R. 
Watson, general manager of the Clark 
Lighter Co., Inc., this city, was one of 
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those who served on a jury to decide the 
winners of an advertising competition. 
The contest was the third annual com- 
petition for the Harvard advertising 
awards established three years ago by 
Edward A. Bok, Philadelphia publisher. 
Mr. Watson was also one of the speakers 
at the dinner held in Cambridge where 
the winners of the contest were an- 
nounced. 

The newly elected officers of the Bronx 
Retail Jewelers Association were in- 
stalled last Tuesday evening at a meet- 
ing of the organization held at Ebling’s 
Casino, New York. The installing cere- 
mony was in charge of Charles T. Evans, 
secretary of the American National Re- 
tail Jewelers Association. Those who 
took office include: President A. Lan- 
dau; vice-president, William Schneider- 
man; treasurer, F. Alpers; financial 
secretary, Murray Max; _ recording 
secretary, A. Bloom; sergeant at arms, 
I. Beerman, and trustee, S. Ferkin. 
The members appeared enthusiastic over 
the coming convention of the New York 
State Retail Jewelers Association to be 
held in Poughkeepsie, May.27, 28 and 
29. From all indications the Bronx or- 
ganization will be represented with a 
large delegation at the State conclave. 
National Secretary Evans spoke on the 
A. N. R. J. A., and also made mention 
of the Capper-Kelly bill. Other sub- 
jects of interest to the jewelers were 
discussed during the evening. 








Business Records 





Homer H. Murray, Bluffton, Ind., filed 
a voluntary petition in bankruptcy. 

David Gross, Buffalo, N. Y., is re- 
ported to have executed an assignment. 

An involuntary petition in bankruptcy 
was filed recently against Murray E. 
Schwartz, New Brunswick, N. J. 

Bandler & Feuerstein, Cleveland, Ohio, 
are offering a settlement of 50 cents on 
the dollar. 

A receiver has been appointed for 
Underwood & Hughes, Inc., Winston- 
Salem, N. C. 

An offer of settlement on the basis of 
25 cents on the dollar is being made by 
James W. Pitkin, Norwalk, Ohio. 

Frank Lewin, Chicago, has filed a vol- 
untary petition in bankruptcy. Liabili- 
ties are given as $1,583, with no assets. 

An involuntary petition in bankruptcy 
has been filed against the Lieberman 
Bros. Co. (Inc.) Boston, Mass. Assets 
are reported to be about $2,500, and li- 
abilities approximately $18,000. 

It is reported that Mrs. M. T. Wise, 
Fort Valley, Ga., is in bankruptcy, and 
that Louis L. Brown of Fort Valley has 
been appointed trustee. Assets are given 
as $3,163, and liabilities $5,759. 

Schedules showing the assets and li- 
abilities of the Wisconsin Jewelry Co., 
Inc., Racine, Wis., have been filed in the 
Federal Court. Liabilities are listed at 
$8,187, all on unsecured claims, and as- 
sets at $5,305. 
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Providence 





A. Zitserman & Co., wholesale jewel- 
ers, have removed to new and more com- 
modious quarters at 42 Weybosset St. 

John Iacovino is owner of the Dexter 
Jewelry Co., 8 Almy St., according to a 
statement filed by him at the city clerk’s 
office. 

A $50,000 mortgage against property 
of the Apco Mfg. Co., in this city, has 
been discharged by the Brooklyn Sav- 
ings Bank. 

James H. Foley, Jr. has filed a state- 
ment at the city clerk’s office that he is 
the owner of the Colonial Trading Co., 
87 Congress Ave. 

The Ideal Novelty Co., 283 Thurber’s 
Ave., is owned and operated by William 
Greengus, 126 Melrose St., information 
filed at City Hall shows. 

The London Jewelry Co., 181 Main St., 
Pawtucket, has been reorganized as the 
Parker-Kane Co. and an auction sale is 
being conducted to reduce stock. 

The Dee Jewelry Co., 131 Washington 
St., is owned and conducted by Samuel 
Dosick, 202 Oakland Ave., according to 
his statement filed at City Hall. 

The Franklin Art Novelty Co., 185 
Eddy St., is owned and conducted by 
Benjamin F. Drake, 16 Grotto Ave., he 
states in information filed at City Hall. 

At the first meeting of the creditors 
of William D. Fitch of this city, in bank- 
ruptcy, held last week, David C. Adel- 
man was appointed trustee, under bond 
of $2,000. 

Notice has been filed at the Secretary 
of State’s office that the American 
Jewelry Chain Co. of this city has in- 
creased its capital stock from $25,000 
to $50,000. 

The Star Enameling Co., 162 Chest- 
nut St., is owned and conducted by 
Krikor Kazazian of 298 Fountain St., 
according to his statement filed at the 
city clerk’s office. 

The contract has been awarded for 
the erection of a two-story brick addi- 
tion to the plant of the Hadley Co., at 
297 Dexter St. It is to be 60 by 104 
feet and will cost $50,000. 

The A. B. Mfg. Co., Inc., of this city, 
has filed information at the office of the 
Secretary of State of a change in its 
capitalization from $100,000 to 100 
shares of common stock without par 
value. 

The S. & S. Machine Die Casting Co. 
is preparing to remove from 115 Point 
St., this city, to West Arlington, in 
Cranston, where a factory building has 
been taken and is being refitted for the 
concern. 

The final meeting of the creditors in 
bankruptcy of Fred E. Markoff of this 
city, was held before the Referee in 
Bankruptcy last week, when the 
trustee’s account was allowed and the 
estate closed. 

Information has been filed at the city 
clerk’s office that the L. H. Battalen Co., 
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9 Calender St., is owned and conducted 
by Joel Greenwald of 36 Devon St., 
Boston, and Louis H. Battelen of 129 
Intervale St., Boston. 

The Fashion Jewelry Mfg. Co. is a 
new concern that has recently started 
in business at 72 Clifford St. It is 
owned and conducted by the Frank L. 
Wilmarth Co., this city, of which Frank 
T. Atwood is secretary-treasurer. 

At the annual meeting of the stock- 
holders of the Rhode Island Insurance 
Co. last week, among the directors 
elected were Frederick A. Ballou, Frank 
W. Matteson, Samuel M. Nicholson, 
Paul C. Nicholson and Byron S. Watson. 

The case of the J. Briggs & Son Co. 
against John L. Roberts was heard last 
week in civil session of Sixth District 
Court before Judge Rueckert on disputed 
book account and, on motion judgment 
was entered for the plaintiff for $17.60 
and costs. 

The Eastern Products Corp. has been 
incorporated under the laws of Rhode 
Island to manufacture jewelry in this 
city with an authorized capital stock 
consisting of 500 shares of common stock 
of no par value. The incorporators are: 
B. Avakian, Charles Kazaross and Z. 
Kazaross, all of Providence. 

The West Warwick Novelty Co., of 
West Warwick, has been incorporated 
under the laws of Rhode Island to manu- 
facture novelties with a capital stock of 
$50,000 consisting of 500 shares of com- 
mon stock at $100 each. The incorpora- 


tors are: John S. Dole, Roland B. Smith 
and William C. Waring, Jr., all of 
Providence. 


Henry S. Sprague, a director of the 
Gorham Mfg. Co., died last week in his 
82nd year. His only survivor is a 
sister, his wife having died in April, 
1928. He was born in Killingly, Conn., 
on Dec. 6, 1847, and after attending pub- 
lic and private schools in this city was 
engaged for many years in the whole- 
sale grain business. He had been a 
Gorham director for a number of years. 

Window crashers ruined a plate glass 
show window in the retail jewelry store 
of Walter C. Bentley, at 47 Manton Ave., 
early one morning recently and escaped 
with a tray of ladies’ rings valued at 
$100 and three watches valued at $50. 
Several patrolmen passed the store less 
than 10 minutes before Patrolman 
McGinn on that beat, discovered the 
broken glass on the sidewalk. The 
heavy plate gMss window had evidently 
been smashed in with a hammer as no 
sign of any stone or other missile was 
found near the scene. Later the police 
found the tray in which the rings had 
been displayed, on Manton Ave. about a 
block from the store. 








The agency for the sale of novelty 
jewelry is being sought by a concern in 
Vancouver, Canada, according to an an- 
nouncement made recently by the Bu- 
reau of Foreign and Domestic Com- 
merce. Those interested may obtain 
additional information by communicat- 
ing with the Bureau at Washington, 
D. C., or any of its branches, and refer- 
ring to File No. 36601. 
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Attleboros 





John Frey has been elected president 
of the Bugbee & Niles Relief Association 
with Eugene Freeman as vice-president; 
and Herman Weatherbee as secretary. 
treasurer. 

Mr. and Mrs. William H. Garner cele- 
brated the golden anniversary of their 
wedding the past week, receiving the 
congratulations and felicitations of a 
large circle of friends. ~- 

E. L. Anderson, vice-president of the 
R. & G. Co., and his wife were the 
recipients the past week of remem- 
brances from numerous friends on the 
occasion of the 25th anniversary of their 
wedding. 

A slight fire in a partition in the 
James E. Blake Co. plant on S. Main 
St., from which the machinery is being 
removed, called the firemen the other 
evening, but the blaze was quickly sub- 
dued with a chemical extinguisher be- 
fore much damage was caused. 


Philadelphia 


Marcus Levin, 6018 Oxford St., and 
J. Aaron Meyer, 5634 Lebanon Ave., 
have registered under the State trading 
act as Levin, Meyer, jewelers, at 10th 
and Market Sts. 

H. V. Sutherland, formerly part 
owner, and manager of the Charles J. 
Maxwell Co. for the past seven years, 
has disposed of his interest in the busi- 
ness, and retires from the company on 
April 1. 

Parents of Lee B. Porch, salesman 
for a‘ retail jewelry house here, have ap- 
pealed to the police for aid in finding 
him. He has been missing since Jan. 
29 and his relatives have heard nothing 
from him since. Neither have his em- 
ployers. When Porch left his home at 
2721 Albert St., on Jan. 29, he had with 
him samples of jewelry valued at about 
$700 and his family fears he has met 
with foul play. 

The will of the late Louis Stern, 
jewelry manufacturer of this city and 
Providence, stipulates that his executors 
are to see that his stock in the concern 
is voted in favor of his son, Paul, for 
president and director of the company. 
His estate goes to his son, and his two 
married daughters, Mrs. James H. Op- 
penheimer, and Mrs. Della Myers. Un- 
der the will $5,000 is left to such chari- 
ties as the executors may select. 

A hearing on the application of Jo- 
seph J. Matz, formerly in the diamond 
business on Sansom St., for approval 
by the United States District Court of 
a composition with his creditors, will be 
held in the Federal Court here on March 
20. Matz was petitioned into bankruptcy 
by several of his creditors here and in 
New York and his liabilities were stated 
to reach almost $300,000. The composi- 
tion offer was about 30 per cent and has 
been accepted by practically all the 
creditors, it is stated. 
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Chicago Notes 


Arno Dorst of the Dorst Co., Cincin- 
nati, Ohio, spent several days of the past 
week in Chicago attending to busiress 
and visiting with many of his friends. 

Stanley Willson, of Bohm-Willson, 
Denver, Colo., was a visitor in Chicago 
during the past week, visiting the mar- 
kets and renewing old acquaintances. 

Henry M. Kohn, of the Stein & Ell- 
bogen Co., returned to Chicago last week 
with Mrs. Kohn from a month’s holiday 
in Florida. 

Harry Greenblatt, recently. resigned 
his position with the Hart Jewelry Co. 
Mr. Greenblatt was associated with this 
concern for many months and traveled 
through the West. 

Victor B. Hume, manufacturers’ rep- 
resentative, 1103 Heyworth building, is 
making a business trip through the 
Middle West and East and will be gone 
for about three weeks. 

Paul H. Samuels, Chicago manager 
for Katz & Ogush, has completed a busi- 
ness trip through the West to the Pacific 
Coast. Mr. Samuels reports having had 
a fine trip. 

Frank Budlong, of the William C. 
Greene Co., Providence, called on the 
trade in Chicago during the past week. 
Mr. Budlong is making his usual busi- 
ness trip through the Middle West. 

James Flateau, representing Charles 
Keller & Co., spent some time in Chicago 
calling on the trade. Mr. Flateau just 
completed an extended trip to the Pacific 
Coast, and left here for the home offices. 

Ted Cummings, of the General Chain 
Co., Providence, spent the past week in 
Chicago visiting at the local offices of 
this concern and calling on many of his 
friends in the trade. 

Albert Ellbogen, of the Stein & EIl- 
bogen Co., accompanied by Mrs. EIl- 
bogen, returned home this week from 
California, where he spent three weeks 
enjoying a complete rest. 

Willard E. Bowne, representing Byard 
F, Brogan, of Philadelphia, spent the 
past week in Chicago visiting with mem- 
bers in the trade. Mr. Bowne is making 
an extended business trip through his 
entire Middle West territory. 

David G. Hay, of the Traub Mfg. Co., 
Detroit, Mich., has returned from a 
business trip through Kansas and the 
Northwest. Mr. Hay reports that jewel- 





ers through that section are optimistic 
for spring business. 

Ted Tracy, of the Juergens & Ander- 
sen Co., left last week on his first trip 
of the season through his northwestern 
territory. Mr. Tracy will be away for 
several weeks. 

Dave Newman, 10 S. Wabash Ave., 
will return home this week from Roches- 
ter, Minn., where he spent about 10 
days at the Mayo Hospital. Mr. New- 
man was placed under observation there. 

Louis A. Germanos, trading as the 
Metropolitan Watch & Jewelry Co., 620 
S. Dearborn St., filed a voluntary peti- 
tion in bankruptcy last week. Liabili- 
ties are listed at $27,995, with assets at 
$293. 

Krueger & Co., dealers in precious and 
semi-precious stones, are now located in 
their enlarged quarters in Suite 1037, 
Pittsfield building. This concern for a 
great many years was located at 5 N. 
Wabash Ave. 

H. W. Sherrill, of Sinnock & Sherrill, 
just completed an extended business trip 
through the Northwest and will remain 
in Chicago for several months, making 
his headquarters on the fourth floor of 
the Silversmiths building. 

B. O. Hess, of Hess & Hook, manu- 
facturers’ representative, located on the 
eighth floor of the Columbus Memorial 
building, left Monday for a business trip 
to Evansville, Ind., and points through 
the Middle West and East. He will be 
away for about a month. 

In the matter of Alton C. Gilby, re- 
tail jeweler, formerly located on Lincoln 
Ave., J. M. Braude, of Rosenberg, 
Braude & Zimmerman, trustee, mailed 
to all creditors last week a dividend of 
301/10 per cent. This was in full of 
the account. 

Another check covering a dividend of 
3 per cent was mailed out in the S. J. 
Freedman matter last. week by J. M. 
Braude, trustee. This makes a total of 
32 per cent paid to date. Fifty-five per 
cent was the amount agreed upon to be 
paid creditors. 

Warren Piper, of Warren Piper & Co., 
Columbus Memorial building, sailed on 
the Aquitania last week for the Euro- 
pean markets. Mr. Piper will combine 
business with pleasure, and will spend 
a great deal of his time visiting the 
important diamond markets. He will 
return home about April 16. 

Sam Kersky, of Kersky & Co., manu- 








facturers representatives of San Fran- 
cisco, Cal., stopped in Chicago last week 
to spend a few days here visiting with 
friends on his way to the East. Mr. 
Kersky will remain East for several 
weeks, visiting at the factories he repre- 
sents, and making new connections. 

H. J. Reeves, assistant treasurer, and 
R. L. Coutts, manager of the Industrial 
Relations, of the International Silver 
Co., spent a few days of the past week 
in Chicago visiting at the local offices in 
the Kesner building. Both men are mak- 
ing a business trip through the middle- 
western territory. 

C. P. Dungan, manager of the Chicago 
offices of the International Silver Co., 
and Mrs. Dungan, returned to Chicago 
last Thursday from an extended busi- 
ness and pleasure trip through the East 
and South. Mr. Dungan spent about 10 
days at the home offices at Meriden, and 
left there for New York and Washing- 
ton. Before returning to Chicago they 
spent a few weeks in Florida. 

Mrs. Margaret R. Kuss, who for many 
years operated the Kuss Jewelry & Op- 
tical Shop at LaSalle, IIl., recently sold 
out to Melvin L. Willoughby, of Grand 
Rapids, Mich. This store is located in 
the Kaskaskia Hotel and is one of the 
finest in that section of the State. Mrs. 
Kuss, spent the past week in Chicago 
visiting with many of her old acquaint- 
ances. She expects to rest for a few 
weeks before making new connections. 

Last Friday evening three holdup men 
entered the retail store of Albert Kahn, 
operating as the Marshall Square Jewel- 
ry Shop, 2879 W. 22nd St., and ordered 
Mr. Kahn and two customers into a rear 
room. Mr. Kahn showed fight so was 
hit on the head by one of the bandits. 
Just then another customer entered and 
the bandits gathered whatever loot that 
was close at hand and made their escape. 


_ Mr. Kahn’s injury was not severe and 


his loss very small. 

At the monthly meeting of the Chi- 
cago Credit Jewelers’ Association, held 
last week at the Palmer House, more 
than 18 firms were represented. Many 
matters of importance were discussed, 
among them the four House Bills 
brought up at Springfield during the 
past month. Three of these bills have 
been tabled and House Bill 277, is up 
for second reading this week. The na- 
tional convention to be held at West 





(Continued on page 90) 
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Baden, March 25, 26 and 27, was also 
taken up, and it was decided that the 
Chicago delegation would motor to West 
Baden in a body. 

A. Carlstrom, of Oak Park, IIl., is 
back at his desk after being confined at 
his home for 10 days on account of a 
slight illness. 

F. E. Quinn, manager of the Chicago 
offices of the Homan Silver Co., just 
completed a short business trip to St. 
Louis and Kansas City. Mr. Quinn re- 
ports having had a very successful trip. 

John Leiner, of Benj. Allen & Co., re- 
turned Saturday morning from Atlanta, 
Ga., where he spent a week visiting 
with their representative and calling on 
many of his friends there. 

Emil Braude, of Emil Braude & Sons, 
Inc., accompanied by Mrs. Braude and 
their son Abraham, is spending a win- 
ter vacation at Miami Beach, Fla. They 
expect to return home about April 1. 

Ralph Bertini, assistant sales man- 
ager of R. Wallace & Sons Mfg. Co., 
Wallingford, Conn., called at the Chi- 
cago offices last week. While here Mr. 
Bertini called on many of his friends in 
the trade. 

Among the retail jewelers who visited 
the markets in Chicago during the past 
week were: C. I. Josephson, Moline, IIl.; 
P. O. Kamback, Rockford, Ill.; A. Lewis, 
of Trask & Plain, Aurora, IIl.; B. H. 
Williams, Holland, Mich. 

Sympathy was extended to Ed Cox, 
of Benj. Allen & Co., last week on ac- 
count of the sudden death of his sister, 
Mrs. Ellies Sinclair, of Cleveland, Ohio. 
Funeral services were held at Cleveland 
and interment was at Goderich, Canada. 

Ivan Oglivie, Middle Western repre- 
sentative for R. Wallace & Sons Mfg. 
Co., sterling department, received the 
sympathy of his many friends in the 
trade on account of the death of both 
his father and mother, which occurred 
within 12 hours of each other. 

P. B. Noyes, president, G. Wayland- 
Smith, vice-president, and M. E. Robert- 
son, general manager, of Oneida Com- 
munity, Ltd., spent several days of the 
past week in Chicago visiting at their 
local offices in the Silversmiths building 
and holding sales conferences. 

W. H. Laiblin, representative of R. 
Wallace & Sons Mfg. Co., who has been 
ill at his home for the past four weeks 


suffering from a nervous breakdown, ° 


left last week for Hot Springs, where 
he will remain for about six weeks re- 
cuperating. 

A. J. Siegel, vice-president, of Potter 
& Buffinton Co., Providence, arrived at 
this firm’s Chicago office in the Hey- 
worth building, Saturday morning. Mr. 
Siegel was accompanied by Myron Jack- 
son, the New York manager. Mr. Jack- 
son has been temporarily transferred to 
the Chicago office to look after the com- 
pany’s interest in this territory. 

Members of the Chicago Jewelers’ 
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Bowling League played their first games 
of the last quarter of their series of 
games last Thursday night at Bensing- 
ers’. The standing of the teams to date 
is: American Dental, 42 games won 
and 24 lost; Norris, Alister-Ball-Bridges 
Co., 41 games won and 25 lost; Otto 
Young & Co., 39 games won and 27 lost; 
Baker & Co., won 37 and 29 lost; Proe- 
sel Bros., 31 lost and 35 won; American 
Optical Co., 27 games won and 39 lost; 
Goldsmith Bros., 26 won and 40 lost; 
A. C. Becken Co., 21 won and 45 lost. 
High average for three games, Ameri- 
can Dental, 2870; Baker & Co., 2806; 
Otto Young & Co., 2746. High single 
game, American Dental, 1045; Norris, 
Alister-Ball-Bridges, 1015 and Baker & 
Co., 1010. High individual average, 
three games, K. Krischke, 650; G. Rein- 
ert, 643, and H. Richmond, 630. High 
single game, Davis, 258; Darmanski, 
Reinert and Voss tied at 246; and Rich- 
mond and Davis tied at 245. 


Ohio Notes 


Spaulding Bros., Marion, Ohio, have 
purchased the business of Nelson Bros., 
and will dispose of the stock of mer- 
chandise on hand, opening April 1, with 
new stock under the management of 
N. J. Spaulding. 

For the first time in many years re- 
tail jewelers of Canton, took part in 
the annual spring opening days, ob- 
served in Canton, the past week. Jewel- 
ry merchandise for spring was stressed 
in window displays. 














Missouri Notes 


Frank Rohloff, whose jewelry, stock 
and building at 820 Frederick Ave., St. 
Joseph, Mo., were badly damaged by fire 
recently, has taken temporary quarters 
in a building next door. As soon as the 
building in which he was located has 
been repaired he will move back. 

O. A. Zaumsel was held up in his jewel- 
ry store at Webb City, Mo., Wednesday, 
March 6, by two bandits. After binding 
him and threatening him with revolvers 
they escaped with jewelry valued at 
$650 and about $150 in cash. The rob- 
bers are believed to be the same ones 
who attempted to hold up the Bank of 
Oronogo, at Oronogo, Mo., March 5, but 
were routed by R. A. Norton, cashier. 








Southern Pacific Railroad watch in- 
spectors met in general convention 
at the Whitcomb Hotel, San Francisco, 
March 11 and 12. S. A. Pope, supervisor 
of time for the railroad, had general 
charge of the arrangements and was 
one of the speakers. Of much interest 
to the watch inspectors was the Elgin 
National Watch Co.’s motion pictures, 
which Major Caughay of that company 
exhibited. Another interesting display 
was a collection of antique watches. 
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Milwaukee 


Mrs. Eline Boeder, sister of Frank 
Gerstenberg, jewelry auctioneer at Mil- 
waukee, held the formal opening of her 
new store at 1576 Hopkins St., on 
March 9. 

The stock of jewelry in the jewelry 
store of Ernst Wegener, Beaver Dam, 
Wis., was saved during a recent fire 
only by the organized efforts of Ameri- 
can Legion volunteers. Fire swept the 
entire Detgen block in which the store 
is located, causing damage estimated at 
$25,000. 








New Enterprises 


The Gem Jewelry Co. has opened as 
a new retail store on S. Main St. near 
Linden St., Memphis, Tenn. 

George M. Simpson has opened a new 
jewelry store in the Seabury building at 
Newport, R. I. 

Mack Stamps, Jr., opened a jewelry 
and watch repair business in Louisburg, 
N. C., having come from Morehead City, 
where he formerly engaged in a similar 
venture. 

O. C. McCoppin, who formerly had 
bench space in a store at the corner of 
Fifth and Edmond Sts., St. Joseph, Mo, 
has opened a jewelry store at 314 Felix 
St. He has installed an attractive stock 
of goods. 

James Elston has opened a_ new 
jewelry store at Fillmore and O’Farrell 
Sts., San Francisco, Cal. The store is 
in the New American Trust Bank build- 
ing and is handsomely equipped and 
decorated. It is conducted under the 
style of “Elston the Jeweler.” 

The Community Jewelers, Inc., will 
establish a jewelry store at Elyria, Ohio. 
The corporation submitted application 
for a charter to the Secretary of State 
during the week. The_ incorporators 
are: Albert G. Levine, Marvin A. Kohn- 
en and V. Bogdus. 

Horton S. Fish and Ben Tanebaum 
have started in business on their own 
account, manufacturing gold stone rings 
exclusively and will be known hereafter 
as the Tanebaum & Fish Co., Ince, 
located at 147 Franklin St., Buffalo, 
N. Y. Mr. Fish, who has been con- 
nected with the Lafrance Jewelry Co, 
Buffalo, for the past seven years as 2 
representative will continue to call on 
his trade. Mr. Tanebaum, formerly 
vice-president of the Leo Jewelry Co. 
also of Buffalo will likewise visit his 
regular territory. 








The Sorensen Jewelry Co., San Fran- 
cisco, Cal., is concluding its closing-out 
sale with an auction. The company has 
been in business for 33 years and James 
Sorensen is one of the best-known and 
most highly respected members of the 
trade. For years he has been treasuref 
of the California Gold and Silversmiths’ 
Association, an officer of the Down Town 
Association and a leading spirit in move 
ments for the good of the jewelry trade. 
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Detroit 


The Sallan Jewelry Co. plans shortly, 
it is stated, to open new branch stores 
at Wyandotte and Dearborn, Mich., sub- 
urbs of Detroit. 

Most of the wholesale and retail jewel- 
ry concerns will close from 12 to 3 o’clock 
on Good Friday afternoon, March 29, a 
practice that has been in vogue in all 
lines of business for many years. 

Announcement is made of the recent 
marriage of Reid Berkey of the Charles 
A. Berkey Co., to Miss Doris Detwiler, 
formerly of Detroit. The ceremony 
took place at New Orleans. They are 
expected in Detroit shortly where they 
will make their home. 











Indianapolis 





Joseph T. Head has purchased the 
Snavely jewelry store at 338 W. Wash- 
ington St. 

On Sunday, March 3, officials and 
executives of the Indiana Retail Jewel- 
ers’ Association held a meeting at the 
Columbia Club in this city. A program 
and plans for the coming convention 
were outlined. 

Allen O. Pickett, trade watchmaker 
with Henry Andersen for the past four 
and one-half years has opened a shop 
at 776 Century building where he will 
engage in watch repairing. Mr. Pickett 
will also carry a general line of jewelry. 

Five watches left for repair in the 
jewelry store of J. P. Jackson, 454 E. 
Washington St., Indianapolis, Ind., were 
stolen recently. Mr. Jackson reported 
two men as entering his shop and, while 
one engaged in conversation with him, 
the other escaped with the watches. 

An enthusiastic dealer meeting was 
held Wednesday evening, March 6, at 
the Severin Hotel, under the direction 
of Robert Barton, general sales manager 
of the Elgin National Watch Co. The 
entire process of watchmaking as con- 
ducted in the Elgin plant was pre- 
sented by means of an elaborate motion 
picture exhibition. The audience, includ- 
ing retailers within a radius of 50 miles 
of this city as well as Indianapolis jewel- 
ers, manifested great interest in the 
meeting. 

Thieves visited the store of the Dee 
Jewelry Co., 18 N. Illinois St., Indian- 
apolis, Ind., early Friday morning, and 
obtained jewelry valued at $620. Access 
to the jewelry was gained by cutting a 
hole in one of the display windows. Ap- 
parently, a glass cutter had been used. 
The theft occurred about 6 a. m. ac- 
cording to police who made the _ in- 
vestigation. Six diamonds, six wedding 
rings and three watches were included in 
the loot. Morris Dee, 5421 Washington 
Blvd., is the owner of the store. 

Gems valued at more than $300 were 
stolen from the Evard jewelry store, 26 
Monument Circle, Indianapolis, Ind., late 
Wednesday night, March 6. Iron bars 
on the door halted the thieves in their 
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attempt to enter the store and access 
was gained to the loot by using a long 
hooked wire. The pieces taken included 
a diamond ring valued at $175, a dia- 
mond pin valued at $80 and several 
other pieces of lesser value. An em- 
ploye of the Western Union Telephone 
Co. was the first to notice the shattered 
plate glass door and at once reported to 
Harry Evard, one of the owners of the 
store. 








Buffalo 


Le Roy Zimmer, South Buffalo jewel- 
er. moved on March 1 from 2124 Seneca 
St., to 2079 Seneca St. 

The Lynn Jewelry Co., Jamestown, 
has moved across the street to 21 N. 
Main St., into the new Rogers Block. 

Fred A. Steuber, the oldest jeweler in 
Le Roy, will move on April 1 from the 
Ellis Block to the Spiller block at the 
upper end of Main St. 

The Reed Jewelry Co. operated by a 
Buffalo wholesale jewelry firm, will open 
a branch store in the new Bewley build- 
ing, 2 Market St., this month in charge 
of Edward Boes. Similar instalment 
houses are conducted by this firm in 
Buffalo and Niagara Falls. 

Tear gas received its first public 
demonstration in Buffalo as a store hold- 
up preventative last week in the Leinin- 
ger-Oelheim Inc., establishment at 15 W. 
Genesee St. This jewelry store is the 
first to be equipped with tear gas in this 
city. The store is guarded by four 
guns, all of which are released by touch- 
ing any of the controls’ scattered 
throughout the store. 

In the interest of closer cooperation 
with the retailer, the King & Eisele Co., 
210 Franklin St., has discontinued its 
retail department. This action follows 
announcement of their 1929 policy in 
an advertisement in the anniversary 
number of THE JEWELERS’ CIRCULAR. 
Several years ago this firm adopted the 
wholesale only policy with regard to 
clocks and silverware but continued to 
sell watches, rings, diamonds and jewel- 
ry to the general public. Besides 
abolishing the entire retail branch of 
its business, the firm has likewise closed 
its repair department. 











Louisville 





Albert Grall, manufacturing jeweler 
and engraver, Louisville, recently lost 
his mother, Mrs. Christina Grall, 74 
years of age, who died following an ill- 


ness of two and one half years. Two 
other sons survive. 
W. G. Buschemeyer, manufacturer, 


diamond setter and retailer, who for 15 
years occupied quarters on the 14th floor 
of the Starks building, Louisville, Ky., 
of which he was the first tenant after 
its completion, has moved to Rooms 408- 
410 Starks building. 

William Geiger, son of G. F. Geiger, 
of Geiger & Ament, Louisville, Ky., re- 
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tailers, has been’ dangerously ill at a 


local hospital. Mr. Geiger, who was 
formerly a partner in his father’s busi- 
ness, and one of its founders, when it 
was known as G. F. Geiger & Son, un- 
derwent an operation for appendicitis, 
and while convalescing, was stricken 
with pneumonia. 








Business Changes 


S. L. Loeb, formerly at 5253 S. Broad- 
way, is now located at 5564 Hollywood 
Boulevard, Hollywood, Cal. 

M. L. England, Chillicothe, Mo., has 
moved his repair business to his resi- 
dence three blocks from the public 
square. 

Russell Lambert, Main St., Nazareth, 
Pa., moved his place of business on 
March 1 to Frank Seyfried’s new store- 
room on the same thoroughfare. 

A. B. Bixler & Co., jewelers, Fourth 
and Northampton Sts., Easton, Pa., are 
holding a removal sale, preparatory to 
moving their store to another part of the 
city. 

Rudolph’s, Rochester, N. Y., member 
of a retail group of that name, will move 
from its present quarters at 217 Main 
St. E., to a new store at 21 Main St. E., 
next week. 

“Joe” Westernman has taken over the 
repair department of the Henry Fischer 
jewelry store at Jefferson, Wis., accord- 
ing to information received in Milwau- 
kee. Mr. Fischer died a few weeks ago. 

Clyde L. Griffin who was connected 
with S. E. Edises, retail jeweler, Reno, 
Nev., has taken over the store in Reno, 
formerly operated by Radcliffe & Monde. 
Albert Monde is going to open a repair 
shop in Reno. 

Frank Dobrowski, jeweler, Redding, 
Cal., will move to a handsome new store 
in that city about April 1. He has for 
years maintained the jewelry store 
started by his father 36 years ago, in 
the Golden Eagle Hotel block, Yuba St., 
Redding. 

The 12th anniversary of the establish- 
ment of the firm of Lange & Wetteroth, 
Kansas City, Mo., was celebrated March 
1. At the same time the name of the 
firm was changed to F. A. Lange & Co. 
Fred O. Hoeizer and C. L. Carter, em- 
ployes of the firm for a number of 
years, have bought the interest of Ernst 
Wetteroth. 

W. W. C. Geary, East Greenville, Pa., 
has sold his Bethlehem, Pa., branch 
store at 111 W. Fourth St., to Henry 
J. Hoffner, who is now conducting the 
business. Mr. Hoffner was formerly 
Mr. Geary’s store manager at this loca- 
tion. Mr. Geary will devote all his time 
to his East Greenville jewelry and 
optical business. 

F. S. Musselman, who formerly con- 
ducted a jewelry store at 22 N. Sixth 
St., Allentown, Pa., has now established 
himself in business at his new location, 
606 Linden St. After disposing of his 
Sixth St. store at auction some months 
ago, he opened an office in the Guth 
building. He is now moving from there 
to the Linden St. address. 
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A valuable book for the Jeweler....especially if he seeks, or 
now enjoys, a large sale of old Silverware or reproductions 





OLD SILVER of 
EUROPE and AMERICA 


From Early Times to the Nineteenth Century 


te taal and Silver. His book as per above title 
“<V24 contains 376 pages, and 96 plates in Photo- 
=< gravure, showing nearly 400 specimens .. . 
many of them never before published. Handsomely 
bound in blue cloth, stamped in silver. Price $8.50. 
Here is a book of especial value to the jeweler who is 
selling silverware in substantial volume—or would 
like to do so. To know your silver—is to sell more 
of it—in a more convincing manner. For your bet- 
ter clients know that no antique is more beautiful 
than a piece of silver in the right environment. Buy- 
ing of Antique Silver and ordering of Antique Re- 
productions is a new vogue—increasing in popularity 





By E. ALFRED JONES, M.A. 





day by day. Mr. Jones in his book discusses the 
characteristic cups of the old guilds, the ecclesiastical, 
and best specimens from many countries—covering 
America, Austria, Baltic States, Belgium, Canada, 
Channel Islands, Czechoslovakia, Denmark, England 
—and a dozen other countries. Relations between 
old English models and American Colonial copies 
.-. many other discussions and points about Old Sil- 
ver are brought out; it must be remembered Mr. 
Jones has had access to the private collections of 
kings, clergy and collectors everywhere. Send your 
order for a copy to THE JEWELERS’ PUBLISH- 
ING CORPORATION, 239 West 39th St., New 
York. 
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Cleveland 


The new branch store of the Webb C. 
Ball Co. located at Shaker Square is 
practically completed and the formal 
opening is set for April 1. 

The March meeting of the Cleveland 
Retail Credit Stores Association at 
Hotel Cleveland on Thursday evening 
was exceptionally well attended and nine 
new members were admitted. Practical- 
ly every downtown credit jewelry store 
now is a member of the association as 
well as stores in other lines. There 
were several short addresses the speak- 
ers being John P. Dempsey, chief justice 
of the Municipal Court and John L. 
Young. 

At the regular fortnightly luncheon 
of the 24 Karat Club held on Wednes- 
day noon at the Winton Hotel, it was 
decided to endeavor to have Congress- 
man Crosser address the club on the 
subject of why he has been opposing the 
platinum bill. This pending legislation 
has created quite a lot of interest among 
the Cleveland trade which is in favor of 
its passage and the general feeling is 
that Mr. Crosser should give an explana- 
tion of his attitude. 


Los Angeles 


Joseph Bloom, 315 W. Fifth St., has 
added a fraternity and sorority jewelry 
section, and Nathan Neuman has been 
put in charge of the department. 

Harry Yablow, manufacturing jewel- 
er, 916 Title Guarantee building, is re- 
moving to Suite 803 of the same build- 
ing, where he has about double his 
former space. 

La Perla Jewelry Co., 202 S. Broad- 
way, has quit business, and Manager 
F. J. Blumkin has notified his custom- 
ers that they can find their repair jobs 
at 256 S. Broadway. 

Ballard & Ballard, manufacturing 
jewelers, 912 Title Guarantee building, 
have moved to Suite 601, Metropolitan 
building, where they have a commodious 
salesroom and factory. 

George Leepson, who has traveled in 
the Pacific Coast territory for years, 
has been appointed western coast man- 
ager for the Munroe Watch Case Co., 
Inc., of New York. Mr. Leepson has 
fitted up sumptuous offices in Suite 714 
of the Title Guarantee building. 

Joe Korsen and M. Rudman have 
severed their connection with the E. 
Bastheim Co., where they have been for 
several years, and will embark in the 
wholesale business for themselves. Mr. 
Korsen left March 8 for New York, 
where he will purchase lines of watches 
and general jewelry. 

Kosches Bros., diamond brokers, for- 
merly at 505 Title Guarantee building, 
have arranged to move to larger quar- 
ters in Suite 802 of the same building. 
Paul Forman, 601 Title Guarantee build- 
ing, diamond and gem importer, is plan- 
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ning to take increased space and will 
move to Suite 715 as soon as it is vacated. 

M. Weinstein, who has been in the 
Title Guarantee building for years, will 
remove his diamond and precious stone 
business to the Roosevelt building, on 
W. Seventh St., about May 1. The in- 
tervening time will be required to re- 
model and decorate the eight rooms 
which Mr. Weinstein will occupy. They 
will be fitted out in the most artistic 
and richest manner, the walls to be 
paneled in black walnut. 








New England Art and Gift Associa- 
tion Formed at Meeting Held 
in Boston 


Boston, MAss., March 11.—Formation 
of the New England Art and Gift As- 
sociation was completed last week at a 
luncheon of art and gift shop proprie- 
tors at the Parker House. The luncheon 
was held in connection with the exhibi- 
tion of art and gift shops held at the 
Parker House and the Hotel Statler. 

The principal speaker was Alan 
Rucker of the University Press of Cam- 
bridge, who spoke on “Analysis of Fig- 
ures as an Aid to Better Profits.” W. 
S. Hayes, secretary of the National Gift 
and Art Association, stressed the value 
of forming an association. 

The board of directors named was: 
Miss Cora Stevens, Mr. Hale, Solatia 
Taylor, Miss Minot, H. Ball, Mrs. Har- 
riet A. Blake, LaClede Woodmansee, 
Mrs. M. B. Pillsbury and Miss Edith 
Fisher. 








Boston 





The annual banquet of the Boston 
Jewelers’ Bowling League is to be held 
at the Elks Hotel, April 11. Vaudeville 
and other entertainment will follow the 
dinner. The prizes offered are unusual- 
ly valuable and form lasting mementoes 
of the season’s contest. 

Election of officers and reports by 
various officers featured the annual 
meeting of the Thomas Long Employes 
Association, the organization being 
shown to be in a flourishing condition. 
The following named were chosen: 
President, William Park; vice-president, 
Henry Stevenson; treasurer, Ella Mel- 
len; secretary, Polly Goff; assistant 
secretary, Dagmar Gustafsen; board of 
directors, Roy Clark, John Burke, Louis 
Tullipiani, George Duhamer. 

The Salem, Mass., police report an un- 
usual instance. A man came to them 
one Saturday night, and said he had 
been into a jewelry store and had found 
nobody within. He saw several others 
do likewise. The police hastened to in- 
vestigate. They found the door un- 
locked and the store as silent as a tomb, 
save for the ticking of the clocks. The 
jeweler had something on his mind and 
he went home without turning off the 
lights or locking the door. 

The principal theme at the annual 
convention of the Massachusetts Retail 
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Jewelers Association at the Hotel Stat- 
ler, March 19 and 20 is to be “Chang- 
ing Retail Conditions and How to Meet 
Them.” Dr. Godfrey, president of the 
Engineering-Economic Foundation of 
Boston, has been added to the list of 
important speakers with a message to 
deliver to the jewelers. The complete 
program is now in the hands of Louis 
Smith, secretary, and will be announced 
in a few days. 

At the annual meeting of the Moore 
Pen Co., Boston, held on March 4, the 
following officers were elected: G. L. 
Davis, president; O. R. Smith, vice- 
president; W. F. Cushing, treasurer, 
and E. W. Y. Dunn, assistant treasurer. 
Announcement was also made that Ar- 
nold F. Thomas, who formerly repre- 
sented the Parker Pen Co. in northern 
New England and previously for seven 
years was connected with the Samuel 
Ward Mfg. Co., had associated himself 
with the Moore Pen Co. as special repre- 
sentative for New England. 








Atlanta, Ga. 


W. M. Ridder, Metter, Ga., has sold 
his business. His plans for the future 
have not yet been announced. 

Robert W. Stewart, of Chicago, has 
been appointed Atlanta manager for 
Benj. Allen & Co., succeeding Jack 
Wadelton, who recently resigned to enter 
business in Chicago. 

At a recent meeting of the stock- 
holders of Ewing Bros., wholesale jewel- 
ers, Atlanta, Ga., J. J. Scheff was elected 
secretary to fill the position left vacant 
by the death of Hubert Adderson. Mr. 
Scheff has been with Ewing Bros. for 
10 years, and for the past 10 months 
has been acting as secretary. 

Officials of the Atlanta Retail Jewel- 
ers Association are planning a trip to 
Macon, Ga., this spring, where they will 
aid in the organization of a similar as- 
sociation among the retail jewelers of 
that city. Macon has been selected as 
the meeting place for the 1929 conven- 
tion of the Georgia Retail Jewelers’ As- 
sociation, and plans are being made for 
this affair. 

Claude S. Bennett, veteran Atlanta 
diamond merchant, has just leased the 
Peck building, at the corner of Peach- 
tree, Pryor and Houston Sts., for a 
period of 15 years and at an aggregate 
rental of $400,000. The location is con- 
sidered one of the best in the city. Mr. 
Bennett, whose store is now located at 
118 Alabama St., will occupy the portion 
of the building now occupied by Lane’s 
drug store, sub-leasing the remainder of 
the building. He will completely reno- 
vate the store. 











J. D. Harrison, arrested Jan. 11 for 
entering the Diamond Shop, 155 S. Main 
St., Salt Lake City, Utah, has been sent 
to the State Prison on a second degree 
burglary charge for from one to 20 
years. 
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We are now ready 





GLEAR—TRANSPARENT Write for your copy and samples. 





WITH OUR NEW 1929 CATALOGUE 


Our new cabinet assortment of fancy shape crystals 
covers the entire range of shapes and styles for any 
make of watch. 


Standard Unbreakable Watch Crystals will not shrink, 
expand nor lose color. 


Also a complete line of round, unbreakable crystals and 


inserting sets. 











Order through your jobber or direct from us. 





Wholesale Distributors 


119 Fulton Street, 
New York, N. Y. 





Pennant Watch Supply Corp,|  Stalidard Unbreakable Watch Grystals, Inc. 


71 Nassau Street New York, N. Y, 
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HARD MAPLE TOP 


The top is the same front and rear, so that the 
bench is really two benches in one. The trans 
formation is complete whenever you want a 
new one fot the old working front of your 


Every worthwhile shop, large or small in the 


selected with its close-grain hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 


GET THE REAL 
JEWELERS 
WORK BENCH 


Metal bottom pans and drawers, filing pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 

LEIMAN BROS. 


Reversible Work Bench 


PATENTED 

The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 











The material is especially 
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ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 


GOLD, SILVER and PLATINUM 
Refiners and Assayers 
709 Sansom Street, Philadelphia 


Established 1888 WATCH 


FACTORY 






GRENCHEN, SWITZERLAND 


High Grade Wristlet and Pocket 
Watches from 4% to 9 Ligne 
Ask for New Catalogue 
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NE of the deadliest enemies the 

watchmaker has to contend with is 
por motion. For, unless the balance 
takes the required number of turns— 
motions—and sustains them in all posi- 
tions, a watch cannot and will not keep 
accurate time. You may be as pains- 
taking as you will about truing the bal- 
ance or the hairspring, seeing that all 
parts are clean and properly oiled, or 
what you will, but unless the balance 
motions properly in all positions your 
work might as well not have been done 
as far as timekeeping results are con- 
cerned. 

Acknowledged authorities tell us that 
aturn and a quarter of the balance is, 
as a rule, the ideal amount of motion to 
strive for. To be sure, there are some 
watches that require only a full turn, 
while there are others that were meant 
to take a turn and a half. But the 
gteat majority will be found to require 
aturn and a quarter. And that amount 
will be found the most satisfactory in 
nearly every case. 





SSUMING, then, we wish to deter- 

mine whether or not a balance is 
taking the required amount of motion, 
We first bring it to a stop and then al- 
low it to proceed of its own volition, ob- 
serving, meanwhile, the diminishing 
space between the arms as they come 
closer and closer together. Finally, we 
tbserve, this space disappears complete- 
ly, and the two arms, one coming from 
one direction and the other from the op- 
Posite, seem to merge into one. Now, at 
that exact point where they merge— 
and they MUST merge completely—the 
balance is taking a full turn. But if 





Poor Watch Motion 
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By Jos. Graczol 


the two arms fall just short of merging, 
it is not a full turn. If, after merging, 
the two arms, now appearing as one, pass 
beyond the first point of merging a quar- 
ter turn, the balance is now taking a turn 
and a quarter. And for purposes of ac- 
curately judging the point at which the 
two arms first merge, we may select a 
point on some other part of the watch 
beneath the balance, generally one edge 
of the pallet-bridge, and watch the two 
arms as they merge directly over it. 
With our eye still resting on that point, 
it is not difficult to judge a quarter of a 
turn beyond. 


HE first position in which we test the 

motion is that of dial down. Should 
the amount be satisfactory in that posi- 
tion, we turn the watch over and test 
in the dial up position. And following, 
the edgewise positions—balance running 
into and out of the fork. If the motion 
holds up to the required amount in the 
dial down and dial up positions and does 
little more than slow down an almost 
imperceptible amount in the edgewise 
positions, we may consider it as satis- 
factory. Naturally, the motion WILL 
fall off a trifle in the edgewise positions, 
even when everything is O. K., but we 
should bear in mind that in these posi- 
tions a great deal more friction is 
brought into effect and for that reason 
alone the motion must of necessity die 
down. However, in neither of the edge- 
wise positions should the motion fall off 
a noticeable amount; surely not more 
than one-eighth of a turn. 

Of course it would be impossible to 
list the particular reason for a watch 
failing to motion in either of the various 


SO 


positions, for we might have a half- 
dozen watches, all of them failing to mo- 
tion in the same position, but each of 
them failing to do so from an entirely 
different cause. Therefore, the only thing 
we can do, when confronted with a poor- 
ly motioning watch, is to examine and 
test EVERY possible cause—and there 
are a lot of them. 


OR instance, let us suppose the watch 

fails to motion properly in the dial- 
down position. It may be due to a 
close-fitting lower balance hole-jewel; a 
cracked or dry lower hole-jewel; a 
headed or bent lower balance pivot, or 
one that is too flat on the end; a lower 
balance pivot that is “sliced” off at an 
angle on the end; a lower balance pivot 
that is too short to pass through the 
hole-jewel and rest its end on the end- 
stone beneath. It may be due to loosened 
jewel screws that have allowed the 
jewels to work up out of place, or to an 
endstone or hole-jewel that is loose in 
the setting itself. If the watch is a 
single-roller, it may be due to the end 
of the roller-jewel rubbing on the pillar- 
plate beneath. If a double-roller, the 
end of the roller-jewel may rub on the 
guard-pin. We may even find the trou- 
ble in a cracked or tight-fitting lower 
pallet or escape hole-jewel. Or there 
may be so much shellac around the 
base of the roller-jewel that in this po- 
sition the shellac binds or rubs on the 
top of the fork. There may, too, be shel- 
lac in the crescent of the roller that 
when in this position comes in contact 
with the guard-pin, but in other posi- 
tions escapes it. And, of course, we 
should not overlook the possibility of the 




































| 








Confidence in 


REFINING 
SERVICE 
Our Check 


Is Represented in 





THE JEWELERS’ 





























>< 


O< 


















































Accurate Refining - 
of Old Jewelry 


Our accurate refining of your 
old jewelry, polishings and 
sweepings will recover the 
platinum and palladium con- 
tent as well as the gold and 
silver. 
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Spyco Smelting & Refining Co. 
51 South Third Street 
Minneapolis <S Minnesota 
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Soldering or welding with the Hoke-Jewel. All-platinum 


rings can be made seamless. 


Soldering can be done close 


to the stone. 


Hike Ine 


You can make better jewelry and more of it in less time 


22 Albany Street, 
New York City 


Ask for free 
circular C. 8. 
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Sales Office 


Jeweler 
0 
THOMAS J. 
DEE & CO. 


We Reclaim Every 
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HANDY & HARMAN 





Silver 
and 
Platinum 


Individual 
Preparation 
a 
Assaying 
Our 61 years’ experience 
with precious metals and 
highly-specialized equipment, 
enables us to give maximum 
yield on every lot sent us. 


Ship to 


HANDY & HARMAN 
Bridgeport, Conn. 


Service Plants— 


Providence, R. I. Fulton & Gold Sts., New York City 





PLATING 


GOLD—SILVER—PLATINUM 


SILVERWARE 
Repaired, Replated and Restored Like New 


MESH BAGS 
Repaired and Plated 


BEAD BAGS 
Repaired, Remounted and Relined 


Swartz © Co. 


10 SOUTH WABASH AVE. 
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palance rubbing on the pallet-bridge or 
its timing-screws on the rim of the 
fourth-wheel. Neither should we over- 
look the chance of a hair or piece of. lint 
being caught in the slot of a balance 
screw and extending downward a great 
enough distance to rub at some point. 
And, while remote, there is the possi- 
bility of the escape-wheel being far 
enough out of true in the flat to rub on 
the pillar-plate. 


N the dial-up position, the same things 

said of the dial-down position apply 
when we think of the pivots and the 
jewels. But, in addition, we must now 
look to see whether or not the hair- 
spring rubs on the arms of the balance, 
or whether any coils in the body of the 
spring, if a Breguet, come in contact 
with the overcoil or the lower end of the 
stud or rubs or strikes on the ends of 
the regulator-pins. We must, also, be 
sure the balance does not rub on the 
center-wheel or under the cock. And, as 
in the dial-down position, excessive shel- 
lac around the roller-jewel or in the 
crescent may cause the difficulty. The 
roller-jewel itself may be chipped or 
loosened or so far out of upright that, 
if it leans forward, when running dial- 
up it “bottoms” in the slot. Or, it 
may be so short that, with an excessive 
amount of balance endshake, in this po- 
sition the end of it barely meets the slot 
in the fork. And, as before, a cracked, 
tightly fitted or loosened pallet or escape 
hole-jewel or insufficient oil on them, 
may be the trouble. 

Running into the work—edgewise—we 
should be sure that both balance pivots 
are perfectly free from discoloration or 
scratches and that both are smooth and 
highly polished. We must also take 
care that the holes in the balance jewels 
are smooth, perfectly round and free 
from cracks or dirt and gumminess of 
any kind. We must make sure the 
amount of balance sideshake is not ex- 
cessive, for too much sideshake there 
will often make for poor motion just as 
will not enough sideshake. Then we 
must see that the roller-jewel is held 
firmly with just the right amount of 
shellac, and that it stands perfectly up- 
right and passes freely into and out of 
the slot in the fork. We must be posi- 
tive, too, that the guard-pin shake— 
some call it roller-shake—is just suf- 
ficient to prevent the guard-pin slipping 
past the edge of the roller, but not so 
little that the guard-pin would rub or 
drag on the roller edge. Lastly, we 
must not neglect to prove that no teeth 
in the escape-wheel rub on the belly of 
the pallet-fork, and by no means must 
We overlook a hair or piece of lint cling- 
ing to the balance and rubbing at some 
Point every time the balance makes a 
revolution. 


RACTICALLY the same things may 
be said for the other edgewise posi- 
tions, 

And besides those causes mentioned, 
we must not forget there are numerous 
others as well. Any one of them may 
apply to the particular watch you can- 
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not succeed in making motion as it 
should. 

Thick, gummy oil, or insufficient oil, 
not in one particular place, but through- 
out the entire watch, may be the cause. 
Too much lock on the pallet-stones, or 
none at all, may be the cause. Poor 
draft may be the cause. The sides of the 
slot in the fork may be rough, and that 
may be the cause. A thick intermediate 
setting-wheel, binding as it turns under 
the bridge that holds it in place, may be 
the cause. Slightly bent pivots or pivots 
that fit too closely in their holes may be 
the cause. Train-wheels out of true or 
train-wheel pivots that are bent or 
tightly fitted may be the cause. Hole- 
jewels, any one of them, loose in their 
settings or loosely held by poorly fitting 
screws may be the cause. 

A barrel-arbor that fits so tightly in 
the barrel it binds may be the cause. 
Excessive sideshake on the barrel-arbor 
in the barrel may be the cause if it al- 
lows the barrel to tilt too much when 
the spring is wound. A weak main- 
spring or a “set” mainspring or one that 
is too wide may be the cause.  Insuf- 
ficient oil on either the pallet-stones, the 
train-wheel pivots, the balance jewels or 
the mainspring may be the cause. Mag- 
netism is often the cause. Too much 
roller-shake may be the cause. Widely 
opened or too much closed banking- 
screws may be the cause. A loose or 
poorly adjusted guard-pin may be the 
cause. Excessive sideshake, not enough 
sideshake, too much or too little end- 
shake, either on the balance or any of 
the train-wheels or the pallet-arbor, may 
be the cause. A loose or chipped pallet- 
stone, or one that is tipped up or down 
or insecurely held in the shellac, may 
be the cause. A cracked roller-table or 
one with a badly roughened edge may 
be the cause. A loose hairspring collet 
may be the cause. And, I venture to 
say, I have not listed all the causes, 
either. 


UT be that as it may, I hope I have 

made it clear that there ARE a hun- 
dred and one different- things that will 
cause a watch to motion poorly. It is 
not enough to make a watch “tick”; it 
must be made to keep time, in all posi- 
tions, under all circumstances. And un- 
less it does, your reputation as a 
watchmaker is in jeopardy. And unless 
you take pains to make every watch mo- 
tion that comes into your hands, in all 
positions, you cannot hope to make a 
majority of them keep time. And as 
your customers judge your ability by the 
timekeeping qualities of the watches you 
repair for them, it is not hard to see why 
you should strive to make every watch 
take its required turn and a quarter of 
motion. 








First Bootlegger: Let’s advertise. 
Second Humanitarian: All right, 
suppose we get out a souse organ. 


* * * 
We call her Marigold because that’s 


what she’s trying to do. 
—Grinnell Malteaser. 
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Clock Cut Out of Limestone 


STONE clock on display in A. F. 
Herrmann’s show window, Tell City, 
Ind., has attracted much attention and 
comment. 
Louis Herrmann cut this clock out of 
a piece of limestone, using no other tools 
except air hammer equipment at a local 
monument shop. It was a difficult piece 
of work and is regarded as exceptional- 
ly neat.. An eight-day clock movement 
was placed in the stone to complete the 
job. Local jewelers say as far as they 
know this is the only stone clock in 
existence and assert that the case will 
outlast the works by 100 or 200 years. 
Mr. Herrmann, the maker of the clock, 
mastered the art of stone cutting at 
Bloomington, Ind., where he worked in 
the yards of a big limestone company. 








Veteran Watchmaker of Springfield, 
Mass. 


ENNIS F. LEARY, a veteran watch- 

maker of Springfield, Mass., re- 
cently celebrated his 87th birthday. Mr. 
Leary has owned a jewelry store on 
State St. for nearly 55 years and is still 
actively engaged in business. In 1856 
he started to work with what is now the 
Waltham Watch Co. He is, so far as 
known, the only survivor of a group of 
75 watchmakers. Mr. Leary speaks 
with pride of his acquaintance with 
Aaron I. Dennison and Edward How- 
ard, founders of the Waltham Co. Mr. 
Leary in 1865 went to London and 
worked for Charles Romer who in the 
old days supplied watch jewels to the 
Waltham factory. The veteran watch- 
maker came to Springfield in 1868 as 
foreman of the jeweling department of 
the New York Watch Co. He personally 
jeweled the first watch made there. 








Ye Watchmaker’s Trials 


ERE’S how a _ watchmaker very 

wisely looks for the humorous side 
of his difficult profession. The artist 
is E. Babcock. Let’s give him a hand! 
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LEES & SANDERS. 


LTD. 


Cincinnati customer writes: “‘Cheque for last lot of sweeps re- 
ceived and found satisfactory, in fact, so much so that we will 


continue to send you our sweepings.”’ 


SWEEP SMELTERS 
BIRMINGHAM, ENG. 








“Bemuth Glass fllfg. Co. 


Manufacturers of 


Glass-Ohades 


for 


Sigqures, Clocks and 
Taxidermists. 


Brooklyn, N. D. 





89-97 Porth 11th St. 


| 166 W. 3rd St. — St. Paul, Minn. 











ee You Have No City Gas 


Use the mia Acetylene Torch 36 


Get a small Presto tank from most any garage, 
connect it to the Torit No. 36, and you have a 
wonderful outfit for Soldering, Melting, Light 
Brazing, etc. No compressed air is required. 














The Handy Torit No. 36 consists of a small torch, 


4 different tips, 5 feet rubber tubing, 
and connection for Presto tank. Price $7.50 


You may order from your Dealer, or 


ST. PAUL WELDING & MFG. CO. 























FOR SALE 


POWERS & MAYER, Inc. 


Complete Line Fine White Gold Ring 
Mounting Tools. Latest Styles at Sacri- 


fice Prices. Also Machinery. Apply 
58 West 40th St., New York City 

















New FORREST HOTEL 


49th STREET 


Just West of Broadway—Adjoining the Forrest Theatre 


NEW YORK 


A recent addition to New York’s new hotels in the heart 
of the theatre and business district and within easy access 
to all transportation lines. 


The Forrést offers beautifully furnished and sunny rooms. 
Circulating ice water. Restaurant at moderate prices. 


300 ROOMS (Each with bath and shower) $3.00 up 
Booklet with map sent upon request. 


WM. F. THOMANN, Manager 





WESTMINSTER STREET GASPEE 5771 


$2.00 


Vv - 
WITHOUT BATH DIRECTLY OPPOSITE KEITH-ALBEE THEATRE 


HOTEL BERKSHIRE 


$ 2 : 5 O PROVIDENCE, R. I. 


WITH BATH 





ALSO WEEKLY RATES EDGAR T. SMITH, Proprietor 








The 


Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 





Pat. Feb. 20, 1917 Pat. May 25, 1920 
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PRACTICAL COURSE IN ADJUSTING 


Price $1.50 
JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., 


New York 
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United States Patents 


Issue of March 5, 1929 


1,704,126. COMPOSITE PRECIOUS-METAL 
STOCK. FRANK B. Fry, Newark, N. J., 
assignor to The H. A. Wilson Co. Filed 
Sept. 23, 1924, Serial 739,243. Renewed 
June 5, 1928. 10 claims. 

A composite precious metal stock present- 
ing a large surface of platinum on one side 
and comprising a plurality of strips joined 


pistiove 


ie 


rigidly together in successive layers, one of 
the two outer strips being platinum and 
relatively thin and two other strips being of 
gold, the outer gold strip being a non-tarnish- 
ing white gold and the inner gold strip being 
a readily workable gold. 


1,704,372. VANITY CASE. WALTER PORAN- 
SKI, Chicago, assignor to Joseph Baer, 
New York. Filed Sept. 2, 1927. Serial 
217,273. 12 claims. 

A vanity or the like, comprising, in com- 
bination, an open-ended container for powder 
having a bottom portion and a_ peripheral 
flange portion, a surrounding bezel portion, 








and a cover portion, a perforated powder- 
sifting plate adjacent the open end of said 
powder container, a pressure plate within 
said powder container, and means for press- 
ing said pressure plate toward said perforated 
powder-sifting plate. 


DESIGNS 


77,908. RING. GprorcGe A. MEELL, Bywood, 





Pa. Filed Dec. 8, 1928. Serial 29,164. 
Term of patent 14 years. 


77,924. CLOCK CASE. NorMAN L. STEVENS, 





Bloomfield, N. J. Filed June 29, 1928. 
Serial 27,314. Term of patent 14 years. 


77,925. BRACELET. ANNA S. TURNQUIST, 





Minneapolis, Minn. Filed Sept. 19, 1927. 
Serial 23,463. Term of patent 3% years. 
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77,926. BELT BUCKLE. HArRoLp C. VAISEy, 
Rochester, N. Y., assignor to Hickok 





Mfg. Co., Ine., Rochester, N. Y. Filed 
May 16, 1928. Serial 26,701. Term of 
patent 3% years. 
United States Trade-Marks 
Issue of March 5, 1929 

The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the _ provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 

Ser. 260,073. RoLAND WATCH Co., INc., New 
York. Filed Jan. 13, 1928. 

No claim is made to the exclusive use of 

the words ‘‘Watch”’ and “Elegante et Pré- 





cise” apart from the mark shown on the 
drawing. 
For Watches and Watch Movements. 
Claims use since about Dec. 2, 1927 


Ser. 276,259. Sam FLAKSER, New York. Filed 


Dec. 4, 1928. 


Basen SER RSS 
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For Articles of Jewelry for Personal Wear, 
Not Including Watches. 
Claims use since June 1, 1928. 
Ser. 269,610. SAMUEL SILVERMAN, doing busi- 
ness as Silverman Bros., New York. 
Filed July 14, 1928. 


For Articles of Jewelry for Personal Wear, 
Not Including Watches. 
Claims use since Jan. 1, 1928. 


Trade-Mark Registrations 
(Not Subject to Opposition) 


253,907. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) WerSTERN CLOCK Co., 


Silver Bell 


Peru, Ill. Filed Aug. 17, 1928. Serial No. 
271,222. 

For Clocks and Watches. 

Claims use since Aug. 12, 1910. 


Trade-Mark Registrations Granted 


253,659. WATCHES. WASHINGTON JEWELRY 
Co., Boston, Mass. 
Filed Oct. 11, 1928. Serial 273,677. PUB- 
LISHED DEC. 18, 1928. 


253,664. WATCHES AND PARTS THERE- 
OF. MANUFACTURE DES MONTRES NITON 
S. A., Geneva, Switzerland. 
Filed Oct. 10, 1928. Serial 273,604. PUB- 
LISHED DEC. 18, 1928. 


3,806. BELT BUCKLES MADE OF BRASS 
AND PLATED WITH CHROMIUM, 
AND BELT-BUCKLE SETS CONSIST- 
ING OF A BELT BUCKLE, A WATCH 
GUARD, AND CHAIN, ALL MADE OF 
BRASS AND PLATED WITH CHRO- 
MIUM. Hook Fast BELT Co., INnc., New 
York. 

Filed Aug. 25, 1928. Serial 271,549. PUB- 

LISHED DEC. 25, 1928. 


Trade-Mark Registrations Renewed 


33,231. WATCHES AND THEIR PARTS 
AND WATCH MOVEMENTS. Registered 
July 18, 1899. AMERICAN WALTHAM 
WatcH Co., Waltham and Boston, Mass. 
and New York. Renewed July 18, 1929, 
to Waltham Watch Co., Waltham, Mass., 
assignee. 


33,232. WATCHES AND THEIR PARTS 
AND WATCH FOVEMENTS. Registered 
July 18, 1899. AMERICAN WALTHAM 
WATCH Co., Waltham and Boston, Mass., 
and New York. Renewed July 18,-. 1929, 
to Waltham Watch Co., Waltham, Mass., 
assignee. 
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33,233. WATCHES AND THEIR PARTS 
AND WATCH MOVEMENTS. Registered 
July 18, 1899. AMERICAN WALTHAM 
WatTcH Co., Waltham and Boston, Mass., 
and New York. Renewed July 18, 1929, 
to Waltham Watch Co., Waltham, ’Mass., 
assignee. 


33,234. WATCHES AND THEIR PARTS 
AND WATCH MOVEMENTS. Registered 
July 18, 1899. AMERICAN WALTHAM 
WatTcH Co., Waltham and Boston, Mass. 
Renewed July 18, 1929, to Waltham 
Watch Co., Waltham, Mass., assignee. 


$3,235. WATCHES AND THEIR PARTS 
AND WATCH MOVEMENTS. Registered 
July 18, 1899. AMERICAN WALTHAM 
WatcH Co., Waltham and Boston, Mass., 
and New York. Renewed July 18, 1929, 
to Waltham Watch Co., Waltham, Mass., 
assignee. 


United States Trade-Marks 


Issue of Feb. 26, 1929 (Continued) 


. 277,624. GemEex Co., Newark, N. J. Filed 
Jan. 5, 1929. 


For Clocks, Watches, and Watchcases. 
Claims use since Dec. 19, 1928. 


Ser. 264,916. RosENHEIM Co., INC., 
dence, R. I. Filed April 16, 1928. 


— 
oa TRAP 


For Bracelets. 
Claims use since Feb. 16, 1928. 


Ser. 273,826. MaBarpi Mrc. Corp., 
Filed Oct. 15, 1928. 

The word “Best” is disclaimed apart from 
the mark as shown in the drawing. 


Provi- 


New York. 


For Finger Rings, Watch Bracelets, Brace- 
lets, Lorgnette Chains, Necklaces, Pendants, 
Cuff Links, Bar Pins, Brooches, Handy Pins, 
Vanity Cases, Cigarette and Cigar Lighters, 
and Metal Bags, All Made of or Plated with 
Precious Metals. 

Claims use since Aug. 24, 1928. 


Ser. 276,085. LesLig LLoyp LINICK, Chicago. 
Filed Nov. 30, 1928. 
No claim is made to the word “Chrome” 


apart from the mark shown in the drawing. 


PLAT-CHROME 


For Bar Pins, Bracelets, Brooches, Charms, 
Clasps, Cuff Links, Earrings, Emblem Rings, 
Engagement Rings, Lavallieres, Finger Rings, 
Stick Pins, Pendants, Sautoirs, Studs, Wed- 
ding Rings, and Similar Articles of Jewelry 
for Personal Wear, Not ~~ Watches. 

Claims use since Dec. 9, 1926 


Ser. on 646. Gemex Co., Newark, N. J. Filed 
. 13, 1928. 


RAMONA 


For Watch Bracelets. 
Claims use since Nov. 26, 1928. 


Ser. 276,649. Gmemex Co., Newark, N. J. Filed 
Dec. 13, 1928. 


AMBASSADOR 


For Watch Bracelets. 
Claims use since Nov. 26, 1928. 


Ser. 276,650. Gmemex Co., Newark, N. 
Dec. 13, 1928. 


DICSIATOR 


For Watch Bracelets. 
Claims use since Nov. 26, 1928. 


J. Filed 
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Trade-Mark Registrations Granted 
253,280. WATCH CHAINS, NECK CHAINS, 
BRACEL PINS 


C 
GER RINGS, EARRINGS, CARDCASES, 
EMBLEM BUTTONS, EMBLEM PINS, 
ad OF PRECIOUS METALS; 


METAL OR PLATED THEREWITH. 

Davip KirscH, doing business as Kirsch 

Jewelry & Novelty Co., St. Louis, Mo. 

Filed March 12, 1928. Serial 263,004. 
PUBLISHED DEC. 11, 1928. 


253,281. SILVERWARE AND ARTICLES 
TRIMMED on PLATED WITH SIL- 
VER—NAMELY, CANDLESTICK 
HOLDERS, COCKTAIL SETS, FLASKS, 
JEWEL BOXES, BASKETS OF SIL- 
VER AND SILVER TRIMMED. Mark 
Cross Co., New York. ‘ 
Filed March 29, 1928. 263,958. 
PUBLISHED NOV. 27, 1928 


253,291. HOLLOW AND FLAT SILVER- 
WARE. OLp NEw ENGLAND CRAFTSMEN, 
Inc., Newburyport, Mass 

Filed May 11, 1928. Serial 266,264. PUB- 

LISHED DEC. 4, 1928. 

253.508 ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. Acosta & PENZLER, St. 
Louis, Mo. 

Filed Sept. 27, 1928. Serial 273,039. PUB- 

LISHED DEC. i1, 1928. 


253,391. WATCH MOVEMENTS. S. BRUNER, 
Inc., New York, N. Y., assignor to E. 
Blanepain Fils, Villerit, Switzerland. 

Filed April 19, 1928. Serial 266,341. PUB- 

LISHED DEC. 11, 1928. 


252,591. WATCHES AND CLOCKS, THOMAS 
B. WILSon & Co., Minneapolis, Minn. 
Filed Sept. 11, 1928. Serial 272,235. PUB- 
LISHED NOV. 27, 1928. 


252,617. LOCKETS, BROOCHES, SCARF- 
PINS, HATPINS FOBS, FINGER 
RINGS, BRACELETS, BELT BUCKLES, 
SHOE BUCKLES, COMBS, CLASPS, 
WATCH CHAINS, NECKLACES, HAND 
BAGS, CIGARETTE CASES, CIGAR 
CASES, MATCH BOXES, CIGAR CUT- 
TERS, ALL MADE OF OR PLATED 
WITH PRECIOUS METAL. Duranp & 
Co., Newark, N. J. 

Filed "March 16, 1928. Serial 263,260. PUB- 

LISHED NOV. 27, 1928. 


252,629. WATCHES. Park WatcH IMPORT 
Co., INc., Buffalo, N. Y. 
Filed Aug. 25, 1928. Serial 271,564. PUB- 
LISHED NOV. 13, 1928. 


252,633. IMITATION PEARLS, IMITATION- 
P RL NECKLACES, AND IMITA- 
TION-PEARL JEWELRY FOR PER- 
SONAL WEAR, NOT INCLUDING 
WATCHES. Atow Matsuoka, San Fran- 
cisco, Cal. 

Filed Aug. 24, 1928. Serial 271,495. PUB- 

LISHED NOV. 6, 1928. 

252,634. MEMBERSHIP PINS, FINGER 
RINGS, LAPEL BUTTONS, WATCH 
CHARMS, BRACELETS, AND TIE 
PINS, ALL MADE OF OR PLATED 
WITH PRECIOUS METAL. ALPHA 
Sigma LAMBDA NATIONAL FRATERNITY, 


Oak Park, Ill. 
Serial 261,033. PUB- 


Serial 


Filed Feb. 2, 1928. 
LISHED NOV. 6, 1928 


252,672. WATCHES AND PARTS THERE- 
OF. L. & C. Mayers Co., New York. 
Filed Sept. 13, 1928. Serial 272,338. PUB- 
LISHED NOV. 20, 1928 


252,755. ARTICLES OF PLATINUM AND 
GOLD JEWELRY FOR PERSONAL 
WEAR, NOT INCLUDING WATCHES. 
ADOLPH GOLDBERG, New York. 

Filed Sept. 22, 1928. Serial 272,806. PUB- 

LISHED NOV. 20, 1928. 


252,808. FRATERNITY PINS, BADGES, 
LAPEL BUTTONS, CUFF LINKS, TIE 
CLASPS, CHARMS, POCKETKNIVES, 
FINGER RINGS, AND BELT BUCKLES, 
ALL MADE OF OR PLATED WITH 
PRECIOUS METAL. Pu! Beta DELTA 
FRATERNITY, New York. 

Filed Jan. 28, 1928. Serial 260,848. PUB- 

LISHED NOV. 6, 1928. 








John P. Krall, jeweler, Tyndall, S. D., 
is reported to have sold out to C. M. 
Dennis. 
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Merchandising Calander 


(Continued from page 51) 








successfully, the season must be played 
up in each sale event. 

The Diamond Sale should be featured 
by a series of advertisements. 

“Spring Flowers and Sparkling Dia- 
monds” might be the headline of one ad- 
vertisement featuring diamonds. “Spark- 
ling diamonds that rival the Spring 
Sunlight” might be another. “Purer 
than the sun’s rays” might be a phrase 
to indicate the beauty and luster of a 
diamond. 

By using catchy headlines the atten-: 
tion of the reader of the newspaper is 
secured. The jeweler should then in- 
terest her by giving facts about his dia- 
monds, facts that will interest her. 
Technical terms should be forgotten and 
the daily language of the cultured wo- 
man should be used. Allusions to her 
daily activities in connection with the 
diamonds will retain her attention and 
add interest to the series of advertise- 
ments. 

The jeweler can gain much by spot- 
lighting the new things in his April ad- 
vertising. Women are avid readers of 
fashions, fashions of a personal charac- 
ter. What the world is wearing, what 
the world is doing, how the world fur- 
nishes its homes, and similar items are 
of vital interest to women. The jeweler 
is, of course, more interested in what 
jewelry the woman will wear, but it is 
not a bad policy to show interest in her 
other interests as well. 

The April window displays should 
present the new styles and new mer- 
chandise in an ever changing beauty. 
More flowers in the window display will 
react on the public mind. New back- 
grounds of the modernistic type will set 
off new lines that have a trend toward 
the moderne art motif in their design. 
Light, and light colors, in the window 
will reflect the spring sunshine, the 
green fields and the spring flowers. 
These are much in the public eye. Why 
not feature them in a way to attract 
attention to the merchandise displays? 

April is a diamond opportunity, the 
springtime of the season’s business. 
Concentrated effort to produce sales of 
timely merchandise will increase the vol- 
ume and stock-turn. 








Association Notes 


Atlantic City will be the scene this 
year of the annual convention of the 
New Jersey Retail Jewelers’ Association, 
which will be held on July 7, 8 and 9. 


* # 


The dates for the annual convention 
of the Tennessee Jewelers Association 
at Knoxville have been fixed for May 
23-24. It is probable that the sessions 
will be held at the Whittle Springs Hotel 
and a good attendance and program are 
assured. 








